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SAYS THIS WELL KNOWN 
OHIO FEED DEALER 


Pree! 


FORMULA ANALYSIS 
SERVICE 


Take advantage of this special 
Blatchford service to help you 


VITADINE COMPLETELY* FORTIFIES POULTRY  °"2l7%° Your formulas from 


both a nutrition and cost 


FEEDS WITH ONE “EASY-TO-USE” PRODUCT! _ standpoint. 
Quality feed mixing is easier, quicker, and often costs less, when you MAIL COUPON FOR COMPLETE INFORMATION! 


use Blatchford’s Vitadine. No complex formulas.— no need to buy, store 3004 
and mix small quantities of ingredients. Vitadine provides the vitamins 
and rare minerals to keep your feeds abreast of the latest nutritional 
developments. Feed mixers everywhere depend on Vitadine because 
they know it produces results . . . and satisfied customers! 


Blatchford’s Dept. II11 
Waukegan, Illinois 


Gea! Send me complete information on Blatchford’s 
Vitadine and FREE FORMULA ANALYSIS SERVICE. 


*Including new Vitamin By2 and Antibiotic 
Feed Supplement in Vitadine PLUS. 
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GRAIN DRIERS 


for grain operators needing a drying capacity of only 150 bushels per 
hour. This new SHANZER ECONOMY “10” is completely prefabricated for 
easy erection; steel enclosed for outdoor installation. Another 

of the famous SHANZER Grain Driers, it incorporates all the features 


of low temperature air, free-flowing grain columns, economy of operation. 


for grain operators needing up to 600 bushel-per-hour capacity. For 
the first time, a SHANZER ECONOMY model for large capacity drying! 
Completely prefabricated for ease of erection outdoors... 


plus all the famous SHANZER Drier features! 


SHANZER BERICO Grain Driers are custom-designed for capacities up to 1000 bushels per hour, indoor or outdoor 
installation. Write for FREE folders on any or all of these outstanding Grain Driers today! 


H. M. SHANZER CO. « 85 BLUXOME ST. « SAN FRANCISCO 7, CALIF. 


GRAIN DRIERS OF ANY CAPACITY - CONVEYING MACHINERY - MAX-i-PACITY ELEVATORS 
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FOR USE IN YOUR FORMULA FEEDS... 


Non-lactose nutrients pound for pound than ordinary dried 
whey...more whey vitamins, whey minerals and whey protein 


Use in your poultry, swine, and calf meal formulas as a concentrated source of 
the vitamins (known and unidentified), proteins and minerals of whey. 


Sow and pig meals fortified with Peebles’ M-N-C show excellent results 
in the feedlot and bring you new customers as well as repeat business. 
Hog raisers report these advantages: 


@ Improved breeding performance @ Stronger, healthier pigs 


@ Less trouble at farrowing time @ Good milk supply 
@ Larger litters @ Improved gains per pound of feed 
This is the second of a series showing how to use Peebles’ On WHEY PRODUCTS 
M-N-C in formula feeds. Clip and file for ready reference. Sow and Pig Meals 
Pounds per ton 
and Mill Feeds - we 4% Peebles’ M- 
trated f th wth 
Antibiotic Feed Supplement - .... milk whey 


Mineral Supplements - - <- .... and a desirable level of milk sugar (lactose). 


Vitamin A &D Supplement - - .... During the critical periods in hog raising . . . gestation, lactation 
and early growth ... sows and pigs have a high requirement for 

nese the whey nutrients supplied by Peebles’ M-N-C. Successful hog 
raisers like to begin feeding the pigs while they are still in the 
sow. They value the advantages of nutritional ‘carry over” 
gained by well conditioned, well nourished sows, and the good 
start it gives newborn pigs. 


The level of Peebles’ M-N-C recommended here is for complete 
sow and pig rations. When formulating a concentrate, the level 
of Peebles’ M-N-C should be higher, depending upon the amount 


of grain to be fed with it. 
Stock Peebles’ M-N-C to fortify all rations that require the critical 
' 2d growth, breeding performance and finishing factors as carried in 
: 28 Plants f are 3 on ‘ whey products. Available the year around at reasonable prices. 
~ . da se Take advantage of Peebles’ complete Formula Service available 


to all feed mixers. 


*Formerly known as *‘Peebles’ Dried Whey-Product 50% Lactose with Whey Fermentation Solubles (Ribolac)"* 


fleebles’ M-N-C ts BETTER BALANCED ... A BETTER BUY FOR FEED MIXING 


WESTERN CONDENSING COMPANY 


APPLETON, WISCONSIN e SAN FRANCISCO, CALIFORNIA 
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BRIGHT OUTLOOK 


for New West Texas Feed Business 
_ Based on Consumer Confidence! 


At the opening of his new store Joe Christian talks over 
business plans with officials of The Quaker Oats C 


... Charles Griffin, livestock specialist, and J. H. Allen, 
manager of the Southwest Feed Division. 


The Western Farm and Ranch Store 
at Brownfield ... one of West Texas’ 
newest Ful-O-Pep Dealers... was 
opened recently by Joe Christian, 
owner-manager. Joe is a veteran in 
the feed business ... knows a quality 
product builds repeat sales. 


FUL-O-PEP TAKES A BOW 
IN BROWNFIELD! 


Joe Christian’s new Western Farm and Ranch Store, on the Lub- 
bock Road, is getting a warm welcome from Texas feeders. . . and 
Joe sees a promising future ahead. 

“I chose Ful-O-Pep,” Joe says, “‘because I wanted a feed backed 
by consumer confidence. Ful-O-Pep has earned this confidence be- 
cause of its outstanding nutritional qualities, proven results and 
widely-known reputation. 

**Ful-O-Pep’s modern merchandising methods make our job 
easier. Eye-catching store display material and hard-hitting ads 
in farm publications help keep feeders Ful-O-Pep conscious... 
and for added ‘punch’ there’s the network radio show, MAN 
ON THE FARM, on which our store name is mentioned as the 
Ful-O-Pep Dealer in this area! 

“Outstanding support from management, specialists and district 
representatives also helps us sell more Ful-O-Pep ... but in the 
end, it’s the customer’s satisfaction and confidence in Ful-O-Pep 
feeds that will continue to increase our profits!” 
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FARM &R alt STORE INC. 


contains: 5 grams bacitracin per pound and 
OAS milligrams vitamin Bi. activity per pound 


MAXIMUM FLEXIBILITY 

Here is an outstanding combination of antibiotic and vitamin B:- 
activity developed by Commercial Solvents Corporation to allow 
maximum flexibility in the manufacturing of feeds for poultry and 
non-ruminants. Duoferm is a natural product obtained by pure 
culture fermentation. 


GUARANTEED POTENCY 

Duoferm is guaranteed to contain not less than 5 grams of baci- 
tracin and not less than 1.5 milligrams of vitamin B.. activity 
per pound. 


GREATER WEIGHT GAINS—INCREASED FEED EFFICIENCY 

Duoferm stimulates growth, reduces mortality, increases feed 
efficiency and produces birds of better market grade. Tests with 
600 New Hampshire mixed-sex chicks showed a 6.65% increase 


AGRICULTURAL DIVISION 


Molasses Solubles 


THE FEED BAG — November, 1951 


COMMERCIAL SOLVENTS CORPORATION 


NEW YORK, N.Y.: 17 EAST 42nd STREET + TERRE HAUTE, INDIANA: 105 SOUTH 7th STREET 


Antibiotic Feed Supplements * Riboflavin Feed Ingredients + Choline Chloride + Niacin * Condensed Distillers’ 


over normal growth, 11.9% improvement in feed efficiency and 
a 7.7% reduction in mortality. 

JUST 2 POUNDS DUOFERM PER TON OF FEED 

Suggested feeding level is about 2 pounds per ton of finished feed. 
This adds 10 grams of bacitracin and 3 milligrams of vitamin B;- 
activity per ton of feed. For rations containing low levels of fish 
products, Duoferm is a most effective and economical combination. 
EASY TO USE 


Duoferm is dry, free-flowing, stable and easy to mix. Color is 
good and odor pleasant. It won’t cake or dust. Compatible with 
all coccidiosis control ingredients. Easy to handle—packed in 50- 
pound bags. 

AVAILABLE YEAR-ROUND 


Duoferm is a primary product produced year-round at Peoria, 
Illinois. Ample tonnage for your requirements at all times. 


Dilan Formate. Metaldehyde 
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for HIGHER hog profits! 


Now WE BRING you the Master Plan... greatest advance in scientific hog 
feeding since Methio-Vite! Not just another new feed or a new program. It's more. It's a 
whole new approach to hog feeding. 


| The Master Plan is a positive, common sense way to higher hog profits. It has been 


the feeds oe designed to meet the exact nutritional needs of hogs in every stage of growth. This means 


Sy more pigs saved, more pigs raised, and faster gains straight through to market. The Plan 


to nutritional Po not only assures better results . .. costs are lower because it eliminates nutritional waste 


and makes the most of home-grown feeds. 


a The Master Plan includes entirely new feeds blended in a profit formula that will 
mean greater return for your hog feed customers this year. Let it start building tonnage 
for you today! 


If you are not now a Master Mix dealer and would like your 
business to benefit from the latest hog feeding development. . 


yy 


McMILLEN FEED MILLS, Fort Wayne, Indiana 
Gentlemen: 


Please tell us more about the new Master Plan and sales building opportuni- 
ties with a Master Mix dealership. 


Name 


Address 


City State 
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VERY year there are almost 3,000,000 more people 


to feed in this country. Fortunately, science has 


discovered that adding minute quantities of nutritive 
substances to animal feeds dramatically speeds up growth 


H OW sc1ence of poultry and pigs—and helps bring more meat to the 


nation’s dinner tables. 


umproves 


your meat supply 


Research and Production 
for the Nation’s Health 
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LINSEED OIL MEA 


It’s palatable—it’s slightly laxative—and it conditions. That 
about sums up the score of reasons why dealers everywhere 
point to linseed meal—especially the premium Minnesota 
36%—as a powerfully important protein supplement. 

Lots of it is sold straight—right in the bag. Lots more is 
mixed in the dealer’s own brand of feed. But either way, 
your customers will get two pounds more protein in every 
sack, a choice of meal or pellets and product uniformity— 
whenever you recommend Minnesota 36% Linseed Oil Meal. 


Order a Supply of the New Linseed 
Meal Folders— 


“FEEDING WITH MINNESOTA” 


100 . 


INSEED OIL COMPANY 


MINNEAPOLIS 21, MINNESOTA 


M ¢ 


THERE’S A QUALITY DIFFERENCE! 
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will your feed tags 


Sell More Feed | 


Register new sales power 


into your feeds now 


Feed selling is tough because feeds look alike 
and feed tags read too much alike. Now, while 
you’re preparing 1952 registrations, is the time 
to consider what new sales features you can put 
into your feeds and on the tags. That’s where 
Borden can help — plenty. 

When you add a Borden fortifying blend you 
not only increase the nutritional power of your 
feeds, but also give your sales people new sales 
points to help them sell. For example, consider 
how a well-trained salesman can dramatize to a 
farmer the following Borden ingredients: 

Methionine — critical amino acid deficient in 

most feeds 

Borden’s Neo-phosphatin* — greatly increases 

vitamin A and D utilization 

Betaine — helps protein values 

Lactalbumin — milk’s best protein 


*Trade Mark 


A Borden blend also provides other superior 
natural ingredients. Many of these may not now 
be present in your feeds, or your competitors’, 
They include: 


Fish meal, condensed fish solubles, whey 
solubles, fish liver and glandular meal, 
dried whey, dried whey solubles, ‘Flora’ 
mycin”, Borden’s vitamin B!2 and anti- 
biotic supplement (antibiotic added at 
any desired level). 


Your Borden man is trained to help you with 
your registration problems. Call him in today. 


THE BORDEN COMPANY 


Feed Supplements Department ® 350 MADISON AVENUE, NEW YORK 17, N. Y. 


THE BORDEN COMPANY 


Feed Supplements Department ® 350 Madison Avenue, New York 17, N. Y. 
Have the Borden man call and help me register new sales power into my 1952 feeds. 


Name 


Address 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of . . . 
Feed barley 
Melting Barley 
Wheat Bran 
Wheat Middlings 
Rye Middlings 
Malt Sprouts 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN EXCHANGE 


MILWAUKEE 


According to Mr. Gadus Morrhua.. 


QUALITY FEEDS 


CLO-TRATE VITAMIN A & D FEEDING OILS 


Competitively priced in keeping with exact- 
ing high quality standards. Available in 
several popular potencies to meet your 
formula requirements. 


CLO-TRATE “pry b" 


Activated animal sterol in edible powder 
form. Supplies Vitamin D; for poultry feeds. 


Also... 


FLEISCHMANN’S IRRADIATED DRY YEAST (FIDY) 


Supplies Vitamin D. for livestock feeds. Available 
in several potencies. Distributors in the Southern, 
Midwestern and Southwestern States. 


If it’s from White, it’s right! 


White Laboratories, Juc. 


KENILWORTH NEW JERSEY, U.S. A. . 


Pacific Grain Co. 
Montevideo, Minn. 


Our Plans 
Assure Efficiency 


Lowering costs by increased production 
and efficiency, enter into all IBBERSON 
plans for Feed Mills, Elevators and Seed 


Plants. You can write us in confidence. 


COMPANY) 


Minneapolis, Minn 


E. IBBERSON 


gineers and Contractor 


"COTTONSEED MEAL IN 
$ YOUR FEED MIXTURE ! 


Educationa t Service 


NATIONAL COTTONSEED PRODUCTS ASSN, INC. 


618 Wilson Building Dallas | Texas 
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Feros 


for fast ‘thorough mixing... 
increased business... 


The Stauffer Grain Company, Nappanee, Indiana 
is typical of Kelly-Duplex Feed Mixer owners every- 
where. They have written us as follows, ‘‘This machine 
is the fastest mixer we have ever seen. What pleases 
us especially is the greatly increased feed business 
which is due to our better ability to mix the rations 
thoroughly."’ 

The quick, positive action of a Kelly-Duplex Mixer 
will please you, too. It results in a mixture that is © 
guaranteed to stand up under the most minute in- 
spection—the variation in protein value being only 
several hundredths of one percent, by actual labora- 
tory test. Besides this, Kelly-Duplex Mixers are abso- 
.lutely quiet in operation . . . require less power... 
cost less to operate. 

Available in 2 to 5 ton capacities with either 
V-belt or electric motor drive, their all welded steel 
construction and highest quality parts assure long 
life and trouble-free operation. 

For the complete profit story on this and other Kelly- 
>», Duplex machines, fill out and mail the coupon today. 


LY ouP 
VERTICAL 


Clip coupon below for free catelog on full line. 


Hammermill is dependable and 
economical. Oversize blower 
“Crusher ond Regu- and superior grinding efficiency 
Iator for installation ahead of assure high quolity milling in 
your grinding mill. Uniform re- extra large volume. 

duction and steady, even feed- 
ing jowers operating costs, 
saves equipment. 


Vertical Feed Mixer with 

Bagging Scale for weigh- 
ing after mixing. Steps 
up capacity, soves time 
and labor. 


The Duplex Mill & Mfg. Company, Springfield, Ohio [Vertical Feed Mixer (_] Corn Scalper 


[Regular Corn Sheller [_] Cob Crusher 
Gentlemen: | am interested in Kelly-Duplex equipment and the’ ways in which it can help me 2 a 
increase profits. Without obligation, please send me complete information on the items checked (J Pitless Corn Sheller [_] Hammermill 


at the right. [) Corn Cutter & Grader  [_} Molasses Mixer 

NAME [_] Corn Crusher-Regulator [_] Carloader 
Attrition Mill Blower Chain Drag 

Electric Truck Hoist Electric Motor 

CITY. STATE Magnetic Separator Full Line Catalog 
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7 | modern answers to modern questions— 
N ’ the kind of answers the farmer wants 
and can't always find in the modern 


THE 


ARCADY'S easy-to-follow manage- 


ment programs are designed to give 


almanac. 


Now there's a new 


profitable turkey broiler 


growing. Other pro- 


grams answer the 


farmer's questions con- 


cerning molasses feed- 


ing, B vitamins and anti- , 


biotic feeding supple- 


ments ... or any other 


THOMAS ALMANAC FIRST ISSUED IN 1702 FOR THE 


questions he might have 


it; FARM CALENDAR RACH MONTH, FAMOUS “Malin WooncuTs, 


about modern feeding 


practices. 


Meanwhile, our research department is 


steadily working into the future . . . find- 
ing the answers to feeding questions 


before the questions are asked! 


Write for information about 


7 the ARCADY Feeds and feed- 
& ing programs in which you 
e 


are interested. 


ARCADY FARMS 
MILLING COMPANY 


223 West Jackson Boulevard, Chicago 6, Illinois 


A Feed and Feeding Program for Every Farm Need. 


THE FEED BAG — November, 1951 


e The 159th Continuous Year of Publication j } 
OLD 
1951 Ae 


DAVID K. STEENBERGH 
Publisher 


BRUCE W. SMITH 
Editor 


NOVEMBER, 


Straight Thinking 


Free Markets 


Phases of Grain Selling, Buying Are Discussed 


@ LET ME SAY here and now and 
strongly emphasize that I am not op- 
posed to farm supports per se. De- 
pression born at a time when farmers’ 
returns often failed to cover the cost 
of production, they were meant to 
prevent disaster, to alleviate suffering, 
to preserve our farms and our farmers 
for a better day. 


But we have come a long way on 
farm support programs since then! 
Now we have a situation whereby the 
loan price is set at the beginning of 
the season at 90 per cent of parity. If 
parity advances, the loan price can be 
adjusted upward; if parity falls, how- 
ever, the loan level cannot be de- 
creased. Thus, in effect we have a 
ratchet on farm prices at a level which 
is not thought of as disaster prevention 
but rather as a guarantee of a liberal 
profit. Now we are not opposed to 
profits. On the contrary, free enter- 
prise can only exist with profits. But 
must these profits not be earned by the 
creation of a better product for less 
money? Or is it that we want to pro- 
duce for storage, for waste, for dete- 
rioration? Are agricultural products to 
be used as pawns in a game or are they 
to be produced for feed and food? 
Your elevators, those presently in use 
and those planned, will serve best if 
they are used in the normal process 
of merchandising grain—not as dead 
storage paid for by the government 
out of taxes. - 

But even more important, and pur- 
posely or otherwise, we find ourselves 
in a position where we may be work- 
ing toward a two-price system for 
grain. Non-recourse loans on grain at 
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By CARL E. BOSTROM 
Chicago Board of Trade 


90 per cent of parity result in grain 
being stored during the harvest run 
and the domestic price tending to be 
established at approximately the loan 
level. Thus we have a situation where- 
by the grain can be sold for export at 
a lesser price through the use of sub- 
sidies. If the supply and demand situa- 
tion reaches a point where the loan 
is constantly the best market for grain 
—and we may be approaching this 
situation—who can say that legislation 
will not be passed which will allow 
the government to sell this grain at 
lower levels to consumers? Thus, we 
would in effect have a two-price sys 
tem with virtually all wheat, at least, 
going through government hands and 
consumers buying it for less than farm- 
ers receive. The damaging results 
which would accrue to all segments 
of our economy from such an arrange- 
ment must be apparent to all. The use 
of direct or indirect subsidies—and 
they cannot be avoided under this 
situation—means the end of free en- 
terprise in the grain trade and eventu- 
ally in our entire economy. 

To lose economic freedom is to lose 
personal freedoms and our present 
tendency in this direction is more than 
alarming. There are those who plead 
for cooperation with the government. 
All of us wish to cooperate and espe- 


Mr. Bostrom presented this talk before 
the National Equity Union convention 
held at Lima, Ohio, on Oct. 24. 


cially during these times of continued 
and perpetual crisis. But we do not 
wish to cooperate ourselves out of our 
effective economic system and our 
precious freedoms. 

We believe in cooperation with all 
government agencies but we are 
against the government in the grain 
business. No one knows the pitfalls 
better than the cash grain receivers 
who no longer are allowed their right- 
ful part in handling government grain. 
The elevator people can “slowly fade 
away” in the same manner. 

Now there are many yet today who 
argue that depression is just around 
the corner and that the farmer is at 
the mercy of economic factors which 
are stocked against him. They say 
that industry, labor, and agriculture are 
a three-legged stool with the legs of 
labor and industry artificially supported 
by rigid prices. Even if this is true, it 
does not mean that the farmer must 
submit to controlled prices or that he 
gains from them. High industrial in- 
come means that he has a ready de- 
mand and market for his product. Fully 
employed industrial workers with high 
wage rates have families with hearty 
appetites. Present beef prices testify 
to this. On the other hand, in Canada, 
the wheat farmer has lost millions of 
dollars because of an artificially low 
fixed price which looked high to some 
when it was originally set. 

I should like to point out that agri- 
cultural production in Canada, always 
high, has been increasing as it has 
throughout the entire world. Rice, 


(Continued on page 87) 
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ON HOW To 


so moisture can be absorbed in- 


to air. A relative humidity of 
about 50% at warm tempera- 


ture is best. 


Open windows on damp or rainy 
day. Damp outside air will cir- 
culate in the bag storage room. 
Multiwalls are strongest when 
moisture content of the paper 
is about 6 or 7%. 


Store bags on dunnage, away 
from floor, and keep floor wet 


Kraft paper supplies 
are short. So it is 
important for you to 
get the best use from 
your multiwalls. 
Here is one way to 
stretch them... 


Keep 
Storage Rooms 
Humid: 


room to keep air and bags hu- 
mid. Keep a humidity indicator 
in the storage room and check it 
frequently. Always leave aisles 
or spaces between stacks of ba 

to allow circulation. 


J Let steam escape in bag storage 


Drill small ‘needle’? holes in 
horizontal water pipes. Hang 
cloths over holes. Air absorbs 


Hang wet cloths over edge of 
water barrels. Cloth absorbs 
moisture from wet cloths. : 


water and air absorbs moisture 


from cloth. Keep barrels well 
filled. 


Want the Whole Story? 


Ask your Bemis Man for free, illus- 
trated copy of Bemis Multiwall 
Packaging Guide. It deals with 
Storage, Filling and Closing, Han- 
dling, Palletizing and other impor- 
tant subjects. 
e 

Maybe Cotton Bags are Your Answer 
... if you can’t get all of the multi- 
walls you need. Cotton bags are avail- 
able . . . and Bemis is the leading 
cotton bag source. 


Use commercial humidifying 
apparatus. Many types of com- 
mercial humidifiers are avail- 


able with capacities to suit indi- 
vidual requirements, 


St. Louis 
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Feed Retailing ‘Round the World-V 


Holland Imports Fee 


@ IN ANIMAL FEEDS, little Holland 
(10 million people on 12,500 square 
miles) is an importing country. In fact, 
about 95 per cent of its grains are im- 
ported. Most of the raw materials ar- 
rive at Rotterdam, which, after severe 
war damage, is rapidly regaining its 
position among Europe’s leading ports. 
From Rotterdam, most of the grain is 
carried in canal barges to one of the 
country’s 142 privately owned feed 
mills. 


Oliefabrieken Calve-Delft (pro- 
nounced Cal-vay), which was founded 
in 1884, is Holland’s largest producer 
of animal feeds. Five other independ- 
ent feed mills distribute their products 
throughout the Netherlands. These six, 
plus another half dozen, manufacture 
about 20 per cent of all the mixed feed 
retailed in Holland. 


In all, the animal feed business pro- 
vides a livelihood for 1,850 local mill- 
ers who grind simple meals with a 
minimum of machinery, 3,700 feed 
retailers, and some 350 cooperatives. 
The local independents, while large 
in number, take care of only about 25 
per cent of ‘the total trade. The co-ops 
do 45 per cent of the business. 

The cooperative movement, encour- 
aged by the government in Holland, is 
seldom discussed without passion. Par- 
tisans of free enterprise see socialistic 
and monopolistic dangers in co-ops. 
The large independent millers con- 
sider the co-ops their deadly enemies. 
“We emphasize quality, not price ap- 


COLORFULLY dressed, these 
farmers patronize feed dealers 
on the island of Marken, their 
home. 


By WILLIAM M. DWYER 
Delft, Holland 


THIS IS a Dutch grain-grind- 
ing windmill. Some mills of 
this type date back to the 17th 
century. 


peal,” one of the independents de- 
clared recently. “We leave price ap- 
peal to the co-ops.” 

There are, on the other hand, many 
farmers who claim they could not 
operate at a profit were it not for the 
comparatively low prices offered by 
the co-ops. 

Originally formed from farmers’ 
unions, some of the 350 cooperative 
societies now operate on a national 
scale. Most have remained purely lo- 
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Ingredients 


cal. Since the societies work together, 
they form a powerful and united front 
in opposition to private or “free” mer- 
chants and manufacturers. 

Co-ops have certain advantages in 
this battle. Co-ops supply hundreds of 
other staple commodities ranging from 
bread to automobiles. Many farmers 
and merchants who go to the co-ops 
for other staples eventually end up as 
buyers of co-op feeds. 

The cooperatives also have bene- 
fited in recent years by help from the 
Dutch government (which free enter- 
prisers feel has become too socialistic.) 
About 30 of the 100 members of par- 
liament are supporters of the coopera- 
tive movement. The government in 
general appears to have come around 
to the view that co-ops provide the 
greatest good for the greatest num- 
ber, and therefore should be supported. 
Also, co-op banks often will give ex- 
tended credit to those who buy co-op 
materials, a major inducement these 
days in money-scarce Holland. 

Rationing is the chief bugaboo of 
Dutch feed men, independent or co-op. 
Animal feeds (and coffee) have been 
rationed in Holland since 1939. The 
complexities of the rationing “system” 
would drive the average American feed 
retailer to the booby hatch. 

For example, Dutch-grown grains 
are not rationed. For all other grains, 
ration coupons are required. If a mix- 
ture contains, say, 50 per cent Dutch 
grains, a coupon normally worth 100 
pounds is good for 200 pounds. This 
amounts to difficult arithmetic as a 
result of the varying percentage of 
Dutch-grown grains in many mixes. 
Further complications result from the 
fact that the prices of Dutch-grown 
grains fluctuate almost daily. This 
sometimes requires new price lists 
twice a week. 

Other almost unbelievable compli- 
cations, too involved to be detailed 
here, make mountains of paper work 
for both producer and merchant. 

Why not some pooling arrangement 
to fix prices for, say, at least a month? 
One merchant’s answer was that he 
would prefer to play the market by 

(Continued on page 92) 
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VITAL LINKS 
Building 


Quality Feeds! 


Dustiess 
Calcium 


© Leadership Research 
Quality Control 

© Outstanding Facilities 
© Quick Service 


“Pioneer Producers of Trace Elements Products" 


alcium arbonate ompany 


222 WEST ADAMS STREET e CHICAGO 6, ILLINOIS 
325 WOODMEN OF THE WORLD BLDG., OMAHA, NEBRASKA e BOX 409 CARTHAGE, MISSOURI 
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THE CREDIT If we had a dollar for every article and editorial we've 
PROBLEM written about credit we would have at least as much as the 

total “capital” with which we started The Feed Bag. It would 
be enough to buy a few defense bonds or pay for the champagne at a New Year's eve 
party. We make no apology, however, because the credit problem is of utmost 
importance in the feed industry. 


Farm purchasing power has been high in recent years but is now declining. The 
Chicago edition of the Wall Street Journal recently reported that farmers “lean 
more on credit as their prices slip, costs rise”. Farmers’ borrowings on secured loans 
have jumped some 20 per cent. The USDA reports that since February “the farmer's 
profit margin has slowly decreased as the average of prices received for agricultural 
staples has fallen 7 per cent and his costs have risen 2 per cent in the same period”. 


Today’s farmer has a big capital investment and high overhead. He buys horse- 
power, does not feed oats; he buys steel fenceposts, doesn’t cut them; buys fertilizer, 
doesn’t spread manure; his modern home is heated by gas or oil and he has a good- 
sized electrical bill. The taxes on his machinery, his livestock and his real estate are 
great and have to be paid ahead of other obligations. 


Most of the increase in farm debt is of short term character—for automobiles, 
television sets, kitchen and laundry equipment, etc. About 90 per cent of farm 


machinery sales are now on credit whereas a year ago the bulk of such sales 
were for cash. 


This means that most farmers now have installment payments to meet every 
month and to do so will be inclined to neglect their open accounts such as those owed 
for feed, fertilizer and seed. 


Feed dealers must, accordingly, use good judgment and extreme caution in 
extending credit to their customers. The time of payment should certainly be agreed 
upon in advance of the extension of credit, checked upon and insisted upon. 


It is also imperative to check the accounts you now have on your books. A firm 
collection policy to get this outstanding money into your cash register is necessary. 


Feed is the farmer’s “raw material” from which he makes his day to day profit 
and it should be paid for as it is used. It is up to you to see that it is. 
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CO west coast condensed 


B-12..and lots more, too! 


When you specify Paproco west coast condensed fish solubles, you are getting a nutritional “Winner.” 
Paproco is a rich natural source of: 
A-Vitamin B-12 (potency guaranteed ) 

K-—Growth factors still unidentified 
Q- All known B-complex vitamins 
J—Essential trace minerals 
10—Amino acids from fish proteins 

Paproco is guaranteed to contain 0.25 mgs. of B-12 per pound.* Three per cent (60 Ibs.) Paproco 
condensed fish solubles added in a ton of feed will furnish 15 mgs. of B-12 which is ample for the nutritive 
allowances of both swine and poultry in any practical ration. 


* Microbiological Assay with L. Leichmannii 


Data on the amino acid analysis of protein and B-complex vitamins furnished on 
request. Made by the Lassen Process, Paproco is a product of Pacific Processing 
Corp., world’s largest producer of fish solubles. Write for descriptive booklet. 


distributed by 


JAMES H. SELEY& co. 


704 S. SPRING LOS ANGELES 14 MUTUAL 1371 


BOARD OF TRADE BLDG.* CHICAGO 4¢HARRISON 7-719] 
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Feed Supplies, 1951-52 


Total Is Estimated at 137 Million Tons 


@ TOTAL SUPPLIES of grains and 
other concentrates which will be avail- 
able for livestock feeding during the 
1951-52 feeding year amount to almost 
137 million tons, some 9 per cent more 
than the 126 million tons actually fed 
in 1950-51. 

The 1951-52 supply of grains and 
low protein byproducts is 10 per cent 
larger than the amount fed last year. 
However, the supply of high protein 
feeds, on an oil meal equivalent basis, 
is 3 per cent higher. These estimates 
allow for “normal” year end carry- 
overs of the grains, for exports of 
grains and oil meals similar to last year, 
for imports of 30 million bushels of 
oats and 25 million bushels of feed 
wheat from Canada, and for industrial 
and other non feed uses of grains about 
equal to the supplies used last year. 

The current year’s (1951) produc- 
tion of corn, oats, barley, and grain 
sorghums was unusually variable across 
the United States and was 6 million 
tons below last year. As a result, the 
larger supplies for the 1951-52 feeding 
year are due to larger inventories, espe- 
cially of corn, at the start of the year. 
Part of this inventory stock is con- 
sidered available for feed use. If grain 
inventories at year’s end are as large 
as at the year’s start, the supply of 
grains and low protein byproducts 
available for feed will be 4 per cent 
smaller than the amount actually fed 
last year. 

Both production and consumption 
of high protein feeds, especially oil- 
seed meals, have been on’ the increase 
through the years, with the expansion 
most rapid in recent years. Supplies 
for 1951-52 look to be ample compared 
to usage in past years and to the cur- 
rent grain supply. The 1951-52 sup- 
ply of nearly 14 million tons is a third 
larger than the amount fed five years 
ago and is the largest on record. In 
addition, for every 100 pounds of 
grains and low protein byproducts 
available for feed this year, there are 
11.3 pounds of high protein feeds. 
Five years ago, the ratio was only 10 
to 100. 

Some expansion is foreseen in live- 
stock feeding during 1951-52. Esti- 


THE FEED BAG — November, 1951 


Personnel of the Feed Survey 
Committee Are Listed on Page 88 


mates are that 134 million tons of 
grains ‘and other concentrates will be 
used, a figure 7 per cent larger than 
the tonnage fed last year. Available 
grain and low protein feeds are 3 per 
cent above anticipated use, with a 3 
per cent deficit noted for high protein 
feeds. Thus the overall concentrate 
supply available for feed appears to be 
in fairly close balance. 


Poultry: It is estimated that 1952 
production will show increases all along 
the line, with layers on farms Jan. 1 
expected to total 441 million, 2 per 
cent above last Jan. 1. The number of 
young chickens raised—not including 
commercial broilers—will probably hit 
716 million, another 2 per cent boost. 
Commercial broiler production should 


continue to expand, but at a slower 
rate than in 1951. Broiler numbers 
probably will reach 812 million, rep- 
resenting a 9 per cent increase. 

Turkey production is estimated to 
reach 56 million, all but 11 million of 
larger breeds. Breeding turkeys are 
expected to number 4 million. 

Swine: Pig production of 64 million 
will be about the same as 1951. The 
1951 fall pig crop probably will total 
about 4214 million head, a 4.5 per cent 
increase over fall of 1950. The average 
slaughter weight for 1951-52 feeding 
year hogs at market probably will be 
240 pounds, down 2 pounds from 
1950-51. 

Dairy cattle: No marked change in 
numbers is foreseen. The average num- 
ber of cows milked next year probably 
will be 22.8 million. Total milk pro- 
duction and milk yield per cow should 
be about the same as in 1951. Thus 
milk production in 1952 should run 
about 120 billion pounds. 

Beef cattle: Numbers will continue 
to increase, with greatest expansion 
in the South and Southeast. As more 


(Concluded on page 88) 


7 
AFMA’s Report on Estimated Feed Use and Supplies 
P Grains and High Protein Total 
Class of Livestock mill feeds Feeds (1) | Concentrates 
1000 Tons 1000 Tons 1000 Tons 
Estimated Use 
Swine 56,177 3,830 60,007 
Poultry 25,838 4,579. 30,417 
, Dairy Cattle 19,294 3,819 23,113 
Sheep and Lambs 588 166 754 
Horses and Mules 3,125 oo 3,125 
Beef Cattle 14,598 1,954 16,552 
TOTAL USE 119,620 14,348 133,968 
Estimated Supplies 
122,860 13,924 | 136,784 
Difference, tons +3,240 | 42,816 
Difference, percent +2.6% —3.0% | +2.1% 
(1) These calculations do not include urea. The various feeds are converted 
to an oilmeal equivalent basis. 
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Your Customers 
Have Been Buying 


Bagpak 
Multiwall Paper Bags 


Less loss of vitamin content. 


handle. Bagpak Multiwalls Since 1932, when Bagpak introduced the many advantages of 
Easier to handle. 


egsier carrying «+ easier the multiwall paper bag to fertilizer manufacturers, farmers 
ata ae feed bins and troughs have been buying one of their essential requirements in this 
i no “collapsing middle” when superior, more convenient type of package. Whether or not you 
half emptied. think of fertilizer as “feed for the soil”, the fact remains that 
f your customers already are accustomed to multiwall 
«ness. Bagpak Multiwalls keep many 0 
spread less dust paper bags! 
on floors and clothing. ‘ 
you are not using Bogpak Multi- Fr 
Bagpak Multiwalls water The Bagpak Division Dept, 275G 
tant... protect contents even multiwall paper feed bags are International Paper Company 
hour-long showers. being used this yeor You may fl] 220 East 42nd Street 
gain the same benefits as other E New York 17, N. Y. | 
Bagpak Multiwalls are backed by feed manufacturers, and it costs R 
5 tremendous facilities of the nothing to investigate. 4 
— lease send me full information @ 
International Bagpak Multiwall Paper Feed Bags. 4 
assurance 
Name. 
incidentally, ogpak also use this 
ker, a sturdy, fast, 
aie that closes BOTH textile and coupon today 4 oat - 
r bags. 


International Paper Company 


BAGPAK MULTIWALL BAGS . BAG PACKAGING MACHINES 
BRANCH OFFICES: Atlanta «Baltimore Bo 


xter Springs, Kansas * Boston » Chicago « Cleveland + Denver + Los Angeles » New Orleans 
IN CANADA: The Continental Paper Products, Ltd.. Montreal, Ottawa. 


phio « Pittsburgh + St. Louis + Son Francisco. 
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4 The many important benefits earned by fer- 
. tilizer companies are being realized today by 
feed manufacturers. Look at these advantages 
and see if they aren't important to you and ; 
your customers. 
220 Bast 42nd St,New York 17 
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Feed Man the Radio Microphone 


H. L. Edwards of Wooster, Ohio, Reads Own Ads 


@ PERSONALIZED radio advertising 
with the firm’s general manager serv- 
ing as farm news commentator has won 
many new friends and customers for 
the Wooster Feed Mfg. Co., Wooster, 
Ohio. 

Make your advertising friendly as 
well as helpful and instructive if you 
want to get the biggest dollar return 
in investment. That is the philosophy 
of the firm, whose Gold Star farm 
program is fast becoming an institu- 
tion to rural radio listeners of northern 
Ohio. And the man who is solely re- 
sponsible for the success of the show 
is Harold L. Edwards, affable general 
manager of the Wooster firm. 

“I believe I am one of the few feed 
manufacturers in the country handling 
his own radio program,” Mr. Edwards 
declared. “It is a grand experience, 
and I feel that it keeps me in closer 
touch with our customers.” 

“We had a lot of competition to 
buck,” Mr. Edwards remarked. “For 
instance, there was Jim Chapman up 
at NBC in Cleveland, and several oth- 
er well known commentators on the 
big clear channel stations. But the 
local touch was missing. Farmers can 
get that on the Gold Star program, 
along with every other feature that 
interests rural listeners.” 

Starting back in 1947 when stations 
WWST of Wooster first took to the 


air waves, the program began as a. 


test advertising venture, and now 
boasts of a polled audience of nearly 
9,000 in a six county surrounding area. 
Most of these are Gold Star customers. 
Many other listeners undoubtedly ex- 
ist in more distant areas, for Wooster 
Feed’s 13 trucks now haul their bulg- 
ing loads of Gold Star feeds through- 
out northern Ohio. 

At first the program was heard only 
once daily—at 6:30 A.M. But two 
years ago, Mr. Edwards added a noon 
show to catch farmers when they were 
in the house for dinner. Although he 
had no previous experience in radio, 
he writes and produces both shows 
from the selection of the music to the 
commercials. On several occasions 
when the regular announcer was ill, 
he was forced to take to the micro- 
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phone himself, and liked it so well 


that he now does the noon program on: 


his own. The morning program is han- 
dled by Ted Evans, WWST manager, 
whose voice bears,a remarkable re- 
semblance to the friendly, rural twang 


of Mr. Edwards. 


Most important item on Wooster 
Feed’s radio program is, of course, the 
latest market quotations. Local grain 
prices are supplied from the firm’s 
own buying desk. Wooster Egg Auc- 
tion and Ten-County Auction give up- 
to-the-minute poultry and egg prices. 
For the noon program, Mr. Edwards 
gets Chicago grain and livestock quo- 
tations by long distance telephone as 
relayed through the Hudson Broker- 
age offices in Wooster. Often, he will 
be copying prices read to him right 
from the board in Chicago just a few 
minutes before air time. 

In addition to the above, regular 
releases from the county extension 
service and the Ohio Agricultural Ex- 
periment Station are used. 

During the morning program, which 
is half an hour long, Mr. Edwards in- 
cludes two musical selections, one of 
which is a favorite hymn. Listeners 
like this touch of reverence. One iden- 
tifiable feature about both Gold Star 
programs is the sign-on-theme—an ac- 
tual recording of cackling hens which 
fades into a lively guitar selection. 

The commercials that Mr. Edwards 
writes are so casual and indirect that 
the listeners rarely realizes he is being 


asked to buy feed. Often prefaced with * 


a brief discussion of poultry ailments, 
one gets the impression that the use of 
Gold Star feeds may spell the differ- 


1S RADIO advertising effec- 
tive? Decidedly so, according 
to Harold L. Edwards, general 
manager of the Wooster Feed 
Mfg. Co., Wooster, Ohio. Mr. 
Edwards, who himself appears 
on the firm's radio programs, 
is shown here casting a smile 
in the direction of the instru- 
ment which has paid off so 
well for him. 


more and larger flocks might be raised, 


ence between success and just another 
flock. 

The Wooster Feed Mfg. Co. uses i: 
little newspaper advertising, with the 
bulk of its appropriation going to 
radio. The remainder is allotted to a 
16 page monthly house organ mailed 
to each customer free of charge. The 
average issue contains a wealth of solid 
advice about the many poultry and 
livestock problems which beset the 
average farmer. A popular feature of 
this magazine is a classified ad depart- 
ment. Anyone, farmer or not, can run 
an ad without spending a penny. The 
ads invariably bring results. 

Much of the phenomenal growth of 
this mill, Mr. Edwards believes, can 
be attributed to the friendly relations 
which the company maintains with its 
customers. Wooster has practiced that 
attitude since 1919 when operations 
first began. Now, it has a staff of 50 
employes, including seven skilled serv- 
ice representatives who spend all their 
time in the field. Especially trained in 
poultry diseases, the appearance of 
one of them at a farm is often a wel- 
come sight to a raiser who is unable 
to lick some knotty problem involving 
his flock. 

Recently Wooster Feed became con- 
cerned about the inability of northern 
Ohio raisers to supply a greater por- 
tion of the needed 100,000 broilers per 
week. To spur a movement whereby 


(Continued on page 83) 
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An investment in Small’s Dehydrated Alfalfa Meal is an investment sure 


to bring the feed manufacturer rich returns. For it is the feed manufacturer’s 


guarantee that this most important feed ingredient is uniform in color and 
analysis . . . consistent in appearance and quality . . . dependable in 
performance. The ultimate pay-off of this investment in a better 
product is, of course, consumer acceptance and confidence in the 
manufacturer’s brand. That's why we say that Small’s Dehydrated 
Alfalfa Meal is made “for feeds with a future”; that’s 
why more of Small’s Dehydrated Alfalfa Meal is 
used in famous brands of formula feeds than 
any other dehydrated alfalfa meal. 


FOR FEEDS,. 
WITH A FUTURE 


THE W. J. SMALL COMPANY 


DIVISION 
Archer - Daniels - Midland Company 
1200 OAK STREET KANSAS CITY, MISSOURI 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
Nov. 1, 1951 


ROYALTY VISITS WASHINGTON 


When distinguished foreign people visit Washington there is always a standard 
"Well, what is this going to cost?" But in the case of Princess Eliza- 
beth and her husband that question seems out of place. This young couple received 
an ovation from staid Washingtonians yesterday when they arrived at the National 
Excused from work for the occasion, thousands of government employes lined 
the streets to Blair house where the couple are guests. 

The princess has poise and in every way acts the part of a young lady who realizes 
that some day she will be the queen of the British empire or what is left of it. 
Phillip appears no different than any young American of his age. The visit of this 
royal couple is bound to bring a better understanding between the two countries. 


POLITICAL SCANDALS 


question: 


There does not seem to be any end to political scandals. It is agreed by 
people who know that the real "pay dirt" has not yet been hit in the probe of the 
bureau of internal revenue. Much more is expected from the agencies in Los Angeles, 
Miami, and New York where the bureau deals with "big shots" in the high tax brackets. 
As one of the committee members said: "So far we have only been dealing with 
The big boys will be on the griddle after the first of the year." 

The Washington News recently predicted that the internal revenue scandal will 
dwarf RFC disclosures. "Looks now as if it will be the biggest of all that have 
rocked the Truman administration." 


The committee says that the revelations to date in St. Louis, San Francisco, 
Boston, New York, Newark, and the Detroit office are first samplings only. It is 
possible that the trail of graft and corruption may lead to Washington and involve 
high government officials. 

Yesterday the Democratic national comittee elected a new national chairman to 
succeed Bill Boyle, who resigned while under fire. President Truman in 
congratulating the chairman said: "The truth is the best weapon the Democratic 


small fry. 


party has." 


Now for an application of the truth about the scandals in government 


and the people will be satisfied but with nothing less than the truth. 
POSSIBLE TRUCE IN KOREA 7, 


It may be that a truce agreement will be reached before you get to read this 


issue of The Feed Bag. Reports say that the truce teams are reaching an accord and 


that will be good news to the men fighting in Korea and for their people at home. 
There was fear all around of another terrible winter there where men die from cold 
and not gun fire. 


A truce will only bring a cease-fire not peace or a united Korea. Mr. Acheson 
can claim that the U. N. forces have succeeded in stopping aggression but they 
have failed to unite Korea. Until this is fact there should be no boasting about 


Total casualties are reported in excess of 100,000 and 95 per cent have been 
Many more have been permanently disabled from frost-bite and accidents 
but these are not casualties according to the "brass hats" in the Pentagon. What 


Americans. 


are they? 


NORTH ATLANTIC TREATY ORGANIZATION IS EXPENSIVE U. S. OPERATION 


It was news a few days ago when it was admitted that under the provisions of the 
treaty between the United States and its partners that we would pay 48 per cent of 
the total expense for the defense construction in western Europe. France will pay 
about 22 per cent, Britain 18 per cent, and the balance between Canada and the Benelux 


countries. 


There has been no publicity of the fact that France was preparing to assess the 
United States more than 500 million dollars on all highways and buildings erected 


(Concluded on page 81) 
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History 


Attendance in Michigan Hits New High 


By BRUCE W. SMITH 


@ THE BEST campus conference fa- 
cilities in the country were the site of 
the annual conference of the Michigan 
Associated Feed Men at East Lansing, 
Oct. 25-26. Michigan State College's 
brand new Kellogg continuing edu- 
cation center proved a top notch meet- 
ing place and conference attendance 
was the largest in the Wolverine or- 
ganization’s history. 

All four officers of the Michigan 
feed group were re-elected at the meet- 
ing. They are Doyle Bauserman, Rich- 
land Farm Service, Richland, presi- 
dent; Charles McCalla, Ann Arbor, 
first vice president; Maynard Brown- 
lee, Lansing, second vice president; 
and John A. Krusoe, East Lansing, 
secretary-treasurer. Mr. Krusoe is asso- 
ciated with the Valley City Milling 
Co. at Portland. 

R. B. Bohnsack of Lansing was 
elected to the Associated Feed Men’s 


MEET the Michigan convention 
speakers. From too left: Dr. H. 
Ernest Bechtel, General Mills, 
Inc.; Dr. T. K. Cowden, Michi- 
gan State; Dr. W. W. Cravens, 
University of Wisconsin; Dr. 
Richard Luecke, Michigan 
State; Clyde H. Hendrix, Pills- 
bury Mills, Inc.; Michigan Vice 
President Charles McCalla of 
Ann Arbor; and Dr. J. A. 
Hoefer, Michigan State. See 
accompanying story for details 
on what they said. 


26 


board of directors. Re-elected to the 
board were Larry Smith of Lake Odes- 
sa and Robert McConkey of Durand. 

Leadoff speaker at the two day con- 
ference was Dean E. L. Anthony of 
Michigan State’s college of agriculture. 
Welcoming the feed dealers, he traced 
the cooperation of the Michigan feed 
industry with his school and pointed 
out that the institution now has more 
than 100 staff members who devote 
themselves to research and investigat- 
ive work. 

Dean Anthony outlined the services 
of the college as threefold: (1) train- 
ing young men for feed careers; (2) 
research; and (3) extension of research 
and experimental findings through con- 
ferences and short courses. 

Swine nutrition today was the topic 
of Dr. J. A. Hoefer, first Michigan 
State professor on the program. Stat- 
ing that the history of swine nutrition 
work has been long, Dr. Hoefer traced 
its progress from early “swamp graz- 
ing” to the modern scientific feeding 
methods employed today. 

According to Dr. Hoefer, pig ra- 
tions must be highly concentrated, rich 
in energy, and rich in growth nutri- 
ents. “Corn and hogs go hand in 
hand,” he pointed out, stressing that 
corn enriched with supplements is far 
more valuable than corn fed alone. 

In his talk, Dr. Hoefer discussed 
the roles of B vitamins and antibiotics 
in swine feeding. To produce more 
meat, pigs must be efficient perform- 
ers, he emphasized. Environment and 
room temperatures play important parts 
in successful pig production and should 
not be overlooked, he stated. 

Following the Hoefer talk, Dr. 
Richard Luecke of Michigan State dis- 
cussed the feeding of vitamins and 


(Continued on page 82) 
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The Brand in Demand 


It’s great to be a Wayne Dealer...enjoying new 
sales records month after month. Many dealers are 
doubling and tripling an already substantial feed 
tonnage. More farmers are buying more Wayne than 
ever before. 


Wayne Dealers are seeing new faces...adding hun- 
dreds of new customers...stepping-up sales to old 
customers Beyond question, Wayne is THE BRAND 
IN DEMAND! 


Why? Because Wayne Research, teaming up famous 
I.Q. and new I.B. has built more feed power than 
ever before in Wayne Feeds. 


Spectacular Wayne developments are creating new 
feed markets for dealers everywhere, just as amazing 
Wayne Tail Curler started a new era in hog feeding. 


YOUR OPPORTUNITY COUPON 
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® Too, hard-hitting advertising is “selling and telling” 


farmers in your area why Wayne is giving “more 
meat, milk and eggs with less feed, time and work 
than ever before?’ 

It all adds up to a record-breaking rush for the 
BRAND IN DEMAND. A few real profit opportunity 
dealerships are open. Write today...tomorrow may 
be too late. 


| Allied Mills, Inc., 
Fort Wayne 1, Indiana 


ship in my trade area. 
Firm Name 


Rush me information about possible Wayne Dealer- 


Individual 


Ada 


Town... State. 


__County. 


\ Yj ti yp Yj 
——— a _ - 
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Big Times Des Moines Nov. 19-20 


Western Association Plans 52nd Annual Convention 


@ ONE OF IOWA'S greatest trade 
gatherings, the annual convention of 
the Western Grain €& Feed association, 
will be held at Hotel Fort Des Moines 
in Des Moines, Nov. 19-20. This will 
be the organization’s 52nd annual 
meeting. 

The program will get underway on 
Monday, Nov. 19 with a message by 
association President C. M. Boden- 
steiner of Fort Dodge By-Products, 
Fort Dodge. He will be followed by 
Iowa's secretary of agriculture, Clyde 
Spry, who will deliver an address of 
welcome. 

Then the spotlight will shift to the 
feed industry nationally as President 
Walter C. Berger of the American 
Feed Manufacturers association dis- 
cusses, “You Need a Line in Front of 
the Backfield.”” Continuing the national 
theme will be Ron C. Booth of Cedar 
Rapids, who is president of the Grain 
& Feed Dealers National association. 
Mr. Booth’s subject will be, “The 
Grain Trade Looks Ahead.” 

What promises to be a most valu- 
able contribution to the program will 
lead off the Nov. 19 afternoon session. 
E. B. Evans of the Evans Grain Co., 
Decatur, Ill., will speak on “Qualifica- 
tions of a Country Elevator Manager.” 
Then Rep. Charles Hoeven, Iowa Re- 
publican congressman, will take the 


RON C. BOOTH 


National Association President 


rostrum to brief Western members on 
accomplishments and non-accomplish- 
ments of the 82nd congress. 

Ray B. Bowden, executive vice 
president of the Grain & Feed Deal- 
ers National, will follow, speaking on 
the subject, “Hand in Your Pocket.” 
Monday evening, Nov. 19, will feature 
a social hour, banquet, and dance. Ar- 
thur Brayton will serve as toastmaster. 

Three Iowa State College scientists 


C. M. BODENSTEINER 


Western Association President 


MARK G. THORNBURG 
Western Association Secretary 


DR. DAMON CATRON 
lowa State College 


will compose the speakers for the Nov. 
20 morning program. Leading off will 
be Dr. Wise Burroughs on the sub- 
ject, “Minerals and Ruminant Nutri- 
tion.” He will be followed by Dr. El- 
ton Johnson. Dr. Johnson will discuss 
current trends in the feeding of anti- 
biotics and vitamin B,, to poultry. Dr. 
Damon Catron promises a “hum-ding- 
er” of a windup talk on Tuesday morn- 
ing. His subject will be “Let’s Balance 
Our Thinking as Well as the Rations.” 

Iowa’s Feed Institute, Inc., will play 
host at the Nov. 20 luncheon. Lunch 
time talks will include an explanation 
of the Feed Institute’s group insurance 
program by Charles DeWinter of 
Bankers Life Co. and “How to Be 
Happy Though Human” by Dr. A. C. 
Van Dusen, associate psychology pro- 
fessor at Northwestern University, 
Evanston, IIl. 


Events planned for convention lad- 
ies include a luncheon and style show 
at noon on Nov. 19.. This event will 
be held at Younkers’ Tea Room. 

The Western Grain & Feed asso- 
ciation will hold its 52nd annual busi- 
ness meeting at 4 p.m. oh Monday, 
Nov. 19. Five new directors will be 
chosen at this session, with an organi- 
zational meeting of the new board 
following. 


THE FEED BAG — November, 1951 


: 


POPULARITY 
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e 
means more pr ofi fs fo you eee your customers will notice substantial growth and production 


increases when they feed their livestock and poultry MANAMAR 


enriched rations. This means steady repeat sales to satisfied customers 


... Which adds up to extra profits for you. MANAMAR is more than 


MANAMAR a feed supplement. It is a.complete Feed Engineering Plan 
“SEA POWER" NUTRIENTS encompassing research, formulation, laboratory check-up control 
a rich, natural source of service and merchandising and advertising aids. All this combined 


Vitamin B-12 and other 


with a product of outstanding quality has created MANAMAR’S 


popularity. Investigate the many advantages this complete program 


B-complex vitamins 
offers you. See your MANAMAR representative today. 


PHILIP R. PARK, INC. 


Amino acids from fish proteins FEED ENGINEERS 
manufacturers of | MANAMAR [a Power” supplements 


BERTH 42, OUTER HARBOR e SAN PEDRO, CALIFORNIA 
141 WEST JACKSON BOULEVARD CHICAGO 4, ILLINOIS 


Essential trace minerals 
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URY YEAST 


When you buy 
VITAMIN D2 
be sure you get 
all these features 


f A product easy to use and with 
good dispersion. 


3 


& A source of Vitamin D at low cost. 


Controlled quality, assuring de- 
pendability. 


A product backed by constant 
research. 


Service helps for both you and 
your customers. 


A product nationally known and 
accepted. 
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rich dependable 
source 


VITAMIN 


used from 
coast coast 


How has Fleischmann’s Irradiated Dry Yeast become 
known to both the feed trade and farmers as a low cost 
quality source of vitamin D for four-footed animals? 


Over the years Standard Brands has advertised FIDY 
Irradiated Dry Yeast on a national basis—told the 
feed trade about FIDY, its small particle size to aid 
good dispersion, its ease of use, its rat assayed guar- 
anteed potency, and its low cost for fortifying feeds, 
minerals and concentrates. 


“.... Standard Brands has conducted constant research in 
the field of vitamin D nutrition—provided bulletins, 
booklets, folders, nutritional reviews and moving pic- 
tures about vitamin D, to acquaint farmers and 
feeders with FIDY’s values—and to help you sell. 


A roll call of the feed business would show that FIDY 
Irradiated Dry Yeast is not only well known as a de- 
pendable source of vitamin D, but.also is widely used 
throughout the country. 


If you want copies of sales helps or to arrange for 
a showing of our moving picture RICKETS IN 
CALVES, write Desk FB-11, STANDARD BRANDS 
INCORPORATED, Agricultural Department, 595 
Madison Avenue, New York 22, N. Y. 


VITAM) 1D) 


‘OR Foun soars mas 
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Busy Days Buffalo 


Vitamin Oil, Cornell Nutrition Meetings 


@ MEMBERS of the National Vitamin Oil 
association held an informal meeting Oct. 
31 at Hotel Statler in Buffalo. Executive 
Secretary James H. Burrell led off the one 
day session with his report on association 
activities since the group's recent founding 
and invited eligible persons interested to 
join the organization. 


C. W. WHITMOYER 


Dr. Kenneth Morgareidge, Food Research 
Laboratories, Long Island City, N. Y., re- 
ported on work done by the vitamin oil nu- 
trition committee. He stated that the com- 
mittee is trying to launch projects which 
will develop useful results regarding vitamin 


SAMUEL M. GOLDEN 
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@ UFWARDS of 600 persons attended 
the Cornell University nutrition conference 
held Nov. 1-2 at Hotel Statler in Buffalo. 
The affair again was operated in coopera- 
tion with the American Feed Manufacturers 
association. Most of the country’s large 
feed manufacturers were represented at 
the meeting by their nutritional and re- 
search personnel. 

Speakers included top flight Cornell re- 
search experts plus a member of guest 
speakers from industry, the federal govern- 
ment, and other colleges and universities. 
The latter list included Dr. W. M. Beeson 
of Purdue University; Harold H. Shepard, 


production & marketing administration; Wal- 


Both Meetings Reported 
By Eldon H. Roesler 


ter C. Berger, AFMA president: and Thom- 
as W. Staley, Staley Milling Co., Kansas 
City, board chairman of AFMA. 

Aside from the nutritional reports, much 
interest was shown in the address by Dr. L. 
C. Cunningham of Cornell on future price 
and supply trends. Dr. Cunningham in- 
cluded in his remarks these salient points: 

(1) The supply of corn available for feed 
is 15 per cent larger this year than last. 

(2) The total supply of high protein by- 
products is 3 per cent larger than the amount 
actually fed in 1950-51. 

(3) The supply of oilseed meals alone 
will be 5 per cent larger. 


oils. One of the avenues open which will 
enable greater use of these oils is to learn 
more of the requirements of larger animals, 
according to Dr. Morgareidge. 

Work of the vitamin oil group's arbitra- 
tion committee was reported upon by Dr. 
C. W. Whitmoyer of Whitmoyer Labora- 
tories, Myerstown, Pa. He said his com- 
mittee would soon have a report on methods 
of sampling and assaying. 

It was pointed out at the meeting that 
feed control officials do not want vitamin 
values shown on labels in units per gram 
but instead want them in pounds. It was 
agreed that showing units in pounds would 
be clumsy to quote because of high figures. 
The association voted to have Secretary Bur- 
rell confer with proper control authorities 
to work out the problem. 

Samuel M. Golden of the Amburgo Corp.., 
Philadelphia, declared that a real story could 
be developed on the value of vitamin oils 
as compared to dry materials and that fur- 
ther work should be done on the subject. 

Other reports were presented by Dr. C. I. 
Post, Nopco Chemical Co., Harrison, N. J., 
who told of new regulations on synthetic 
vitamin A in oleo and a financial report by 
Benjamin Rivlin, Arista Oil Products Co., 
New York City. 


THOMAS W. STALEY 


(4) The total supply of available grains 
and concentrates should be 9 per cent 
larger this year. 

(5) Based on animal population, we have 
slightly more grain but a small deficit in 
high protein feeds. 

(6) Commodity prices should be strong 
for the first six months of 1952, but there 
may be soft spots developing before January, 
1952 in the price of corn and oilseed meals. 

Mr. Staley spoke at the banquet Nov. 1. 
He termed the Cornell conference a “gradu- 
ate school for feed men.” 

According to Mr. Staley, 30 states have 
had feed nutrition schools this year. He 
said the primary function of AFMA is serv- 
ice to agriculture and one of the effective 
means being used is through scientific re- 
search at colleges. 

Mr. Staley reported manufactured feed 
sales in 1951 will reach 32 million tons, 
which is 8 to 10 per cent more than in 
1950. Better results are being obtained, he 
said, by harmonizing experimental work 
with efforts of the feed manufacturing 
industry. 


: 
WALTER C. BERGER 


MANUFACTURERS 
SHOULD PREFER THEM 
SHOULD PREFER THEM 

BECAUSE CUSTOMERS — 
OO PREFER THEM. 


hundreds of uses 
d makes no excuses 


A 100-POUND) 
S BANDED LABEL 
cotton feed bags & 


<> 


@ Chase Banded Label Cotton Bags—in choice 
of plain white or colorful Pretty Prints—are 
the popular choice of millions! Surveys prove Gi 
that housewives the country over want them, - 
prefer them, because of the valuable cloth pre- 


mium which each bag provides. Capitalize on 


this demand by selling all your feed in Chase 
‘COTTON FEED BAGS 


THE 
OVERWHELMING 
CHOICE 

OF MANY” 


@ IT’S NEW 
@ EASY TO HANDLE 
@ FULL YARD OF FINE COTTON 


ty @ HOUSEWIVES LOVE THEM FOR 
THEIR MANY USES 


@ ASK YOUR CHASE SALESMAN 


wl 


Guy 


A S E BAG CoO. sates 309 JACKSON BLVD,, CHICAGO 6, ILL. 
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B. W. Fairbanks 


By C. W. SIEVERT and OR. 8. W. FAIRBANKS 


The abstracts and digests of current animal nutrition literature appearing on this page 
are prepared expressly for The Feed Bag by C. W. Sievert, Chicago feed consultant, and 
Dr. B. W. Fairbanks, noted animal nutritionist. An unusual and interesting feature of these 
digests are the comments as to the commercial importance and significance of the work. 
Readers should note that the opinions expressed are those of the authors and are not 

necessarily shared by the publishers of The Feed Bag. 


C. W. Sievert 


Title: Protein Efficiency of Corn Byproducts 
and other Protein Feeds for Swine Growth. 
Authors: H. B. Geurin, J. A. Hoefer, and 
W. M. Beeson (Purdue University). 

Publication: Journal of Animal Science, 
Vol. 10 (August, 1951) pp. 605-16. 

Digest: A basal ration composed of dextrose, 
corn oil, corn fiber, whole liver powder (1st 
trial only) mineral mixture, vitamin A and 
D oil, vitamin B,, concentrate (2nd and 3rd 
trials only) and a vitamin mixture was used, 
to which whole egg, skimmilk, corn oil 
meal, corn solubles, corn gluten meal, tank- 
age, or soybean oil meal was added. These 
semi-purified rations were made up to con- 
tain 11 per cent protein, 7.7 per cent fat 
and 4.6 per cent fiber in the first trial and 
11 per cent protein, 5 per cent fat and 4.9 
per cent fiber in the second and third trials. 

The protein efficiency of the protein 
feeds fed is expressed as pounds gained per 
pound of protein eaten. 

The results obtained in this series of feed- 
ing trials using semipurified rations would 
seem to indicate that the protein efficiency 
technique is a satisfactory procedure for 
evaluating natural sources of protein for 
young growing pigs. In using the protein 
efficinecy technique it is necessary to make 
the non-protein fraction of the ration nutri- 
tionally complete and allow the source of 
protein to be the only variable. 

In the first trial whole egg, corn oil meal 
and corn solubles were compared. Pigs re- 
ceiving whole egg as the sole source of pro- 
tein grew about 21% faster and showed a 
protein efficiency value 10% higher than 
the pigs receiving corn oil meal. Observa- 
tions recorded throughout the experiment 
indicate that the corn oil meal ration was 
not as palatable as the whole egg ration. 
The pigs receiving corn solubles lost weight 
and had to be removed from the experiment 
after 21 days. 

In the second trial dried skimmilk, corn 
cil meal, soybean oil meal, and a mixture of 
corn solubles and soybean oil meal were 
compared. Dried skimmilk protein supported 
faster growth of young weanling pigs than 
cid either corn oil meal, soybean oil meal 
or corn solubles—soybean oil meal. The 
difference of 20 pounds more average gain 
for the skimmilk pigs over the next best 
lot was highly significant. 

There was no difference in the growth 
rates of the pigs receiving corn oil meal or 
soybean oil meal. The pigs receiving corn 
oil meal and soybean oil meal were inter- 
mediate as far as growth was concerned, and 
the combination of equal parts of corn solu- 
bles and soybean meal resulted in slow 
growth. When growth rates are compared 
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per unit of protein consumed, corn oil meal 
protein was equal to skimmilk protein and 
significantly better than soybean oil meal. 

In the third trial, the pigs on skimmilk 

grew significantly faster than those receiv- 
ing corn oil meal. Although tankage was 
inferior in protein quality as measured by 
pig gains, it was a better source of protein 
than corn gluten meal. 
Comment: “It’s a good trick if it will work”, 
says the Vermont Yankee. ““Whatchamean?” 
asks the Dumb Dutchman. To with and to 
which the V. Y. points out that the authors 
have realized the conditions that make it 
workable when they say “In using the pro- 
tein efficiency technique it is necessary to 
make the non-protein fraction of the ration 
nutritionally complete and allow the source 
of protein to be the only variable.” How is 
one going to know when this condition has 
been met or have all problems in swine 
nutrition requirements been solved? As re- 
cently as 1949, Beeson, Mertz, and Shelton 
(Jour. An. Sci. 8 (1949) 532-40) reported 
that “the minimum level of tryptophan 
needed for optimum growth and feed effi- 
ciency is not known” but “‘a level of 0.4 per 
cent of DL-tryptophan seems to be adequate 
to meet the normal requirements in pigs 
weighing 50 to 100 Ibs.” This is only one 
illustration, and many more are possible. Be- 
fore the protein efficiency technique can 
be used with confidence much more definite 
information on requirements are . needed 
than we now possess. 

The V. Y. agrees that the low level of 
protein used in these test rations is good pro- 
cedure where relative protein value measure- 
ment is being attempted, but the D. D. is still 
scratching his bald noggin wondering wheth- 
er growth rates per unit of protein consumed 
mean anything to a pig feeder who will (we 
hope) be using rations having more nearly 
the recommended protein levels. 

Title: The Effect of Salt and Carbolineum in 
Producing Ascites in Turkey Poults. 
Authors: G. O. Bressler, S. Gordeuk, Jr., 
E. W. Collenbach, and G. H. Pritham 
(Pennsylvania State College). 
Publication: Poultry Science, Vol. 30 (Sep- 
tember, 1951) pp. 738-44. 
Digest: The common name for ascites is 
water belly. The authors of this article have 
not doubted that salt is a factor in produc- 
ing water belly but feel that there are other 
contributing factors also. Carbolineum was 
suspected as one of these. We quote from 
their summary: 

“1, Experimental evidence indicated that 
carbolineum-disinfection did not play an 
important role, if any, in causing the so- 


called water belly condition in poults. Chem- 
ical analysis of the blood failed to reveal any 
difference in concentration of phenols in the 
blood of poults kept in non-disinfected and 
carbolineum—disinfected pens. 

“2. Added salt at the 0.9 per cent levels 
and above resulted in a considerable mor- 
tality from ascites and viscerol edema. 

“3. The addition of salt to the ration up 
to the 1.8 per cent level had a favorable 
effect on body weight. Levels of 3.6 per 
cent salt were definitely detrimental to body 
weight. 

“4. Salt levels above 0.9 per cent did not 
alter the chloride composition of the blood. 

“5, Chemical analysis of blood revealed 
a definite decrease in non-protein nitrogen 
as salt levels in the diet were increased. 

“6. Increased water consumption was asso- 
ciated with increased salt levels. 

“7. Increases in levels of salt tended to 
reduce feed intake during the first and sec- 
ond weeks of age. During the third week, 
groups up to 1.8 per cent salt level seeming- 
ly made an adjustment to the excess salt in 
the mash. Feed consumption in the 3.6 per 
cent salt groups was definitely below normal 
at all times, particularly during the second 
and third weeks.” 

Comment: This water belly condition can be 
of much importance during the first two 
or three weeks in the life of a turkey poult. 
It can be important in the way in which a 
turkey starter is judged. Let just a few cases 
of water belly occur and your feed is prompt- 
ly condemned as no good. So watch not 
only the added salt content, but also the 
salt content of the ingredients used in the 
feed. 

* & 
Title: Effect of Processing Variants on the 
Nutritive Value of Cottonseed Meal for 
Chicks. 
Authors: J. L. Milligan and H. R. Bird 
(USDA). 
Publication: Poultry Science, Vol. 30 (Sep- 
tember, 1951) pp. 651-57. 
Digest: Previous work has shown that the 
gossypol content of cottonseed meal ac- 
counts for its toxicity for poultry. Moist 
cooking at a high temperature will inactivate 
gossypol, but may reduce the nutritive value 
of the protein 

Chick diets high in cottonseed meal are 
deficient in lysine, which reduces growth. 
rate and also is associated with incidence of 
abnormal white feathers on colored birds. 

In the experiments reported in this paper 
it was found that variations in either cook- 
ing or pressing of cottonseed meal may have 
profound effects on the nutritional values 
for growing chicks. It seems that the maxi- 
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mum temperature attained during cooking 
is the most important. This maximum tem- 
perature should not exceed 200 degrees F., 
and possibly 160 degrees F. may be a more 
satisfactory maximum. 

The supply of available lysine as measured 
by the white feather score, and the soluble 
uitrogen percentage decrease with increasing 
cooking temperatures. Within the range 
tried duration of cooking had no measurable 
effect on the feeding value when the maxi- 
mum was 200 degrees. 


Cottonseed meals containing 0.01 to 0.108 
per cent free gossypol-like materials were 
safely fed at a 39 per cent level in the diet, 
as the only protein supplement. At a 70 
per cent level, 0.02 per cent gossypol was 
not harmful but 0.108 per cent qwas. 

“These experiments give reason to believe 
that it is possible to process cottonseed meal 
in such a way that it is equal to soybean 
meal in feeding value for growing chickens.” 
Comment: If satisfactory treatment for cot- 
tonseed meal is developed so that the prod- 
uct can be used for chick feed as well as in 
feeds for ruminants it will be of real benefit 
to the feed industry. We will have to be 
sure, however, that such processed meals 
are uniform and always reliable. Until that is 
the case, careful feed manufacturers will use 
the product very sparingly. 

Title: The Effects of Stilbestrol on Suckling 
Lambs. 

Authors: T. W. Perry, F. N. Andrews, and 
W. M. Beeson (Purdue University). 
Publication: Journal of Animal Science, 
Vol. 10 (August, 1951) pp. 602-06. 
Digest: This experiment was designed to 
investigate the effect of subcutaneous im- 
plantation of stilbestrol pellets into suckling 
lambs running with their dams on pasture. 


Group I, received no injection and served 
as the control; Group II, lambs were injected 
subcutaneously with a 12 mg. pellet of stil- 
bestrol; Group III, lambs were injected with 
a total of 24 mg. of stilbestrol. 

Excellent gains (0.44 lb. per day) were 
made by the animals in the control group, 
but the rate of gain (0.52 lb. and 0.54 Ib.) 
was significantly greater for the lambs graz- 
ing on the same pasture and which had 
been subcutaneously implanted with either 
12 or 24 mg. of stilbestrol. The greatest 
difference in average daily gain between the 
control and the treated groups occurred 
during the first 28 day period, whereas dur- 
ing subsequent weigh periods the gains in all 
lots were lower and the difference between 
the control group and the treated groups 
was much less. 

There was no significant difference in re- 
sponse between the two levels of stilbestrol. 

While attaining the first weights 28 days 
following stilbestrol implantation, it was 
observed that many of the treated wether 
and female lambs evidenced mammary stim- 
ulation and that in some several streams of 
apparently normal milk could be expressed 
from each nipple. A crude estimate that at 
least one-third of the hormone treated lambs 
showed mammary secretion would be reason- 
ably conservative. 

Comment: Andrews, Beeson, and Harper 
(Jour. An. Sci., 8 (1949) 614-15, fed 71 
pound wether lambs a fattening ration to 
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which was added 12 mg. of stilbestrol im- 
planted subcutaneously in one lot, and in 
another a 24 mg. pellet of stilbestrol was 
implanted. The average daily gains of the 
control were 0.35 pound, the lot receiving 
12 mg. of stilbestrol gained 0.49 pound and 
the lot receiving 24 mg. of stilbestrol gained 
0.50 pound. The gains of the treated lots 
were significantly greater than the controls 
and the feed required per pound of gain 
in the treated lots were significantly less 
than the controls. 

The authors report that Jordan and Dinus- 
son (Jour. dn. Sct., 9 (1950) 380) were not 
able to stimulate growth rate of suckling 
lambs on pasture by the implantation of 12 
mg. of stilbestrol. This paper reports a re- 
sponse. It is pointed out that the lambs 
used by Jordan and Dinusson weighed ap- 
proximately 25 pounds at the time of injec- 
tion whereas the data reported in this paper 
was from lambs that weighed approximately 
46 pounds at the time of injection, indicat- 
ing age and weight at time of injection may 
affect the results. The Vermont Yankee says 
you can’t quarrel with that statement but 
the Dumb Dutchman says it is reasonable to 
expect that the smaller lamb would respond 
sooner than the larger lamb. You take it 
trom here as we have nothing more to offer. 

* 
Title: The Effect of the Corn-Alfalfa Hay 
Ratio on the Digestibility of the Different 
Nutrients by Sheep. 
Authors: C. A. Phillips, S$. D. Hardin, and 
W. E. Thomas, Kentucky Agricultural Ex- 
periment Station, Lexington. 
Publication: Journal of Animal Science, 
Vol. 10 (May, 1951, No. 2) 424-427. 
Digest: The present study was designed in 
an attempt to obtain information on the 
digestibility of the complete mixture when 
corn provided 25, 50, and 75 per cent of 
the corn-alfalfa rations. Four yearling weth- 
ers were used as experimental animals. 

The same ration was fed to all four sheep 
at the same time, starting with 75 per cent 
alfalfa, 25 per cent corn and continuing con- 
secutively to 50 per cent alfalfa, 50 per cent 


corn to 25 per cent alfalfa, 75 per cent corn. 
This procedure was followed since it was 
not feasible to feed a ration containing 50 
per cent or 75 per cent corn without gradu- 
ally adjusting the animals to the more con- 
centrated mixtures. 

Apparent digestion coefficients for dry 
matter, crude protein, ether extract, crude 
fiber, and nitrogen-free extract were deter- 
mined as well as metabolizable energy. 

The apparent digestibility of the different 
nutrients and energy generally increased as 
the percentage of corn in the ration in- 
creased. 

The only exceptions were crude protein 
in one instance and crude fiber in another. 

On the basis of the result of this trial, 
it appears that high concentrate rations are 
the more efficiently utilized by sheep. 
Comment: Manufactured feeds for fattening 
lambs have never become a general item in 
the feed man’s line. He has made horse and 
mule feeds, calf feeds, swine feeds, cattle 
feeds, poultry feeds, and even special feeds 
for dogs, rabbits, and mink. The large lamb 
feeding areas are more or less concentrated 
and operated by large feeders with mixing 
equipment. These may be sufficient reasons 
for not considering manufactured feeds for 
fattening lambs. 

Market research is not in our field, but it 
would be interesting to get some good fig- 
ures on the market potentials for manufac- 
tured lamb fattening feeds. One of us has 
had some experience in the intensive lamb 
feeding areas of the West. In that area corn- 
alfalfa is a ration that can be greatly im- 
proved by the addition of other available 
feeds. 

In respect to the paper which has been ab- 
stracted we point out that the work was done 
on yearling wethers. We question whether 
it makes much difference, but it should be 
pointed out that lambs and not yearlings are 
commonly fed. 

@ CENTERTON ELEVATOR, Centerton, 
Ind., suffered damages estimated at $20,000 
in a recent fire. Thomas Kelsay is the owner. 


Quaker Oats Fetes Top Salesmen 


The top six feed salesmen of the Quaker 
Oats Co., Chicago, are shown here accept- 
ing the plaudits of Donald B. Lourie, left, 
president of the firm. The representatives 
and their wives were weekend guests of 
Quaker in Chicago. 


From left to right, the photo shows Mr. 
Lourie; Henry Crutchfield, San Antonio; 
Sidney Speaker, Sellersville, Pa.; Earl F. 
King, St. Joseph, Mo.; W. T. Cunningham, 
Cedar Rapids; Leonard R. Link, Modesto, 
Calif.; and L. E. Diehl Jr., Chattanooga. 
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i NOT an Antibiotic : 

oF 
Protein Supplement 
Buta 
: NEW and DIFFERENT * 

Multi-Chemical : 

Growth Stimulant 


DR. SALSBURY’S 


Helps Make RUNTY PIGS PROFITABLE 
Gives Normal HOGS 27% Faster Growth With 14% Less Feed 


HOG-GAIN in your feed gives you a more effec- 
tive sales story. Makes it easier to get extra sales 
from new customers. This sensational multi-chemi- 
cal growth stimulant helps make RUNTS profitable 
...gives outstanding weight gains to normal pigs 
of all ages, even from 125 pounds to market weight. 


Test-Proved 


In a typical test by Dr. L. E. Carpenter, of Hormel 
Institute, University of Minnesota, HOG-GAIN 
produced 27% faster growth with 14° less feed. 


Helps Hogs Combut High “Disease Level” 


THIS IS IMPORTANT BECAUSE DISEASE TAKES 
A BIG SLICE OF PORK PROFITS 


At least two out of five pigs farrowed die before 
market. Among the pigs that do not die, a low-level 
infection often exists that makes many of them 
slow growing and unprofitable. 

Dr. Damon Catron, of Iowa State College, attrib- 
utes these differences to a “disease level” factor (de- 
gree of premise contamination) on different swine 
farms as the only satisfactory explanation of the 
great variability in response to identical rations 
fed to well-bred pigs under similar management 
conditions. 

One man fails, another succeeds on the same 
tation because the disease level is lower on one 
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tarm than another. Where a high “disease level” 
exists more highly fortified rations are required. 
HOG-GAIN helps hogs combat a high disease level, 
permitting them to advance more rapidly, more 
uniformly, more profitably. 


“HOG-GAIN Gave Us Several 
New Feed Customers” 


Says Mr. Jerry F. Blackstone, Manager, W. M. Zoll- 
inger Elevator, Thornville, Millersport, Ohio. 


Get started 


-with 
DR. SALSBURY’S 


Hog-Gain wow 


Send This Coupon — 


TODAY! 


“We now have 24 customers who are using our 
feed containing Hog-Gain. All of these hog raisers 
are very well satisfied with the results they are 
getting with Hog-Gain. 

“After recently completing a test with Dr. Sals- 
bury’s Hog-Gain, one customer reports that he 
raised ten—84 pound pigs to 225!4 pounds in 
83 days. 

“Satisfied hog raisers like these tell their friends 
about Hog-Gain, making it easier to get new feed 
customers.’ 


You Can Increase Your Sales Too, 

By Mixing HOG-GAIN In Your Feed 
Benefit by the profitable results of many other feed 
dealers who mix HOG-GAIN in their feeds. You 
can also get HOG-GAIN in smaller packages for 
over-the-counter sales. Extensive farm paper adver- 
tising makes your sales job easier.. profits bigger. 


Dr. Salsbury’s Laboratories 
Dept. 27 , Charles City, lowa 
Please send me special bulletin on Dr. 


Salsbury'’s HOG-GAIN. 


Name 
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City 


ese Sales Routes Really Pay Off 


Each Averages $450 Every Other Week for Texans 


@ THEIR FOUR sales routes each 
bring in $400 to $500 every other week 
for Ozelle and Glen Zieschang, who 
operate the Zieschang Hatchery & 
Feed Store at Taylor, Tex. Each of the 
four routes is covered once every two 
weeks and brings in orders that the 
Zieschangs know they would not ob- 
tain otherwise. 

Each of the four sales routes includes 
about 25 farmers and ranchers. “So 
you -can see,” Glen Zieschang ex- 
plained, “that most of our customers 
aren't big buyers. The fact is, we will 
not include volume feeders on the 
routes. To do so would defeat our 
purpose. Our load limit is around 85 
sacks. And that load has to be dis- 
tributed among some 25 regular cus- 
tomers along the route. If we tried to 
include a volume feeder’s order, we 
wouldn't have room for our smaller 
users’ feed, and they are the reason 
for running the routes,” he stated. 

Routes are run every Monday and 
Thursday. The routes are called north, 
east, south, and west. Monday of one 
week, the north run will be made. On 
Thursday of the same week the east 
run will be made. On the same days 
the following week south and west 
runs will be made. Then the week 
after, the north and east runs again. 
This gives each customer twice a 
month service. 

“These are all small users,” Glen 
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Zieschang declared, “and our driver 
knows just what each customer wants 
in advance. Most of these customers 
are older people. Our driver empties 
their sacks into barrels or bins for 
them. This saves them the handling. 
And it prevents these users from run- 
ning out before they come to town.” 


This Texan contends that the aver- 
age small feed users, when they see 
they are running low, will give less to 


WHEN business gets rushing 
—thanks to the firm's high 
producing sales routes, Glen 
Zieschang, right, helps his 
driver load his truck. Zie- 
schang Hatchery & Feed 
Store, Taylor, Tex., has four 
sales routes. 


a feeding than they usually do in order 
to stretch the feed out until they go 
to town to shop. 


“The small feeder,” Mr. Zieschang 
stated, “will seldom make an extra 
trip to town just for feed. Instead, 
he'll put his birds or stock on slimmer 
rations. And when he has bought feed, 
he goes back to regular feedings—he 
never trys to feed more to make up 
for the skimp feedings. That lost ton- 
nage collectively means quite a loss to 
dealer’s, especially to those who have 
a large percentage of small feeders.” 

Starting these routes came as a na- 
tural course of events. Small users 
know that the large feeders get de- 
livery service. 


BRIGHTLY painted, the big 
Zieschang feed store serves 
hundreds of feed conscious 
Texans. 


“And,” Mr. Zieschang noted,. “they 
used to ask us to throw a couple of 
extra sacks on and drop them off when 
we made a delivery to a volume user. 
We couldn't refuse this accommodation 
to a regular customer who happened 
to be a small user. For many of these 
small users are volume users part of 
the year, when they are fattening hogs, 


-for example. Combining these small 


orders with the big ones resulted into 
too much lost motion. As a rule, the 
large user was waiting impatiently 
while our driver was peddling along 
the road.” 

Like other dealers, the Zieschangs 
had enough small users in all direc- 
tions to form the nucleus of a route. 
To make each route pay, all that was 
necessary was to canvass the residents 
along the roads the truck would make. 

“In soliciting this new business, our 


driver had something more than feed 


to offer the prospective customer. He 
had service to offer at no extra charge. 
It took a minimum of time to build 
each route up. In the mean time, this 
solicitation brought us many larger 
customers,” Glen added. 

It is best that the regular driver con 
tact these prospects, Glen learned. 

“First of all,” he said, “whoever 
delivers the feed has to know before- 
hand where to put the feed, for many 
times the customer will not be at home. 
And it is no service to the customer to 
find a couple sacks of feed set inside 
the barn door, if he has to lug those 
sacks a few hundred feet to where it 
is stored for use. 

“Another thing,” Mr. Zieschang 


(Concluded on page 78) 
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A Message From Du Pont 
To Feed Dealers: 


How New 


Feed Ingredient 


You Give Your Customers 
More for Their Money 


Your feed manufacturer today can make room 
in every ton of an 18-per-cent dairy ration for 
as much as 250 extra pounds of minerals, 
carbohydrate feeds and the like. 


And in every ton of a 40-per-cent beef con- 
centrate, he can make room for as much as 
600 extra pounds of high-energy feeds and 
essential minerals. 


Your feed manufacturer builds these extra 
feed values for you and your customers by 
using the most concentrated source of protein 
for cattle and sheep... Du Pont ““Two-Sixty- 
Two” feed compound. It contains urea nitro- 
gen—and is 5 to 8 times more concentrated 
in protein value than any of the usual protein 
feedstuffs. That’s why he can make room for 
extra feed values. 


“’Two-Sixty-Two” builds better values in 
other ways also. For it helps to improve the 
digestion of roughage by cattle and sheep. 
And, in fact, it helps to improve the efficiency 
of the entire ration. 


You'll find ““Two-Sixty-Two” listed on the 
tag as “equivalent protein from non-protein 
nitrogen.” These distinctive words on the 
feed you handle show that you are passing on 
to your customers feeds that are better buys. 


“The Story of ‘Two-Sixty-Two’ 
Feed Compound” is an 18-page 
illustrated booklet that describes 
how Du Pont makes this new 
feedstuff, and how cattle and 
sheep use it to make protein. For 
your free copy, write Du Pont, 
Polychemicals Dept., Wilming- 
ton, Delaware. 
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Pelleted Oat Hulls in Hen Rations 


They Do Not Hurt Egg Production, USDA Reports 


@ EGG PRODUCTION of laying hens is 
not seriously affected by a high percentage 
of oat hulls in the mash provided it is in 
pellet form, Dr. H. R. Bird of the depart- 
ment of agriculture has reported. When the 
same ration is not pelleted, however, the 
drop in egg production will be serious, he 
said. 

In the tests, four mashes were prepared, 
containing 0, 32, 48, and 64 per cent ground 
oat hulls. The birds fed mash without oat 
hulls laid at a rate of 68 per cent. Hens fed 
32 per cent oat hulls laid 62 per cent. But 
when the hull percentage was upped to 48 
per cent, eggs dropped down to 36 per cent. 
With 64 per cent oat hulls, egg laying fell 
to 25 per cent. The test rations were fed 
over a six week period. 

Now, the results when the mash was fed 
in pellet form: 


With no oat hulls, the rate of lay was 59 
per cent. With 32 per cent hulls, the rate 
of lay was 68 per cent. With 48 per cent 
hulls, the rate was 61 per cent and with 64 
per cent, the rate was 55 per cent. 


_ This means, in essence, that there was no 
significant difference between the produc- 
tion rates of groups of hens fed 0 to 64 per 
cent levels of oat hulls when the mash was 
pelleted. But there was a marked difference 
where the mash was not fed in pellets. 


All the hens which were fed oat hulls un- 
pelleted lost weight, especially those which 
consumed the higher percentage of hulls. 
The hens fed pelleted mash with 32 per cent 
oat hulls made a slight gain in weight, but 
those fed pellets containing 48 and 64 per 
cent hulls lost slightly. 


Dr. Bird thus concluded that pelleting 
mash reduces the bulk and enables hens to 
eat enough to maintain egg production while 
losing weight only slightly. 

The mash which contained alfalfa meal— 
in another experiment — told a different 
story. There egg production dropped mate- 
rially in all groups fed high percentages of 
alfalfa in either form. All four groups fed 
the two highest levels of alfalfa meal lost 
weight. The two groups fed pellets lost more 
than those which got the unpelleted ration. 


PORTABLE BALE CLOSER 


Development of a new portable electric 
sewing machine for closing bales and other 
large containers has been announced by 
Dave Fischbein Co., Minneapolis. Claimed 
to sew 40 feet per minute, the new machine 
is moderately priced. For detailed literature 
on it, circle No. 16 on the Reader Service 
card. 

@ TOM KINSLOW, Moreiand, Ark., is 
planning to build a feed store at Russeilville, 
Ark. He operates the Kinslow Feed Store 
at Moreland. 


WIRELESS INTER-COM 


A wireless two way inter-communication 
system, Vocatron, is being marketed by 
Seedburo Equipment Co., Chicago. The 
units need only be plugged into an electrical 
outlet and can be operated as far as half a 
mile from each other, according to Seed- 
buro. Two station units cost $79.50. For 
additional data, circle No. 18 on the Reader 
Service card. 


Don Lyon Is New PENB Manager 


The gentleman in the center of this pho- 
to will take over as general manager of the 
Poultry & Egg National Board next Janu- 
ary. He is Don W. Lyon, who has been 
named to succeed Homer I. Huntington. 
Mr. Huntington has announced plans to 
retire in January. 

Flanking Mr. Lyon in the photo are Hugh 
Gordon, of the PENB executive committee; 


Treasurer O. W. Olson; Vice President 
Roscoe Hill; Dr. J. C. Huttar, president; 
L. A. Wilhelm, secretary; and Norbert 
Schaefer, of the executive committee. 

A native of Oklahoma, the new general 
manager was educated at Oklahoma A & M 
College. Long active in the food field, Mr. 
Lyon is widely recognized for his ability in 
organization and promotion. 


ADM NET PROFIT 

Archer-Daniels-Midland Co., Minneapolis, 
has reported a net profit of $2,262,135 for 
the quarter which ended Sept. 30. Compar- 
able profit in the corresponding period of 
1950 was $1,865,716. The 1951 profit rep- 
resents $1.38 per share for the three month 
period. 


SCALE BULLETIN 

A new two color folder which describes 
its line of sacking scales has been published 
by Exact Weight Scale Co., Columbus, Ohio. 
Feed men who would like copies of this 
folder should circle No. 25 on the Reader 
Service card. 


Allied Mills Notes First 
Birthday of Tail Curler 


Celebrating the first anniversary of its 
marketing of Wayne Tail Curler swine feed, 
Allied Mills, Inc., Chicago, this month is 
observing the Tail Curler birthday in the 
stores of its dealers across the country. Birth- 
day cake and coffee are to be served to 
farmers in many states in recognition of the 
product’s successful first year. 

According to Allied scientists, Tail Curler 
is a big help to hog farmers in “winterizing” 
their pigs against cold weather setbacks. 
Wayne is distributing special “winterizing 
pigometer” to farmers throughout the na- 
tion. These cloth tape measures are designed 
to fit tightly around the heart girth of pigs 
that are at the winter weight of 75 pounds. 

Feed dealers who would like to learn more 
about Tail Curler pig rations should circle 
No. 30 on the Reader Service card. 


AFMA’s Grant of $10,000 
To Aid Crazy Chick Work 


Research on field encephalomalacia, com- 
monly known as crazy chick disease, has 
been begun at the Storrs, Conn., agricul- 
tural experiment station under a $10,000 
annual grant from the American Feed Manu- 
facturers association. Representing contribu- 
tions from 42 feed manufacturers, the grant 
provides for $10,000 each year for three 
years. 

Heading the research at Storrs will be 
Dr. Edwin P. Singsen, poultry husbandry 
department head; Dr. Erwin L. Jungherr, 
animal pathology head; and Dr. Lloyd Mat- 
terson, associate professor of animal hus- 
bandry. 

The Storrs staff has been active in re- 
search on the disease ever since 1936, when 


its scientists first diagnosed the malady. 


@ ROY RICHARDSON, Williamsport, 
Ind., has moved his feed store from town 
to his farm. 


NEW HOG RATION 

Production of a new 40 per cent protein 
hog balancer, Swine Snax, has been begun 
by Sharp Milling Co., Sioux Falls, S. D. The 
swine product is the first of a line of feeds 
which the firm plans to introduce. For full 
data on prices and availability of Swine 
Snax, circle No. 27 on the Reader Service 
card, 
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Only a handful of Terramycin—1/3 of an ounce—is 


enough to give a ton of feed the extra boost which raises 


poultry and swine to market weights faster, eliminates 
runts and reduces mortality. Leading manufacturers every- 
where are supplementing their feeds with Pfizer’s Bi-Con 


supplements containing this growth-stimulating antibiotic. 


To give your customers “so much from so little,” 


be sure the feeds you sell contain Terramycin. Pfiz Zzer 


Bi-Con 


ANTIBIOTIC FEED SUPPLEMENTS 


CHAS. PFIZER & CO., INC., 630 FLUSHING AVE., BROOKLYN 6, N. Y.; 425 NORTH MICHIGAN AVE., CHICAGO 11, ILL.; 605 THIRD ST., SAN FRANCISCO 7, CALIF. 
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Typical Dr. Hess 
PRODUCTS 


NICOZINE 


A nicotine bentonite, phenothia- 
zine mixture developed by Dr. 
Hess scientists, Harwood and 
Guthrie, and recognized as most 
effective in the treatment of large 
round worms (ascaridia) and 
cecal worms (heterakis) in 
poultry when fed in the mash. 


NFZ-MIX 


(NITROFURAZONE) 
A Dr. Hess & Clark development 


that has proved very effective and - 


economical as a preventive and 
treatment for coccidiosis (cecal 
or intestinal). Since nitrofura- 
zone or its end products do not 
accumulate in the flesh of 
chickens, mashes containing this 
drug may be fed right up to 
marketing time for broilers — 
or until pullets are housed. 


"Scientific Farm-aceuticals. since 1893 


THIS IS 


Dr. Hess & Clark, 


ES, this is Dr. Hess & Clark or, rather, this 

big, modern manufacturing plant is one of 
the important factors that go to make up this 
organization. Add to this a 376 acre Research 
Farm, a practical laboratory and a staff of men 
who are leaders in their respective fields, back 
this all with 58 years’ experience and you see 
why Dr. Hess products are recognized leaders in 
the animal health field. 


When you are in or near Ashland, come in for a 
visit. See our plant, see the modern equipment 
for the manufacture and packaging of our 
products and you’ll know why Dr. Hess products 
are recognized for their uniformly high quality 
and their efficiency. 


ASHLAND, OHIO 
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Bulk Feed Operation 


lowa Firm Finds New Equipment Valuable 


@ BULK DELIVERY of feeds is not 
new—but some of the modern bulk 
handling equipment and the success 
some retailers report with it are new. 
Wapsie Valley Feed Co., Independ- 
ence, Iowa, is a small manufacturer 
thoroughly sold on the advantages of 
bulk feed delivery for its particular 
situation. 

Wapsie Valley, managed by Leland 
E. Ogdahl, has found that its purchase 
of bulk delivery equipment has added 
a number of large volume feed users 
to its list of customers. Prior to the 
time the company bought its present 
bulk handling it had handled feed in 
bulk in ordinary trucks with some- 
what less than entirely satisfactory re- 
sults, according to Mr. Ogdahl. 

The company delivered its first load 
of mechanically-handled bulk feed last 
April 25. From that day to Aug. 15, 
the truck had made deliveries to the 
tune of 18,000 miles in eastern Iowa, as 
far north as southern Minnesota, and 
south to northern Missouri. For two 
years prior to this time Mr. Ogdahl 
had experimened with a bulk truck 
and mechanical hoist such as those 
used by earth moving contractors. This 
type of bulk delivery was not as satis- 
factory as the modern bulk truck which 
elevates the feed to heights of 16 feet 
and delivers horizontally in any direc- 
tion. 
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The New Leader Bulkmaster make 
bulk-handling outfit owned by the 
Wapsie Valley Feed Co. fits onto the 
bed of a heavy-duty truck. It consists 
of a large welded, steel tank divided 
into three compartments so that three 
kinds of feed can be handled on one 
trip. The tank is mounted high on the 
truck and the sides taper in toward the 
truck bed center so that the feed falls 
freely to the conveyor belt running 
from the front to the rear of the bed. 


A Word of Caution 


This story tells how one firm adapted 
bulk delivery equipment to a portion of 
its business. Certainly not all feed will 
ever be delivered in bulk because at 
present such equipment finds its use 
mainly in serving customers who are feed- 
ing on a large scale and have the facilities 
to handle bulk feed. The advent of bulk 
equipment will only be an adjunct to pres- 
ent packaged lines and feed will continue 
to be sold in bags. 


Strong points for the retention of bags 
are: (1) bags permit brand name identi- 
fication of feeds, (2) packaged feeds 
have a tendency to remain fresh longer 
because less air hits them to cause oxida- 
tion and, (3) bulk delivery adds the dan- 
ger of the truck driver carrying disease 
from farm to farm because his delivery 
method brings him closer to the actual 
feeding operations. If you are considering 
bulk delivery equipment, we recommend a 
careful survey first to be sure it fits into 
your pattern and that you have enough 
potential bulk prospects to keep a unit 
operating at a profit. 


The conveyor belt and unloading 
arrangement resembles closely the un- 
loading device used on lime spreaders. 
The belt pushes the feed into an auger 
feeder that elevates and delivers the 
feed into bulk containers. Feed can be 
unloaded into bins 16 feet high or any 
depth. The unloading chute can be 
turned to almost any angle, so that no 
handling of the feed is necessary in 
unloading. 


The complete outfit weighs about 5 
tons empty and slightly over 11 tons 
when fully loaded. The bulk-handling 
truck cost about $5,500, according to 
Mr. Ogdahl. 


TOP LEFT: one tank is loaded 
with pellets directly from the 
pellet mill. Center: a customer's 
self feeder is filled. Right: pel- 
let unloading operation. Plant 
photo on next page. 


Feed, usually in crumbled or pelieted 
form, is loaded into the large tank 
through three hatches or openings at 
the top. Feed is loaded either directly 
from the pelleting or crumblizing ma- 
chines, or taken from bulk storage 
bins. About 15 or 20 minutes are 
needed to fill the truck tank. A screw- 
type conveyor is used to move pellets 
and crumbles to the bulk truck so that 
feed in these forms is not broken into 
finer particles. 

Bulk feed is delivered directly to 
the farmer’s feeders, whether they are 
in feed lot or pasture. In wet weather, 
farmers sometimes have to pull their 
feeders from the pastures to the build- 
ing areas to be filled. Unloading a 6 
ton order at one place requires about 
15 minutes, although Richard Forsythe, 
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bulk feed delivery man, declared he had un- 
loaded the truck several times in exactly 12 
minutes. The unloading power comes di- 
rectly from the truck’s power take-off. Three 
sliding panels that can be opened or closed 
to let feed from any compartment fall onto 
the conveyor belt, permit any part of the 
truck tank to be unloaded at one stop. 


Employe Forsythe is enthusiastic about 
the labor-saving unloader. He says it allows 
him to deliver a much larger quantity of feed 
to customers than the old method allowed. 
Manager Ogdahl agrees. 

Mr. Ogdahl estimates that bulk handling 
saves the buyer about $6 per ton, deriving 
his figure from the cost of sacks, tags, and 
thread. Handling, storage, labor and other 
overhead costs which cannot be estimated 
accurately, would amount to several more 
dollars per ton, he estimated. 

To meet state regulations, the driver takes 
an analysis tag and weight slip with each 
type feed, so that state inspectors may probe 
the load for analysis at any time desired 
while in transit. 

Fast service is a big feature of bulk han- 
dling that has sold many of Wapsie Valley 
customers on the idea. With present labor 
shortages on farms, the idea of not handling 
bagged feed appeals to many farmers, Mr. 
Ogdahl declared. 

There are some disadvantages to bulk 
feed handling, however. One is that feeding 
in bulk appeals only to large feeders. But 
the Wapsie Valley Co. gets around this 
problem by suggesting that farmers store 
bulk feed in grain bins and other rat-proof 
places. Mr. Ogdahl says that routes are 
sometimes set up so that many farmers in 
one locality can get the bulk truck to de- 
liver each of them smaller quantities than 
would be possible if each of them ordered 
separately. 

“Back hauls” for this type truck are no 
different than for ordinary trucks. The com- 
pany has solved the problem of the high 
cost of returning empty by buying grains 
for the return haul. The tank will hold 
about 260 bushels of corn, 200 bushels of 
wheat, or 360 bushels of oats. The unload- 
ing device works well with these grains. Mr. 
Ogdahl asserted. 


The one bulk handling truck, according 
to Mr. Forsythe, has kept 100,000 turkeys 
and thousands of hogs and cattle in bulk 


OFFICES of the firm are in 
left foreground. The center 
structure is a warehouse, with 
the mill structures to the rear. 


feed since April. Turkeys, hogs, and cattle 
adapt themselves best to bulk feed delivery 
because they use enough quantities—2 to 3 
tons at a time—thereby making bulk de- 
livery practical, Wapsie Valley officials 
stated. 


The Independence company goes an- 
other step in servicing its customers. Bulk 
feeding equipment of the type that makes 
bulk feeding easier is sold by the Wapsie 
Valley Co. to the farmers. The company 
also measures storage bins in granary, crib 
or barn for capacity to determine if they 
will lend themselves to bulk delivery. This 
allied line, besides increasing bulk service, 
also directly increases profits. 


Northwest Manufacturers 
Elect Zipoy President 


New president of the Northwest Feed 
Manufacturers association is John W. Zipoy, 
Pillsbury Mills, Inc., Minneapolis. He suc- 
ceeds Wayne Fish of Wayne Fish & Co. Mr. 
Zipoy was elected at the group’s annual 
meeting Oct. 15. 

Vice presidents elected at the session in- 
clude Phillip Knowles, General Mills, Inc.; 
Earl Hanson, Archer-Daniels-Midland Co.; 
and J. C. North, Nutrena Mills. George 
Gates was reelected secretary-treasurer. 

Elected to the executive committee of 
the association were Messrs. Knowles, Han- 


son, Fish, and North, and R. M. Edstrom, 


Farmers & Merchants Milling Co., Glencoe, 
Minn.; L. O. Hauskins, Nutrena Mills, 
Minneapolis; C. A. Scott, Merck & Co.; 
George Waddick, St. Cloud Milling Co., 
St. Cloud, Minn.; and A. H. Roffers, North- 
west Cooperative Mills, Inc. 

Membership in the Northwest Feed Man- 
ufacturers association now totals 139, an 
increase of 11 over last year. 


@ J. W. STRAUSS & SON, North Man- 
chester, Ind., is building a new feed mill. 


WITH UBIKO MILLING 

John Hopper has been appointed nutri- 
tionist for Ubiko Milling Co., Cincinnati, 
the firm has announced. Mr. Hopper pre- 
viously was associated with Superior Feed 
Mills at Oklahoma City. He is a graduate 
of Oklahoma A & M College. 


How well do you rate in your knowledge of feed and grain 
problems? This interesting little quiz will help you find out. 
The answers will be found on page 70 of this issue, but for 
complete information and details, see the 1951 edition of 
THE FEED BAG RED BOOK, reference book and buyers’ 


guide for the industry. 


1—What is the protein content of blood meal? 
2—What is the fat content of sesame seed? 
3—What are the symptoms of choline deficiency in growing 


chicks or poults? 


4—What is the 10 year average production of red clover 


seed in the U. S.? 


5—What was the national average of grain available per 
farm animal unit in the 1949-1950 crop year? 


(Answers on page 70) 
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MORE PELLETS 
PER INVESTED DOLLAR 


MORE PELLETS 
R UPKEEP DOLLAR 
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MORE PELLETS 
PER SQUARE FOOT 


NOW, you can double or even 
treble pellet production and really 
make it a profitable business! 

AND, the pellets you make 
will be fist class in texture and ap- 
pearance—uniform in length. 

Why not make a quick survey 
of your existing pelleting facilities in 


light of the super capacities produced. 


on Sprout-Waldron’s new PELLET- 
ACE? Undoubtedly, tangible savings 
in space and operating costs will be 
immediately evident. 


yp Your Produc, 


250 
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MORE PELLETS ? 
PER HORSE POWER 


An “ACE PELLETER” often 
replaces two or three, or more exist- 
ing machines. And, of course, if it’s 
expansion you are considering, the 
‘‘PELLET ACE”’ should be your 
natural choice. 


An experienced Sprout- 
Waldron representative, qualified to 
help you survey your pelleting needs, 
will be glad to call at your conven- 
ience ...no obligation, of course! 

Write Sprout, Waldron & 
Co., Inc., 22 Waldron St., Muncy, Pa. 


Sprout-Waldron 


MUNCY © PENNSYLVANIA 


| 
Wha: ; 
with the NEW 
MORE PELLETS _ 
PER MAN! 


PAID HELP 
Elderly Woman: “Pardon me, young man, 
but what is the name of this university?” 
Youth: “Sorry, ma’am, I don’t know. I 
just play football here.” 


Some men we know who wouldn’t carry 
a small package home from the corner gro- 
cery manage nevertheless to haul chips on 
their shoulders day in and day out. 
YOURS AND MINE 
Bob Hope recalls that on a recent tour 
he found many hotel bathrooms with towels 
identified as “His” and “Hers.” He was 
shocked, however, at an inn in Spartan- 
burg, S. C., which provided only one towel 
and that one labeled “You All.” 


from the 


FEED 


FRONT you 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


HALF SHOT 
“See,” said the mother, pointing to a 
picture of the Filgrims en route to church, 
“they went to services every Sunday.” 
Her six year old son, noticing the guns 
carried by the men, retorted, “I'd go to 
church every day if I could shoot Indians on 


had 


the way! 


J. D. SYKES 


“Nutritional developments in the science of food produc- 
tion have more than kept pace with a two million per year 
increase in human population. 


Manpower shortages and the trend of population toward 
the city have caused the farmers of America to use.every 
possible mechanical and scientific advancement to meet the 


ever bigger job of making 


available the food for the 


‘American Standard of Living.’ 


Yes, the farmer’s swift adoption of the astounding develop- 
ments in the field of animal nutrition are impressive. We are 
proud and gratified that farm technology is translating the 
efforts of the feed industry into more meat, milk and eggs 


for our millions.” 


THE AUTHOR. Considered one of the best informed feed industry repre- 
sentatives as a result of long service in the U. S. Department of Agriculture, 
state extension work and private industry, Mr. J. D. Sykes is Vice President 
of Ralston Purina Company, Director American Feed Manufacturers Asso- 
ciation and a member of government feed-industry advisory committees, where 
his extensive knowledge of animal and poultry husbandry, feed industry 
problems and public relations has been especially valuable. 


@ better understanding of the activities and problems of the feed 


industry .. 


{ Timely discussions presenting constructive views in the interest of \ 


. by those who, themselves have played leading roles. 


Freep Researcy Councit, Inc. 


CINNATI, 
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The modern day vacation for many folks 
is two weeks on the sand—followea by 50 
weeks on the rocks, 

* 

Too many people think that life is a cafe- 
teria—all they are interested in is self service. 


NAUTICAL BUT NICE 
Luscious Blonde: “Sorry, sailor, but I 
never make a date with a perfect stranger.” 
Gob: “Never you mind, miss. I ain't per- 


” 


Many a shapely young woman who can’t 
even add certainly can distract. 
* * 


Ordeal: What an ideal sometimes becomes 
after you marry her. 
* * 

TOO YOUNG 

The star-struck newlyweds were honey- 
mooning at the seashore. As they strolled 
arm in arm along the beach, the young 
groom gazed dreamily out to sea and cried 
out eloquently, “Roll on, thou deep and 
dark blue sea. Roll on!” 

His winsome bride stared at the water 
for a moment, then in hushed tones gasped, 
“Oh, Gerald, you wonderful man. It’s do- 
ing it!” 

* * 

Sign in a Minneapolis lunchroom: Any 
customer who thinks our waitresses are not 
courteous should see the manager. 

* * 


BACKGROUND 

The feed dealer was interviewing a can- 
didate for a deliveryman’s job. “Your appli- 
cation says you left your last job because of 
illness. What was the nature of the illness?” 

The reply came hesitatingly, “Well, my 
boss just got sick of the way I was doing 
things.” 

Adolescence has been defined as the time 
in life when girls begin to powder and boys 
begin to puff. 

FREE CHOICE 

“I don’t know what's the matter with that 
little man over there. He was so attentive a 
few minutes ago and now he won't even 
look at me.” 

“Perhaps he saw me come in. He’s my 
husband!” 

* * 

Someone once pointed out that there’s 
bound to be one rake at every lawn party. 
* * 

QUICK ACTION 

A college freshman, collecting debts on 
the side, got immediate results with this 
letter: 

“Dear Sir: If you don’t pay your bill at 
once, we will take steps that will astonish 
you.” + 

Seems like every time history gets around 
to repeating itself, the price has gone up. 
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Putting the right amount of vitamin A into your feeds is simple 
enough. Keeping it there, right through preparation and storage, 
till the feed is consumed—jthat’s an entirely different matter! 


—the heat generated in can- 
ning and sterilizing “wet” 
x dog foods, and in baking 
kibbled foods or biscuits, is a major 
factor in destroying ordinary, un- 
stabilized vitamin A. And long stor- 


age can cause even further loss. 


But with NOPCO® Stavitized* Vita- 
min A, the loss caused by heat in 
preparation is negligible. And as for 
storage, check these results of labo- 
ratory controlled accelerated tests: 


DOG FOOD VITAMIN A % VITAMIN A RETAINED 
(Type) Supplement 1 mo. @ 98°F! 2 mos. @ 98°F? 
Fish Oil 71 37 
Kibbled Stovitized Vitomin A 
Wet Fish Oil 70% 59%. 
Stovitized Vitamin A 100%, 100%, 
1 Equivalent of 4 months normal shelf life. 2? Equivalent of 8 months normal shelf life. 


NOPCO Stavitized Vitamin A Stays Where it's Needed! 


NOPCO Stavitized Vitamin A, in dry 
form, is the pioneer stabilized true vita- 
min A. An exclusive NOPCO process (U.S. 
Patents Pending) seals in vitamin A 
with edible microcrystalline wax that 
effectively protects it against air and feed 
ingredients destructive to vitamin A, yet 
leaves it completely digestible! 
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With NOPCO Stavitized Vitamin A, 
there’s no need to double or triple the 
quantities added, to compensate for losses 
in processing and storage. Stavitized Vita- 
min A stays where it belongs! 


Get the full story—write for Bulletin 
#A-18, or ask to have a.NOPCO repre- 
sentative call. 


CHEMICAL COMPANY 


Harrison 2, New Jersey 


Richmond, Calif. 


RELY 


on these Quality 
Vitamin Products 
for your feeds 


NOPCO 
B VITAMINS 


riboflavin, calcium pan- 
tothenate, niacin, choline 
chloride, vitamin B-12 
feed supplement. 


NOPCO 
A&D VITAMINS 


a complete line of dry 
vitamin A& D products, 
vitamin A& D oils. 


V. 5. OFF 


©1951, NOPCO Chemical Co., 
Harrison, N. J. 


*Trademark NOPCO Chemical Co. 


VITAMIN A 


ow 
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Take Dog Food, forexample 
Ks 


Your 


Union Multiwall 
pecialist 


will show you how quality control 
eliminates customer complaints! 


ees of more than 300 different products find 
Union Multiwall Bags reduce customer complaints 
and losses in shipping and handling. They are custom- 
designed with reserve strength for hard knocks. 


Continuous testing in Union laboratories leaves 
nothing to chance. Bag paper is tortured and torn, 
burst and frayed. Loaded bags are dropped and tum- 
bled and scuffed to discover any weak points, any 
need for strengthening. 


Union Quality Control checks and rechecks every 
step in the making from timber to finished bag. 


This constant checking and testing is a safeguard 
for every order of Union Multiwall Bags. So when 
your Union Multiwall representative calls on you, tell 
him the requirements of your product, its shipping 
and handling. You can be sure your delivered bags 
will live up to specifications. 


Ay 


> 


\" 


Even if you are now using multiwall bags, your 
Union representative can give you new ideas on bag 
construction, packaging and handling that will save 
you money. So welcome him when he calls! 


Multiple Protection Opens Easily 


Prevents Siftage Empties Clean | 


UNION BAG & PAPER CORPORATION 


233 BROADWAY, NEW YORK 7, NEW YORK 
Offices in: CHICAGO, ILL.» MINNEAPOLIS, MINN.» KANSAS CITY, MO.» HOUSTON, TEXAS + BALTIMORE, MD.+ ATLANTA, GA. 
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Sold Free Chick Days 


Annual Promotion Brings New Trade to Nischwitz 


@ FREE CHICK DAYS, held annually 
in the spring, have brought many new 
customers and have widened the popu- 
larity of Nischwitz & Co., South Plain- 
field, N. J., according to William H. 
Nischwitz, owner of the firm. The af- 
fairs have grown to such a size that 
they are now looked on as regular year- 
ly community fetes in South Plainfield, 
a city of 8,000. 

Announcement is made through 
large newspaper ads and in signs 
posted for several miles around. These 
advise that leghorn cockerels will be 
given away free, as many as 20 to a 
visitor, who come to the feed store 
equipped with a box or container to 
take them away. No cost or obligation 
to buy merchandise is involved. 

This year the affair was held on 
three days, two in April and one in 
May. The front office was filled with 
stacked-up boxes containing 20,000 
chicks and in the background was an 
electric brooder, outline of a baby 
chick flashing off and on, and signs 
advertising the leading feed brands 
carried. Ques started to form as soon 
as the doors opened and throughout 
the day and early evening throngs of 
men, women and children lined up 
to receive their gifts. It was necessary 
to call a police officer to keep every- 
body in line, although there was little 
pushing or crowding and everybody 
was in a good-natured mood. 

“We bought the chicks for one or 


WILLIAM H. NISCHWITZ 


"It has enabled us to sell about 100,000 chicks 
and turkey poults a year." 


two cents each,” explained Mr. Nisch- 
witz, “and sometimes they were given 
to us free by customers and friends. 
Total expense came to about $50 in- 
cluding advertising and extra help, but 
we feel that when they are properly 
conducted this type of promotion is 
good business. It has enabled us, for 
example, to sell about 100,000 chicks 
and turkey poults a year. 

“Other benefits,’ continued Mr. 
Nischwitz, “are: first, it shows the 
public how easy it is to keep chickens 


THIS IS the Nischwitz & Co. 
plant at South Plainfield, which 
serves hundreds of New Jersey 
poultrymen and backyard 
farmers. 
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and profit thereby: second, it brings 
in a lot of new people who would not 
have known of us otherwise; third, it 
gives us a chance to distribute our pro- 
motional literature as well as those 
supplied by the manufacturers; fourth, 
it builds up business on normally slow 
days as we always hold them on Mon- 
days; and fifth, it has stimulated vol- 
ume in our other lines such as disin- 
fectants, remedies, poultry equipment, 
and coal.” 

Supplementing these free chick days, 
Nischwitz has further earned good-will 
and prestige by its all-out efforts in 
servicing and taking care of poultry 
and livestock. This work is in the 
capable hands of Harry (Doc) Popik. 

He is a university-trained veterin- 
arian. He drives out in the field daily 
to minister to his accounts by culling 
chicks, diagnosing diseases of livestock 
and fowl, putting rings on or debeak- 
ing, and vaccinating chickens. By lat- 
est count he inoculated about 60,000 
chickens in the first eight months of 
1951. 

Under a fixed routine Popik accom- 
panies field men of Purina and Beacon 
in making their rounds of established 
feed routes. His routine calls for stop- 
ping at accounts to pick up orders, 
then checking on their stock’s welfare 
and making a repeat call in that terri- 
tory the next day to correct the condi- 
tions. He is provided with all the lat- 
est and standard medical equipment 
necessary for this work. 

“As a result of this extra-curricular 
activity,” said Mr. Nischwitz, “we have 
obtained and retained most of our 
trade. They realize that we are not 
content merely to take down an order, 
but are thoroughly prepared to follow 
through to see that the customer gets 
the most for his money. Complaints 
are quickly rectified on the spot and 
satisfaction is assured. I consider this 
end of our business is so important 
that I am training another of our men, 
William George, to act as an under- 
study for Mr. Popik.” 

Direct mailing also plays an impor- 
tant part in the all-around Nischwitz 
promotion campaign. Every spring 
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5,000 circulars are mailed or passed out giv- 
ing an itemized list of lines carried and their 
prices. Stuffed in the envelopes are manu- 
facturers’ literature. An important provision 
is that a customer may deduct the cost of 
the telephone charge in calling in his order. 
During the spring newspaper advertising 
reaches its peak with heavy space taken to 
announce offerings of baby chicks, turkey 
poults and dog feed. No prices are given in 
these ads, but they run about twice a week, 
Tuesdays and Fridays, in the Plainfield, Me- 
tuchen, and Dunellen newspapers. 
Novelties and useful gifts are presented 
freely to customers. For example, 1,000 cal- 
endars are distributed each year, either 
handed out personally or delivered by route 
men. These calendars carry the firm’s signa- 


ture line and leading brands carried. Other 
gifts such as yardsticks, pen knives, pencils, 
and thermometers are also passed out freely. 

Motion-picture parties have proven high- 
ly popular with customers and helped edu- 
cate the public on the proper use of feed. 
These affairs are either staged in the office 
or at the homes of individuals or groups. 
Films supplied by the manufacturers are 
shown on farm life, talks given on these 
subjects, questions answered from the floor 
and refreshments served. 

“The public has been quick to show its 
appreciation for this effort,” said Mr. Nisch- 
witz. “Here is a letter I received from a 
grange group expressing its thanks for the 
goat film shown in a barn of one of their 
members. At the same time the secretary 


$3002 NET 
IN A 24 HOUR DAY! 


It's more than a service item—it's also a 
money-maker from its first hour of opera- 
tion. All the time that you're rendering a 
drying service to your trade, you are piling 
up profits of $75 ... $200... even $300 
in a single day. 


There's a big advantage in putting in a 
dryer right now. The first elevators in every 
area are the ones to benefit most—profit- 
wise, and from customer goodwill. You 
can have your Arid-Aire delivered, in- 
stalled and running in two to six weeks. 
Remember, this dryer arrives completely 


assembled, ready-to-run! 


PROFIT 


The Biggest MONEY MAKER 
AT YOUR ELEVATOR 


CHERE'S WHY 
| BOUGHT 


ARID-AIR 


* Exclusive principle 

Completely assembled, 
ready to run 

%* Simple installation, easy 
operation 

* Highest-efficiency 
temperatures 

* No scorching, cracking, 
clogging 

* Automatic safety controls 

% Extra large capacity 

Self-contained, automatic 
cooling 

* Quick delivery, quick service 


E”? 


WRITE for “What's New in 
Model C. This factual circular 
covers the details of the latest 
model—item by item and 
point by point. It also 
tells how Arid-Aire will 
pay for itself completely 
in a year's time or less 
under normal conditions. 


DRYERS 


ARID-AIRE MANUFACTURING CO. 
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3981 Zarthan Ave. Minneapolis 16, Minn. 


wrote in her thanks for a feed donation we 
gave at the Morris County Fair. We have no 
hesitancy in making gratuities of this kind.” 

The blackboard bulletin board in the 
Nischwitz office is a popular center of in- 
terest for visitors and helps draw them in. 
Scrawled in chalk are notices of setters and 
pullets for sale, puppies wanted, and similar 
information with names and phone numbers 
underneath. There is no charge for this serv- 
ice and the office clerk is always pleased to 
accomodate requests. 

Another distinct personal touch is the 
firm’s practice of arranging a decorated 
Christmas tree in the office in season. This 
helps to create good will and increased 
prestige among holiday-minded visitors. 


A special credit system has helped plug 
any holes caused by bad financial risks. The 
firm has arranged a detailed questionnaire 
which takes in a variety of business and per- 
sonal data, submitted to Edith Johnson, the 
accountant, and is doubly checked by ex- 
change with the local chamber of com- 
merce’s credit bureau. 


An equally important system to prevent 
losses in warehouse pick-ups during the 
rush hours has been devised by Howard 
Waldron, the manager. Tickets made out in 
the office and presented to the customer 
are in triplicate with the yellow one retained 
by the office, while the customer is given 
the white one to keep and the blue one to 
present at the warehouse for the order. 
Previously the warehouse made personal de- 
liveries merely on customer's say-so and 
considerable loss resulted. 


The spacious warehouse in the back of 
the office and alongside a siding of the Le- 
high Valley Railroad’s main line. Measuring 
50 by 140 feet, it is capable of holding 20 
carloads of feed. Doors are so arranged that 
three railroad cars can be unloaded at once, 
since the lowest freight car level is on a 
line with or slightly lower than the loading 
platiorm. These measurements were drawn 
up after the figures of about 100 freight cars 
were studied. Stock is neatly arranged in 
the warehouse with white lines plainly 
marked so that bags and boxes will be kept 
back of them and in alignment. 

Back of the warehouse is a 30 by 40 foot 
building which was converted from a gaso- 
line station and used as a grain elevator. It 
holds three carloads of grain and enables 
the company to mix its own scratch. 

Besides handling Purina and Beacon feeds, 
Nischwitz sells a variety of seeds and poul- 
try equipment, fuel, oil, coal and mason 
materials and wholesales scratch feeds, su- 
gar cane stay-dry, and some grit. 

The rise of the company parallels the 
rapid development of the area which has 
grown from rural to industrial and semi- 
urban in the past few years. Henry Nisch- 
witz, father of the present owner, started 
the business in 1895 and was joined by his 
son in 1910. 

In its early days, the firm was located in 
a small store attached to a barn in North 
Plainfield. In 1921 it was transferred to 
Dunellen and seven years later the present 
property of 114 acres was acquired. 

Although the rural nature of the coun- 
tryside has changed, Nischwitz has been 
able to build up a volume of about $300,000 
in feed alone due largely to its all-around 
promotion. 


THE FEED BAG — November, 1951 


| 


There’s only one way to be sure that you’re getting the highest 
quality ... the greatest economy in your vitamin requirements! 
Buy them from the same source... E. F. DREw & Co., INc. 

DREw, producers of vitamins for many years, can offer you 
many savings in cost with no reduction in quality, uniformity, 
stability, potency. And you receive the unqualified advice of 
the DrEw Vitamin Representatives who can recommend the 
type of vitamins best suited ...dry, in oil, water miscible, 
in emulsion. 


BEHIND THE DREW GUARANTEE 


| 
| Years of experience as a leading producer of vitamins for | 
feed manufacturers ... plus rigid laboratory and biological | 
| controls ... plus continuous checking and testing... guar- 
7 antee the potency of Drew Vitamins! 


VITAMIN A AND D FEEDING OILS STRAIGHT D FEEDING OILS 
VITAMIN A AND D EMULSIONS WATER MISCIBLE VITAMINS 
VITAMIN D3 IN POWDER FORM VITAMIN D2 IN POWDER FORM 


VITAMIN A IN POWDER FORM 


For further information, write 
VITAMIN DIVISION 


E. F. DREW & CO., INC. 
BOONTON, N. J. 


NEW YORK 10 @ PHILADELPHIA 7 e CHICAGO 1 e BOSTON 10 
CANADA BRAZIL ARGENTINA 
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Feed conversion is excellent... Coccidiosis is no longer a problem... Mortality is 
lowered... Birds grow out faster ...General health is improved. 

J. D. JEWELL, INC. 

Gainesville, Georgia 
Animal Feed Department 
Lederle Laboratories Division + 
American Cyanamid Company 
New York, New York 
Gentlemen: 


At the present time we process and market 150,000 broilers eack week. To do 
this we have our laying flocks and maintain about 1,750,000 broilers in the field 
at all times. 

All birds are fed Jesse Jewell’s feeds made by Ballard & Ballard Company, 
fortified with MEGASUL and Aureomycin. Thanks to these two products coccidi- 
osis is no longer a problem for us. Our birds grow out faster, mortality is 
considerably lower as our birds enjoy improved general health. Feed conversion is 
excellent. 

We are deeply appreciative of the many contributions Lederle research has 
made to the poultry industry. 

Yours very truly, 
Jesse D. Jewell, Pres. 


MEGASUL Nitrophenide 25% Lederle is a 
low-priced drug for prevention and control of 
cecal and intestinal coccidiosis through incorpo- 
ration in manufactured poultry feeds. 

AUREOMYCIN is the antibiotic of choice of a 
high percentage of scientists who have conducted 


EDERLE LABORATORIES DIVISION 


experiments in poultry and animal nutrition with 
Vitamin By. and Antibiotic Feed Supplements to 
obtain greater feed utilization, more rapid growth 
and better general health. 


Write for free literature to address below. 


*Reg. U. S. Pat. Off. 
**U, S. Pat. No. 2,510,486 


Animal Fovd Department 


AMERICAN id COMPANY 
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This Problem of 


Wage Increases 


A Review of Past Cases of Importance Now 


@ EVERY FEED DEALER operating dur- 
ing World War II remembers the difficulties 
that arose in connection with the stabiliza- 
tion act of 1942. This act attempted to con- 
trol wages and salaries. With war production 
going full blast, and a tremendous shortage 
of manpower, it became increasingly diffi- 
cult for the average feed dealer to keep com- 
petent help. War industries offered much 
higher wages than the feed industry could 
afford to pay. 


To meet this threat many feed dealers had 
no alternative but to raise wages. Getting 
permission from the proper authorities was 
no easy matter. Even where the feed dealer 
was familiar with procedure precious time 
was lost waiting for approval and in many 
cases valuable employes. While the dealer 
put increases into effect without permission 
or because of a misinterpretation of the 
law he left himself open to heavy penalties. 


Here is a specific case— 


In 1945 I worked with a feed dealer and 
his attorney on a wage stabilization case. 
The dealer in this case put into effect aver- 
age increases of 5 cents per hour under the 
impression he was permitted to do so by 
general order No. 31, which was then in 
effect. It seems some of his employes heard 
a radio announcement which indicated that 
employers could grant increases up to 10 
cents per hour without seeking permission. 
The newspapers also carried articles on the 
same theme. 


The articles indicated these raises would 
be in order as long as the average increase 
did not exceed 5 cents per hour. The feed 
dealer, acting in good faith, tried ta follow 
this out to the letter of the law as he under- 
stood it. Actually the board has not ap- 
proved these increases the newspapers and 
radio spoke of, but they were approved at 
a later date. When approved they were not 
retroactive—so the dealer was in violation 
according to law. 


While this does not seem like a serious 
violation, the taxpayer had to leave his place 
of business and appear before the board. 
They gave him the impression that his en- 
tire payroll, between $25,000 and $30,000, 
might be involved. Next, his attorney made 
a special trip to present the facts before the 
board. He was informed that the board 
would consider an offer of $15,000. Later 
this was reduced to $10,000. After 2%4 
months of bickering, long distance phone 
calls, and letters, the attorney presented the 
case before the enforcement division of the 
national war labor board. The feed dealer 
offered $2,500 in complete settlement or 
suggested the disallowance of $2,500 on his 
tax return for wages if penalties and interest 
had to be paid. The settlement was accepted 
by the board for about $2,500 a short time 
later. 

This was a very interesting case and a 
costly one for the feed dealer. His attorney 
felt the offer of $2,500 was much too much. 
The feed dealer felt it was only a small part 


THE FEED BAG — November, 1951 


of what the board first asked and by com- 
parison he was happy to have it behind him 
after four months of worry and aggravation. 

Many other cases were selected by the 
war labor board in the same manner. The 
asking price was usually considerably higher 
than the price the taxpayer finally paid. 

We feel this should be called to your 
attention. 

On Nov. 9, 1946, President Truman ter- 
minated the stabilization act of 1942 but the 
defense production act of 1950 gave the 
President standby powers to stabilize wages, 
set price ceilings and prescribe the extent to 
which payments made in violation of stabili- 
zation regulations are to be disregarded in 
determining cost or expenses of any em- 
ployer for the purposes of any other law 
or regulation. 

Under the old law, if a taxpayer was 
found in violation the entire amount paid 
could be disallowed as a tax deduction, not 
just the difference between the regular and 
increased wage. This severe penalty could be 
modified if the administering agency, in the 
light of extenuating circumstances, deter- 


himself on the spot, along with a lot of other 
small businessmen. Under the defense pro- 
duction act of 1950, cost of living raises 
can be granted. In many cases these in- 
creases can be granted without applying for 
permission. 

In order to put in effect this wage increase 
January, 1950 is used as a base. An increase 
up to 12 per cent above this figure can be 
automatically put into effect. In some cases 
this increase, when put into effect, still is 
not adequate. If, for example, a feed dealer 
did not grant increases during 1948 and 
1949 he may be able to pay a larger per- 
centage. 

How much larger? 

There is no set formula, so he must pro- 
ceed with extreme caution. In larger organi- 
zations approval has been granted for auto- 
matic increases periodically when living cost 
rises and pay cuts when prices decline. Most 
of these ideas have been worked out by man- 
agement and labor getting together on a fair 
and flexible plan. The wage stabilization 
board is reluctant to upset these arrange- 
ments. 

A great many corporation executives ran 
into difficulty during World War II on 
salary increases and bonuses. Many far 
sighted businessmen, for that reason, have 
made provisions in their corporate minutes 
for a bonus scale based upon increased cor- 
porate earnings. By setting up this scale in 
advance it is less likely to meet opposition 


BY 
GERALD BURKE 


An exclusive service 
‘for readers of 
The Feed Bag 


mined and certified to the commissioner 
that a lesser of such payment be disallowed 
as a deduction. If for example on Nov. 1, 
1942, a weekly salary rate of $100 or a 
wage rate of $2 per hour is unjustifiably 
increased for the remainder of 1942 to $150 
or $3 respectively, then the amounts not 
deductible are the total weekly amounts of 
$150 or the total hourly amount of $3 as 
the case may be. Also, if on Feb. 1, 1943, 
for example, an employe was given an in- 
crease and the employer received formal 
disapproval and reduced the employe’s 
salary to what he formerly got—then the 
amounts paid in salary from Feb. 1 to June 
1 would not be deductible. 

A general wage increase without approval 
could ruin a taxpayer if he were punished 
to the full extent of the law. 

Fortunately, most of the taxpayers in 
violation were able to compromise. 

Now with increased taxes and constant 
rises in the cost of living, pressure is again 
being brought to bear to secure wage in- 
creases. The feed dealer is again finding 


if challenged later. In many small closed 
corporations executives have drawn excep- 
tionally small salaries and used the undis- 
tributed profits to build up working capital. 
During the stabilization act of 1942, many 
of these corporate officers were able to 
prove, when challenged by the internal reve- 
nue department, that increases they received 
were not out of line and that many execu- 
tives in the same type of business were earn- 
ing much higher salaries. Perhaps these ar- 
guments will prove satisfactory again. It is 
hard to determine just what the salary 
stabilization board will do. 

Because the circumstances differ in many 
cases it might be a good idea to present 
your case to the board. Yours may be a 
hardship case. If, for example, you have 
been paying less than a rival concern in 
your area and are in danger of losing your 
help to them you may be granted approval 
to raise wages in line with theirs. The board 
is conscious of the fact that new factories, 
especially those working on government 
contracts, might invade your area and offer 
a wage scale you could not compete with. 
If such a firm tries to push its salaries far 
above the general level of the community 
in order to attract employes it stands a 
good chance of getting an official rejection. 
To protect you and other small businessmen 
the board will make every effort to control 
wages in these new factories so that they are 
not too far out of line. In extreme cases 
where very important defense contracts are 
being worked on and where firms working 
on these contracts can prove that they can- 


(Concluded on page 63) 
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“Hlere’s how we cut. 


“Last year we made a cost study of our production 
methods and the figures showed us that what we 
considered adequate fortification of our feeds was 
costing us more than it should. 


“We were buying upwards to a dozen individual 
fortifying elements and making our own premixes. 
This involved weighing each ingredient with pre- 
scription-like accuracy, investment in and the main- 
tenance of specialized scales and blending equip- 
ment, and obtaining scarce, skilled personnel to do 
this precision work. 


“Buying and maintaining an inventory of so 
many necessary fortifying elements was a time- 
consuming chore, too. We also suffered the usual 
warehouse shrinkage on each one, and this totals a a 
sizable loss over a period of time. 


“We weighed our problem from every angle and 


yet build better feeds 


tee 


decided the solution was a comprehensive fortifier 
blended for us by a recognized specialist in this 
highly technical field. 


“Our choice was Dawe’s Vitamelk Base. This 
multiple vitamin-antibiotic-trace mineral fortifier, 
together with the assistance of Dawe’s Formula 
Audit Bureau in our formula work, assures us that 
we are incorporating the latest nutritional develop- 
ments into our feeds. 


“Getting full fortification in one package certainly 
has simplified buying and storage. It has eased our 
personnel problem and we know our feeds are 
generously fortified. In short, we have ‘streamlined’ 
our fortification with the result that we have cut our 
production costs while improving our feeds. After 
ten months, we feel that our decision to use Dawe’s 
Vitamelk Base instead of pre-mixing our own 
fortifier was one of the wisest we ever made.” 


Let Dawe’s, the nation’s leading vitamin nutritionists, prove to you the advantages 
of modern, scientific feed building methods. Dawe’s offer a complete nutritional 
program to progressive feed manufacturers. For more complete details about 
Dawe’s products and professional services, please write on your letterhead. 


awes manufacturing company 


4800 S. RICHMOND STREET, DEPT. F.B. 111, CHICAGO 32, ILLINOIS 


World’s Oldest and Largest Specialists in Vitamin Products for Feeds 
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How Apply for Business Loan 


What Lenders Require, What Borrowers Need 


@ AN IMFORTANT FACTOR in obtain- 
ing a business loan is the ability to prepare 
a complete loan application. You as a busi- 
nessman applying for a loan should think of 
your application as a selling job. Like all 
good selling it requires a complete and ade- 
quate presentation of the product to be sold. 
In this case the product is you, your mana- 
gerial ability, and your business. You should 
approach your banker or other lender with 
a well thought out statement. It makes no 
difference whether your business facts are 
in your head ready to tell the banker or on 
a prepared sheet of paper. In either case, 
the facts should be organized in advance. 

You may feel that many facts about your 
business are personal and no concern of the 
lender. But the lender feels that a loan to 
your business is a form of “investment.” 
Like any other investor he will want the 
pertinent facts about your business. He will 
want information showing your business 
ability, your earnings, and your earning 
prospects. You should understand the rea- 
sonableness of his position and be able to 
furnish a clear and complete picture of your 
business situation. Doing this will help mate- 
rially in securing a satisfactory loan. 

Banks as well as other lenders usually re- 
quire applicants for business loans to be able 
to show: 

1. Good personal character and reliability. 

2. Sound business ability. 

3. Success in past business ventures or suf- 
ficient knowledge of business methods as to 
give promise of future success. 

4. Adequate investment on the part of the 
proprietor. 

5. Reasonable need for the loan and rea- 
sonable probability of repayment on time 
and in full. 

In arriving at satisfactory answers to these 
questions, bankers do not rely upon your 
say-so. Instead, they will expect you to give 
factual information which may be evaluated 
and verified preliminary to making a loan. 
Most banks have application forms upon 
which the information may be listed. The 
forms vary somewhat from bank to bank, but 
you will be able to comply with all requests 
for information if you organize your infor- 
mation and thinking along the lines outlined 
below. If you approach your banker, or any 
other lending organization, including the 
Reconstruction Finance Corp., with the full 
information in hand, your prospects of ob- 
taining successful action will be greatly im- 
proved. 

The basic information required by lenders 
may be organized in the following manner: 

1. Identification: 

(a) Your name and name under which 
your business operates. 

(b) Business address. 

(c) Home address. 

(d) Previous addresses, if there have 
been recent changes. 

2. How organized: 
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Departmen? of Commerce 


(a) Is your business organized as a 
corporation, partnership, or proprietor- 
ship? This makes a difference in the 
liability feature, and lending institutions 
are not in complete agreement as to 
which form of organization they con- 
sider best. 
(b) What is the nature of your busi- 
ness? 
(c) When was your business organized? 
(d) Have there been any recent 
changes in your business name or na- 
ture of operations? 

3. Personal data concerning the principal 

owners: 

(a) What is the age and marital status 
of yourself and your partners or prin- 
cipal stockholders? 
(b) Where do you have your personal 
bank accounts? 
(c) In what business and civic organi- 
zations do you have memberships? 
(d) Do you and your associates carry 
life insurance? In what amounts, and 
who are the beneficiaries? 
(e) Is any life insurance carried by you 
or your associates for the benefit of the 
business? If so, how much? 


4+. Business banking connections: 
(a) Where does your business main- 
tain bank accounts? 
(b) Is there any bank indebtedness, 
and how much? 
(c) Does your business have any in- 
debtedness other than with bankers? 
(d) If the business is organized as a 
partnership or proprietorship, do the 


partners have any contingent debts out- 
standing? 


. Amount of loan applied for: 
(a) What is the amount of loan 
needed? 


(b) How do you propose to repay it? 


6. What is the purpose of the loan? 

In many ways this is the most important 
feature of the loan application. The lender 
is especially interested in how the business- 
man proposes to use his money. He wants 
to be sure the loan will be used for a neces- 
sary business purpose. Your ability and 
willingness to establish your need for the 
funds will be extremely helpful in securing 


|... the basic steps involved in obtaining 


On Borrowing Money 


a business loan are discussed in this article 
by Mr. Dockeray. While much of this ma- 
terial will seem like “old stuff" to veteran 
businessmen, beginning feed dealers 


should find it valuable. 


the desired loan. To prove your business 
need for a loan, you should cover such 
points as the following: 


(a) Is it for a business operation of a 
self-liquidating character? For example, 
is the loan needed to finance the pur- 
chases of merchandise which can be 
sold before the loan is due? 


(b) Do you have orders for merchan- 
dise which will require additional work- 
ing capital to manufacture? 
(c) Will the funds be used to purchase 
equipment having a general or spe- 
cialized purpose? 
(d) How-did you arrive at the amount 
of the loan requested? Is it the mini- 
mum necessary for the intended pur- 
pose? 

. Balance sheet: 


“I 


(a) List your business assets and lia- 
bilities as of some recent date. For 
comparative purposes give the same 
information for the previous year. 
(b) Proper reserves for depreciation 
should be shown. 

(c) State how your inventories have 
been valued. Ordinarily they should be 
valued at cost or market, whichever is 
lower. 

(d) Give the dollar amount of accounts 
considered past due or doubtful, or 
show an adequate reserve for bad debts. 

8. Profit and loss data: 

(a) Give a summarized statement of 
last year’s sales, costs of doing business, 
and net profit before income taxes. At 
least one previous year must be shown 
for established businesses and if sev- 
eral years’ data are offered it will be 
helpful. 

(b) The profit and loss data should 
include information on how much you 
and your partners are drawing from 
the business, or how much dividends 
have been paid in recent years. 

9. Taxes: 

(a) Are all types of taxes on a current 
basis, or with proper reserves estab- 
lished? 

(b) Have you been meeting all gov- 
ernment requirements for social security 
taxes, withholding taxes and similar 
obligations of the business? 

10. Other business interests: 

Give the names of other businesses in 
which you or the other owners of the busi- 
ness are interested, and the extent of such 
interest. 

11. Future prospects: 

(a) Give a brief account of the future 
prospects of your business in terms of 
such questions as the probable demand 
for its product or services, the presence, 
absence, or prospects for competition. 
(b) What will be your probable ability 
to obtain raw materials or supplies of 
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Riboflavin Protects 


Poultry 


DURING PERIODS OF RAPID GROWTH 


New data describing the influence of antibiotics on vitamin require- 
ments indicate it may be desirable to reconsider present riboflavin 
levels. Very significant interrelationships were suggested between 
vitamin Bz and antibiotics on the one hand and riboflavin, calcium 
pantothenate, niacin, and choline on the other. Uninterrupted require- 
ments for these vitamins were demonstrated. Furthermore, because 
of increased nutritional needs during critical periods of accelerated 
growth, higher levels than previously recommended may be profitable. 

These developments make supplementation of your feeds with 
riboflavin more important than ever before. You can best protect 
your customers’ interests by using No. 54—Riboflavin Mixture 
Merck. This free-flowing product affords accurate, uniform levels of 
riboflavin . . . and saves you money on freight, handling, and storage. 


No. 54—Riboflavin Mixture Merck. 
One ounce contains one gram of riboflavin. 
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Provides 2 grams of stable Procaine Penicillin and 
12.5 milligrams of vitamin Bj, activity per pound. 
New data show Procaine Penicillin is more active, 
more consistent and provides a more prolonged growth 
stimulus in poultry than any other antibiotic tested. 
Low levels also afforded excellent results in swine. 


For top-to-bottom iodizing that helps you main- 
tain a high level of feed performance. These Merck 
Mixtures are free-flowing and lend themselves to 
quick and uniform distribution in your feeds. 


With the increasing use of antibiotics and vitamin 
Biz, the usefulness of pantothenic acid is continuing 
to grow. This important Merck product is supplied 
as an easy-mixing powder. 


Growth requires the presence of Niacin for its func- 
tion in energy exchange, and for its role as a growth 
factor. Efficient utilization of high-energy feeds is 
aided by supplemental Niacin. Niacin Merck is 
readily and easily incorporated into feed mixtures. 


Sulfaquinoxaline is safe and economical; it is the 
only product available to feed manufacturers for 
prevention or control of coccidiosis outbreaks caused by 
the seven species of coccidia most responsible for 
damaging losses, for mortality, or for decreased 
efficiency under farm conditions today. Affords 
maximum protection against mixed infections. 
Effective under all weather conditions. Has no 
adverse effect on hatchability, fertility, or egg pro- 
duction. Checks mortality in acute fowl cholera. 
Supplied in powder form, well suited to feed mixing. 
Write today for full details. 


MERCK & CO.,INc. 

Manufacturing Chemists 
RAHWAY. NEw JERSEY 
In Canada: MERCK & CO. Limited— Montreal 
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merchandise, and the costs. 

(c) What do you think future price 
levels will mean to the valuation of 
your present inventories? 

(d) Any other items of a factual char- 
acter which will shed light upon your 
business prospects. 


If yours is a new business, you will not 
have much of the foregoing information. 
You will have no history to report in terms 
of current or previous years’ earnings. But 
you will have some ideas about how you 
could use adequate financing to operate a 
business with promise of success. You should 
have built up over the years of your life a 
satisfactory reputation for integrity and 
willingness to pay your obligations when 
due. You will need to give thought to the 
question of how you may establish your 
ability to run your proposed new business 
with promise of success. Have you had ade- 
quate business experience in this or a simi- 
lar line of effort? Do you have sufficient 
financing of your own to warrant a lender 
taking a reasonable risk in advancing to you 


What Hedging Is All About 


Feed Manufacturers Hold Regional Conference 


@ BY MINIMIZING risk problems through 
the use of hedging in the futures market, 
the feed manufacturing industry not only 
would be acting in the best interests of farm- 
ers but also in the best interests of the 
consumer. 

That's what Dr. L. C. Cunningham, noted 


part of your financial needs? Do you have 
on hand unfilled orders or business pros- 
pects of a character giving reason to believe 
that you can produce sufficient income to 
repay the loan? 

If most answers to questions such as these 
can be in the affirmative, it may still be pos- 
sible to apply for a business loan with suc- 
cessful results even though yours is a new 
business. 


Swinging on the Barnyard Gate 


CARTOON BY RIEKER 


‘And where is this ‘small house’ you describe on which you want us to take a second mortgage?" 


Cornell University economist, told more 
than 100 feed manufacturers, brokers, job- 
bers, and distributors who attended the Oct. 
16 regional meeting at Buffalo which was 
sponsored by the American Feed Manufac- 
turers association. Representatives from 11 
states attended. 


“The feed manufacturing industry has 
made an outstanding contribution to the 
agricultural economy of the United States 
by making efficient use of a vast tonnage 
of grains, grain byproducts, and scores of 
ingredients assembled from widely scattered 
geographic locations,’ Dr. Cunningham 
declared. 

“More than 18 million tons of byproduct 
feeds and 12 million tons of grain provide 
the source of feed supply for the feed manu- 
facturing industry,” the Cornell economist 
said. 

A study dealing with inventory manage- 
ment and hedging policies of feed manu- 
facturers provided the basis for staging the 
Buffalo conference. The study was con- 
ducted by the department of agriculture 
in cooperation with experiment stations in 
Pennsylvania, Illinois, Tennessee, Texas, 
and Oregon. 

Among the speakers who addressed the 
one day meeting were L. R. Parramore of 
USDA, Dr. G. E. Brandow of Penn State 
College, and Dr. T. A. Hieronymous of the 
University of Illinois. Mr. Parramore spoke 
for the federal extension service, co-sponsor 
with AFMA of the meeting. 

Dr. Brandow followed with a report on 
the hedging study. It noted that while large 
manufacturers employ hedging practices, 
smaller manufacturers in most cases main- 
tained limited inventories and depended 
upon ingredient suppliers to share their 
risk. 

Marketing specialist Hieronymous de- 
clared that futures trading is not a foolproof 
method of operating with full immunity to 
price changes. He suggested that individual 
manufacturers decide how much and under 
what circumstances hedging should be em- 
ployed and urged manufacturers to plan 
hedging operations carefully, with inventory 
operations integrated into a well coordinated 
program. 


California Convention Set 
For Los Angeles May 1-3 


Los Angeles is to be the site of the 1952 
convention of the California Hay, Grain & 
Feed Dealers association, according to H. V. 
Nootbaar, convention general chairman. 

Meeting dates are May 1-3. Convention 
sessions will be held in the Ambassador 
Hotel. 


@ COFELAND & POOL, Avon, Ill., have 
purchased Robert Cutler’s elevator. The 


new owners are Vern Copeland and Hallie 
Pool. 
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ALIFORUIA 
PELLET 


to handle entire plant 


This forward-looking frm hae planned ahead for pellets— 
and now is ready for Epeday when 100% of sales will be 
pellets! Expans on owned this goal started in 1942, when 
Bawitiess ‘nstalled their first two California Pellet Mills. 
Since then, keeping pace with fast growing demand, they 
have steadily increased their battery of California Master 
Model and Century Pellet Mills, to maintain a pelleting 
capacity that’s equal to the entire output of the plant! 
Today, Faultless can meet peak pellet demand in normal, 
routine operation. And top quality pellets keep customers 


CALIFORNIA PELLET MILL COMPANY 


1800 Folsom St., San Francisco 3, California rnized eeds 
1114 E. Wabash Ave., Crawfordsville, Indiana sold - Faultless Mode Pellet F . 


1728 Grand Ave., Kansas City 8, Missouri 


SALES AND SERVICE ALSO IN: ATLANTA . BUFFALO « FORTWORTH « MINNEAPOLIS « OMAHA . SEATTLE 
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Broilers, Poultry Industry Giants 


Lightning Growth Reflects Efficient Teamwork 


@ COMMERCIAL broiler production 
is the poultry industry's present major 
claim to fame. This young agricultural 
giant we call the broiler industry is a 
marvel of three distinctions—size, rate 
of growth, and rather unplanned and 
untamed development. 

Broiler production, as reported by 
the U. S. department of agriculture, 
has made the most rapid progress of 
any agricultural enterprise on record. 
From 34 million in 1934 to 616 million 
in 1950 represents an increase of 1,711 
per cent in 16 years. Equally interest- 
ing, it is still growing and at the same 
rapid rate. If the present rate of in- 
crease continues, the one billion broil- 
ers predicted by 1960 will be produced 
by 1953. 

So great is the demand for fresh, 
tender, fast-grown fryers that they 
are fast replacing many of the other 
classes of market poultry. They are 
hauled thousands of miles from the 
few large production areas to consum- 
ers throughout the country. Many of 
these long hauls are made into localities 
equally well adapted to broiler grow- 
ing. And this brings to light an inter- 
esting observation as reported by a 
Midwest broiler “importer” whose re- 
tailer business in small towns was 
showing a steady gain. 

Small towns are among the best out- 
lets for broilers and farm people are 
among the best customers. The ex- 
planation for this was that the ready- 
to-cook broilers were often superior to 
their home-grown product and they 
were available throughout the year 
but the most pronounced appeal was 
their ready-to-cook convenience. Kill- 
ing and dressing chickens is not a 
choice chose with American house- 
wives whether they live in town or 
country. They and their families will 
do without chicken rather than dress 
it. 

Here is another significant angle 
concerning poultry consumption. It has 
been noted that the areas of greatest 
production are also the areas of greater 
consumption. We are told that some 
eastern shore states consume 55 pounds 
of chicken meat per person per year 
while west coast states consume about 


By J. R. REDDITT 
Cudahy Packing Co. 


15 pounds per capita. The national 
per capita consumption of chickens is 
reported to be about 27-28 pounds. As 
we spread and increase production we 
spread and increase consumption. 
Here, no doubt, are the real reasons 
for the fast growth of the broiler 
business. Meat type broilers of supe- 
rior quality are being made available 
to an increasing number of people 
over an increasing area, and, equally 
important, they are prepared and 
packed in a convenient ready-to-use 
form. At this point let’s remember 
that when it comes to recognizing and 
using labor saving conveniences the 
American farmer of today virtually 
leads the parade. Modern farming 
methods, with the many mechanical 
gadgets in common use, prove this. 
When we observe modern farming 
methods and facilities and the contri- 
butions these modern operations have 
made toward agricultural progress 
many of us are disappointed to note 
that farm poultry has not kept pace. 
Despite this lagging pace of poultry 
production on the general farm, phe- 
nominal progress has been made nev- 
ertheless. But this booming poultry 
progress has been made by specialized 
operators whose large commercial-sized 
enterprises have so completely out- 
distanced the sideline farm producers 
that they and their products are find- 
ing it increasingly difficult to compete. 
Some may bewail these changed 
conditions which have lessened the 
demand for the old-style “pin-money” 
byproduct of the farm laying flock. 
At the same time we must admit that 
consumers prefer the specialized, com- 
mercially-grown market chicken. It is 


The Rapid Growth 


. . . of the commercial broiler industry 
is traced in this talk which Mr. Redditt 
presented Nov. 9 at the Ohio Animal 
Industry conference held at Columbus. 
In it, he points out significant data on 
broilers: their best markets, problems in 
broiler raising, and a score of other topics. 


superior and consumer preference for 
it is no myth. It excells in every mea- 
sureable way—appearance, uniformity, 
rate of growth, quantity and quality of 
meat, feathering, efficiency of gains, 
dressing percentage, and, finally, in 
consumer acceptance. These superior 
properties give it superior value and 
therefore, superior sales and profit pos- 
sibilities. 

Mention of profit possibilities brings 
us back to the real and undisputed rea- 
son for the rapid development of the 
commercial broiler industry. It is the 
profit possibilities and sure and easy 
profits are not synonymous terms. Fail- 
ure to realize this has been a costly 
disappointment for entirely too many 
beginner growers. It has resulted in 
too many failures and failures and bad 
advertising. They are hard on the 
pocketbook too. What is worse is that 
most of the failures were avoidable 
although many were doomed at the 
outset. 

At this point let’s remember that 
modern commercial broiler-growing is 
a highly specialized undertaking. Let’s 
remember, too, that we seldom become 
specialists overnight or with the first 
attempt. At least that is true in every 
other field of endeavor and because 
it is, we should not make an exception 
of broiler-growing. As a matter of fact, 
it is surprising that there are not more 
failures considering the handicaps un- 
der which so many production enter- 
prises are undertaken and operated. 

In spite of repeated warnings from 
experienced growers too many of the 
beginner growers insist on cutting 
down fuel, feed, feed space, water 
space, floor space, ventilation, litter, 
and other essential management prac- 
tices which must be maintained if the 
undertaking is to prove profitable. 
Economy and efficiency are great vir- 
tues which we all endorse but which 
too many of us abuse. In our efforts 
to get bargains, whether it’s chicks, 
feeds, equipment, short-cut operations, 
or anything else, we must not lose 
sight of values. This is not to condemn 
economy and efficiency. Far from it. 
We need to practice more of both and 
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“Ves, BURN DOWN sales resistance with brood sow rations 


and pig starting and weaning mash (pig meal), which you PIG-GRO ls DIFFEREN 7 


manufacture using Ultra-Life Pig-Gro Concentrate. Pig-Gro can 


is 


help you capture the hog feed business in your territory. A ¥ Different from anything you’ve ever seen 


in appearance, quality and results! 
number of feed manufacturers already doing a pig meal business 


v Different enough fo enable you to cope 
which they considered highly satisfactory, have more than with and outsell any other pig meal! 
doubled their pig meal tonnage since they began making and v Gives you $15 to $20 a ton margin. 
using Pig-Gro. 


trate, which contains extra 


antibiotic feed supplement, PLUS EQUALS 


niacin, choline, pantothenic 


Different, yes startlingly different from anything 
| you've ever seen in the way of a pig feed. We 
would deem it a privilege to send you actual 
samples of these feeds, as made by our many 
manufacturing connections. Mail the coupon today. 


ULTRA-LIFE LABORATORIES, 
East St. Louis, Illinois 


Yes, we'd like to know more about how we can 
manufacture pig meal and brood sow rations that 
ore startlingly different. Please send free samples 
and full information. 


NAME 
ADDRESS £3-9-5t ij 
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| Better feeds to help your 
Fresh, high quality ingredi- 
 ‘eustomers save the 40% of 
mo of Vitamin BR nts from vour own sources 
] pig crop that never reaches 
‘weaning age. : 
| to make your own brand ag 
and other nutrients. _ brood sow: ration and pig Increased volume for you, 
especially needed. by ‘sows $15 t0'$20 a ton margin. 
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Special “Heat Treatment” 
on EXTRA FEED PROFITS 
with BETTER QUALITY FEEDS... 


i k 
‘. “know-how” through years of experience goes to wor 
their perfection of the special heat 
in the manufacture of top quality 
feeds are assured a uniform quality when rman soning 
For a competitive feed, high energy, low fiber, 


enables you to use low cost ingredien 


No dusting problem in mixing HI-PRO- 
CON. Uniform, correctly sized granules do 
not break up during usual mixing processes. 


Golden HI-PRO-CON, mixed Protein-packed HI-PRO-CON is more 
with your feed, gives added eye dense, gives poultry and livestock more 
appeal ... makes it look as good nutrients per given volume at each feeding. 
as it is. 


Plus This Exclusive Assurance of Quality On Every Carload of Feed . . . 


aley’s 


Staley's dares to sen 4 ne-tenth 

of analysts. containe _ More and Give ut er 

of one know what with HI-PRO-CON 
you buy from Dept. FB11 Today 

getting for your copy of the 


HI-PRO-CON keeps you com- 
ve price-wise without sacri- 
cing feed quality. 


S—HE KNOWS. 


FEED DIVISION 


THE STALEY CUSTOMER NEVER GUESSE 


DECATUR, ILLINOIS 


ts in your feed formulas. 


PAINESVILLE, OHIO 


study carefully all practical means at our 
command to produce a better product at a 
lower cost. 


What now gives this added emphasis is 
the fact that poultry is going out of the 
luxury food class, in which it has been so 
long associated, into “just another meat” 
classification. As another meat, poultry must 
compete with other meats for the consum- 
er's dollar. Instead of “chicken every Sunday 
some Sundays” we can now have “chicken 
any meal any day.” This makes us realize 
that as poultry becomes competitive with 
other meats on a consumer level it must 
logically become competitive with other 
meats on a production and cost basis. It 
is a challenge to be met and all segments 
of the industry must work together in meet- 
ing it realistically and on an equitable basis 
involving equality of effort, investment, risk, 
economic opportunity and profit possibili- 
ties. This will apply to breeders, hatcheries, 
feed and equipment manufacturers, medica- 
tion, broiler growers, poultry processors and 
retail merchants. 


One of the important lessons we have 
learned about broiler growing is that we 
must have good parent stock in order to 
grow out quality broilers. We can no more 
produce quality broilers in quantity as a 
side line byproduct of the general farm lay- 
ing flock than we can produce quality beef 
in quantity as a byproduct of the general 
farm dairy herd. Commercial broiler pro- 
duction is giving recognition to the impor- 
tance of building and maintaining an all- 
year breeding and egg production program. 
It is making good poultry breeding a good 
business and tying it to a phase of the poul- 
try industry that appreciates its importance. 


Hatcherymen are finding the broiler busi- 
ness a boom to their business. It is giving 
them an opportunity to operate on an all- 
year basis which certainly beats the old, 
short season of about four months. All-year 
operations, in turn, provide opportunity and 
incentive to do the kind of breeding, flock 
improvement they know is essential to prog- 
ress. To produce broiler chicks of uniform 
high quality in quantity on an all-year basis 
requires superior quality flocks of larger 
size. Commercial broiler growers must have 
uniform quality chicks by the thousands 
and our hatcheries know this. They also 
know that there can be no substitute for 
guality. 

In this connection it is highly gratifying 
to note pullorum eradication is beginning 
to mean something more than an advertising 
slogan. Commercial broiler growers cannot 
tolerate pullorum. Pullorum may not kill all 
of the chicks but sometimes we wish it had. 
Chicks that survive pullorum are often 
so stunted and slow growing that they 
lose us money. In addition, they con- 
taminate the premises and make control 
in the future a greater problem. Before 
commercial broiler production came to 
Nebraska in 1948 the state didn’t have a 
single pullorum clean hatchery, notwith- 
standing over 20 years of U. S.-state pul- 
lorum control. Now the state has several 
pullorum clean hatcheries in year-round 
operation and next year expects to have 
more. Commercial broiler growing, more 
than anything else, is bringing about pul- 
lorum eradication and the attendant bene- 
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fits in the Middle West just as it did else- 
where. And that is good for the entire poul- 
try industry and every phase of it. 


Another hurdle to be cleared is the hous- 
ing problem. To date we do not know what 
is the best type of house to use. We know 
we can operate more efficiently in one large 
nouse than in several small ones. We hear 
contradictory comments about the merits of 
deep and shallow houses. Mechanical and 
window ventilation, central heating, floors of 
dirt and cement, type of insulation and so 
iorth. In time we will have straight answers 
on these problems. Our state college de- 
partments of agricultural engineering and 
poultry husbandry are already working on 
them. In the meantime some of the big 
barns around the country which are no 
longer being used for horses and hay are 
being converted into quite satisfactory broil- 
er houses. 


Much is said, pro and con, about broiler 
financing. It has been said that no other 
agricultural enterprise enjoys or suffers so 
much credit financing as the broiler in- 
dustry. We are told that this is unsound, 
that too much credit is provided and is 
stretched too far and spread too thin. We 
are also told that because of this rather 
loose credit system many of our broiler en- 
terprises are considered as gambling specu- 
lations rather than efficent business opera- 
tions. Unfortunately, there is some truth in 
these accusations. 


This suggests that some tightening up of 
broiler financing would be in order for the 
good of the broiler industry. Our present 
higher than usual production, with lower 
than usual prices, in the face of rising pro- 
duction costs, is making broiler production 
a losing enterprise. It appears that our con- 
tinuous rapid rate of increase in quantity has 
exceeded our rate of improvement in quality. 
To whatever extent easy credit has been to 
blame for our present predicament, to that 
same extent it should be curbed. Slow stable 
growth is preferred to fast unstable growth. 
And remember growth is more than just 
numbers. 


Before embarking upon a large scale 
broiler production program, beginner pro- 
ducers are advised to check market outlets 
and know there is a buyer ready for the 
broilers when they are ready to market. This 
is highly important because the processor, 
with no advance notice, may have difficulty 
in disposing of them. Other commitments 
previously made may have to be cleared 
first. Then, too, retail food merchants who 
have been well pleased with their imported 
broilers are not likely to drop these sources 
of proven quality for some locally-grown of 
unproven quality. Equally essential is a 
planned and coordinated production pro- 
gram geared to sales. It is hazardous to have 
30-40 thousand broilers one week and maybe 
none for the next several weeks. Consumer 
acceptance has been built upon a fresh 
product and to maintain freshness proces- 
sors must have a continuous and fairly uni- 
form supply available every week. ; : 

In the same way the chick supply must 3 ; 
be set up in advance. The hatcheries are (ee ; 
anxious to work with broiler growers and E. T A Y 
supply them the kind, quality and quantity MEG. CO. 
of chicks wanted when wanted but they must Sua ee 
DECATUR, ILLINOIS FEED DIVISION 


THE STALEY 


customer NEVER GUESSES—HE knows 


PAINESVILLE, OHIO 
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have to build and develop breeding flocks 
which will insure an all-year supply of eggs 
on a hatching schedule geared to the 
schedule of the grower, the processor and 
the merchant retailer. We must keep in 
mind, too, that meat-type broiler chicks 
come from meat-type parent stock which 
may not be such good layers. This means 
that broiler hatching eggs and chicks may 
cost more than ordinary eggs and chicks. 
This reminds us again that to produce qual- 
ity broilers we must start with quality chicks. 

Lest this be regarded as discouragement, 
please understand that it is not. Rather, it is 
a plea to recognize the good fortune that is 
ours in having at hand a rich background of 
valuable experience which can be of real 


economic benefit to us if we will only make 
use of it. By studying and applying the best 
practices of others we can avoid many of 
the costly growing pains that have been en- 
dured in the development of the broiler 
business. It promises a good future for those 
who are willing to put forth the necessary 
effort. It means hard work and long hours 
with no coasting. It is uphill work and we 
can only coast down hill. Remember too, 
with broilers we grow four crops a year 
which is a distinct advantage in that it offers 
recuperative possibilities found in very few 
other agricultural crops. 

One of the remarkable things about our 
booming broiler business is the stimulating 
influence it has had upon other related in- 


“We've Been 
Selling 


CONDENSED BUTT 
and 
CONDENSED W 


for a Quarter 
of a Century” 


SAY THE DUBOIS BROTHERS, 
large grain dealers of the Middle West 


“STEADY SELLER" 
“There's no selling 
problem when it 
comes to BLUE 
RIBBON SPE- 
CIAL. Our custom- 
ers, who for the 


THIS PROOF OF SALES 
PERFORMANCE 


MEANS PROFITS 
FOR YOU 
A quarter of a century of sales by 
one of the mid-west’s largest dealers 
is certainly proof of Blue Ribbon’s 
performance and acceptance. Help 
yourself and your customers to great- 
er profits. Sell Blue Ribbon Special. 
3 types available: Fortified Pig But- 
termilk with vitamins 
D&G, Fortified Chick 
Buttermilk with vita- 


most part, raise pigs, know the nutritional 
and medicinal value of BLUE RIBBON. It 
has always been a steady and profitable seller.” 


mins D&G, and Blue 
Ribbon Special for 
general feeding. 


“WE RECOMMEND IT" Since this is a pig- 
raising center, the prevention of swine diseases 
is of high importance...and BLUE RIBBON 
is a big help. We recommend it to our cus- 


tomers, especially in the case of necrotic enter- 100lb. 50lb. drum 
itis, because of its high lactic acid content.” barrel drum for free-choice 
feeding 


for pigs, poultry, turkeys, ducks 


THE MERCHANTS CREAMERY CO. 
$36 Livingston St. Cincinnati 14, Ohio 


write for 
PRICES. 


dustries. The cooperative response of these 
related industries has been most helpful and 
heartening. Consider the feed manufacturers 
for example, the broiler business gave them 
stabilized all year production and they in 
return gave us greatly improved feeds which 
insured faster growth at lower costs. Wasn't 
it the broiler business through which we first 
established the nutritional benefits of anti- 
biotics? It was also the broiler business that 
provided the economic necessity for con- 
trolling pullorum, coccidiosis, and New- 
castle. Automatic feeders and waterers, cen- 
tral heating, bulk feeds, built-up litter, the 
chicken of tomorrow contests and contribu- 
tions, cross-breeding and improvement in 
efficiency, market quality, poultry process- 
ing, advertising and merchandising all owe 
much of their origin and progress to the 
commercial broiler business. And we of the 
poultry industry are equally dependent up- 
on these other essential industries. We are 
proud of this cooperative relationship and 
hope to merit its continuation. 

All in all, this young agricultural giant 
called the broiler business is doing things 
and going places. It is making a fine quality 
food product available to more and more 
people over an ever-increasing area. It is 
utilizing our home-grown feedstuffs and 
providing gainful employment to more and 
more people in manufacturing feeds and 
equipment, in transportation, processing and 
merchandising. It is keeping a lot of farm 
youth on the farm and at income levels 
comparable to anything else of equal invest- 
ment. Through breed improvement and 
larger .commercialized flocks, it is making 
poultrymen out of people who formerly 
kept some chickens for their nuisance value 
chiefly. More than anything else, commer- 
cial broiler production has focused attention 
upon pullorum disease and the economic 
necessity of eradicating it. 

It is making a business of folding money 
proportions out of what was formerly a pin 
money sideline. If we think differently we 
have only to remember that one man, with 
modern facilities, can now prodce 40,000 
broilers at a time and do this four times a 
year for a total of 160,000 birds weighing 
500,000 pounds and having a value of 
$150,000. As far as we have learned, this 
record of meat production is unequalled in 
any other field. And that isn’t pin money. 
It is a giant-size operation possible only in 
this giant-size industry, we call the broiler 
business. 


Link-Belt Co. Opens New 
Salt Lake City Branch 


Opening of a new factory branch store 
at Salt Lake City has been announced by 
Link-Belt Co., Chicago. The store will serve 
milling firms and other users of Link-Belt 
equipment in Utah, southern Idaho, and 
castern Nevada. 

Heading the new unit is Donald W. New- 
some as district manager. He will be assisted 
by Harry Hotchkiss. Both are experienced 
Link-Belt employes. 

@ WOODRUFF & WALSH, Hillsboro, Ill., 
have constructed a new feed store. Owners 
are Harold Woodruff and James Walsh. 
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— This Problem 


(Continued from page 51) 


not obtain the needed manpower unless 
extra large pay increases are granted, they 
will be granted. 

In some cases an employer wants to grant 
raises to specific people in his organization 
rather than general increases. Merit raises 
are often sought from the wage and salary 
boards. In smaller organizations the success 
or failure of business may depend on a few 
key men. An organization may want to hold 
on to an employe who has shown unusual 
ability or they may want to give increases 
each year to office employes to compensate 
them for the additional expense they have 
acquired. If the company has an established 
plan that they have used in the past it will 
most likely be approved in the future. 

If a company does not have an established 
rate wage or salary plan can one be set up? 

Yes, A plan can be set up giving a maxi- 
mum and minimum rate for each job. It 
must be specific about the amount of raises 
to be given under the plan. If the plan is 
approved by the board raises can be given 
according to schedule. Special permission 
can be asked for individual raises if it be- 
comes necessary. 

Since most small firms have no fixed plan 
for raises the question arises how can they 
go about granting merit increases. One of 
the rules fixes certain general limits where 
increases can be granted without seeking 
permission in each individual case. Here 
the total of raises cannot exceed 6 per cent 
of the group’s payroll. No employe under 
this rule could get a raise of more than 
10 per cent above his present rate. 

The wage stabilization board has issued 
regulation No. 5 which will prove very help- 
ful to every employer. The WSB, headed 
by Nathan P. Feinsinger, has just issued 
interpretations of this regulation. Another 
board, the salary stabilization board, is 
headed by Raymond B. Allen. They will 
handle salary problems concerning execu- 
tives, professional and administration em- 
ployes. 

The secretaries of your feed organizations 
have done an excellent job in the past in 
keeping you current on these matters. It is 
to your advantage to work closely with them 
again. 


Hammett New President 
Of Chicago Feed Club 


Heading the official slate of the Chicago 
Feed club for 1952 is Lee Hammett of the 
Western Advertising Agency. He was cho- 
sen president for next year at the group's 
Oct. 19 meeting. Elected vice president 
was C. W. Sievert, Chicago feed consultant 
and co-author of The Feed Bag’s popular 
Feed Nutrition Digest pages. 

Chosen as 1952 secretary was Don E. 
Rogers of Feedstuffs magazine. Richard R. 
Glowe, Nellis Feed Co., was named treasurer. 

New directors of the club in 1952 will be 
E. G. Young, Illinois Farm Supply Co., and 
Charles G. Ellis, Frratt Food Co. Holdover 
directors are E. G. Horst, Calcium Carbo- 
nate Co., and W. E. Glennon, American 
Feed Manufacturers association. 
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DRIED CORN DISTILLERS GRAINS WITH SOLUBLES 


NADRISOL 


DRIED CORN DISTILLERS SOLUBLES 


because 
“one customer tells another’ 


There’s no sounder way to get new business than 
through “word of mouth advertising” — old cus- 
tomers recommending the quality and effective- 
ness of your feeds. You can’t beat that kind of 
advertising — and you can’t buy it. To get it, your 
formula feeds have got to deserve it .. . and one of 


the most practical ways to insure that they do is 


to mix Produlac and Nadrisol. 


Produlac and Nadrisol, being virtually starch free, 
help to offset the high starch content of corn and 
other grains used in formula preparation. Besides 
this vital element of balance, these tested ingredi- 
ents contribute health and weight-building pro- 
teins; essential vitamins, and are particularly rich 
in the important Vitamin B-G complex. 


To arouse the kind of favorable comment that 
brings in new customers — to turn these new cus- 
tomers into old customers — try mixing Produlac 


and Nadrisol. 


Products of 


NATIONAL DISTILLERS PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION 
120 Broadway @ New York 5, N. Y. 
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“Kernels Are the Key to Good Corn Silage,” 
by N. N. Allen, Gustav Bohstedt, N. P. 
Neal, W. H. Peterson, P. H. Phillips, A. M. 
Strommen, and S. A. Witzel, College of 
Agriculture, University of Wisconsin, Madi- 
son, free. 

This eight page illustrated leaflet contains 
a wealth of valuable information for the 
farmer and feed dealer alike. One especially 
interesting portion is devoted to what to do 
with moldy silage. A table gives information 
on the general adaptation of Wisconsin corn 
hybrids for use in silage. 


Official Reports of State Agencies, offered 
without charge: 

Ohio Department of Agriculture, Colum- 
bus—analysis of commercial feeds, livestock 
remedies, fertilizers, and agricultural liming 
materials for the first half of 1951. 

Kentucky Agricultural Experiment Sta- 
tion, Lexington—report on official feed 
samples anaylzed for April, May, and June 
of 1951. Also report on analyses of official 
fertilizer samples for January-June, 1951. 

Maryland Inspection & Regulatory Serv- 
ice, College Park—report on analyses of 
feeds, fertilizers, and lime for the period 
Jan. 1—July 1, 1951. 

Delaware Board of Agriculture, Dover— 
report on fertilizer, feed, lime, and seed 
for the first half of 1951. 


and animal feeds 


We all know that milk is definitely beneficial 

in promoting reproduction, maximum growth, and 
feed utilization. Dry buttermilk and dry skim 
milk are 100% feed—no fiber, no unnecessary ash. 
Both contain all the nutrients of the original 
milk products in natural form: protein, milk sugar, 
minerals, riboflavin and other B-Complex 
vitamins—including B,, and unknown factors. 


It Pays to Use Dry Milks 


as a valuable feed ingredient. Our Feed 
Service Division will gladly furnish proved 
formulas . . . or provide consultation 

service on specific problems. 


AMERICAN DRY MILK INSTITUTE, Inc., 221 N. La Salle ‘St, Chicago 


Pennsylvania Department of Agriculture, 
Harrisburg—feeding stuffs report for the 
year 1950. 

Purdue Agricultural Experiment Station, 
Lafayette, Ind—1950 report on inspection 
of commercial feeding stuffs for state of 
Indiana. 

Pennsylvania State College, State College 
—this is the 64th annual report of the Penn 
State agricultural experiment station. 

* * 
“Animal Nutrition,” by Leonard A. May- 
nard, McGraw-Hill Book Co., 330 W. 42nd 
st., New York City 18, $6.50. 

Cornell University’s Dr. Maynard has 
done extensive revision on this edition of 
his book, which already has come to be ac- 
cepted as somewhat of a standard by many 
in the feed industry. 

The new edition contains 474 pages and 
is illustrated with a large number of charts 
and tables, and with some halftone photo- 
graphs. Organized in somewhat of a text- 
book style, this volume is thorough and 
practical. Many feed men will want to order 
copies for their reference shelves. 

* 
“Some Economic Facts for Farmers,” by R. 
W. Bartlett, College of Agriculture, Uni- 
versity of Illinois, Urbana, free. 

This interesting 16 page booklet was com- 
piled by Prof. Bartlett from charts he has 
prepared for Illinois newspapers during the 
past year and a half. The tables and graphs 
are clear and easy to understand. The for- 
mat of the booklet is simple and its contents 
well worth reading. 

Feed dealers will be interested especially 
in data on income’ taxes paid by farmer co- 
ops, in the Illinois farm market, and in Prof. 
Bartlett's material on the role of marketing 
quotas in farm production. 

= © 
“Poultry Breeding Flocks in Massachusetts, 
1951-52,” Massachusetts Federation of F'oul- 
try Associations, Amherst, free. 

Detailed and complete, this illustrated 
30 page booklet was prepared as an industry 
service under the educational program of 
the associated poultrymen’s groups. It chron- 
icles records of performance, certified, ap- 
proved, pullorum clean, and pullorum passed 
flocks in the New England state. 


Fred Hughes Is New VP for 
Kansas Milling Co. Feeds 


Appointment of Fred P. Hughes as vice 
president in charge of formula feeds has 
been announced by the Kansas Milling Co., 
Wichita, Kan., through President Elmer W. 
Reed. Mr. Hughes previously was associated 
with Flour Mills of America, Inc., and Gen- 
eral Mills, Inc. 

Kansas Milling produces 100 tons daily 
of its Spark O Life brand formula feeds. 
An expansion is planned for the future, 
according to company officials. 


WEATHERBY PROMOTED 

H. H. Weatherby has been promoted to 
supervisor of livestock and poultry programs 
by Burrus Feed Mills, Fort Worth, the 
company has announced. A veteran of seven 
years with the firm, Mr. Weatherby will 
continue as acting manager of research for 
the Texas manufacturer. 
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HOW TO CUT COSTS WHILE 
lmproving Service ... 


Switch to Savage Tags and you'll see bags 
move faster in no-mistake selections. Tags 
stay on. No more cutting lost-tag bags open 
to see what is in ’em. No more excuses 
about bad light and not being able to read 
tags. Savage Tags look the same in all 
lights .. . and you don’t have to read them : : 
anyway. Find out why. Learn how much : 
better they are and how little they cost. : 
Send us samples of your tags. Mark quan- 

PURINA used on each. Don’t bother to write. 
wee Just attach the coupon to your letterhead; 
enclose your tags; and mail them tous NOW, 


Glidden 


j ‘Hier President 257 M AIN ST R E E T e BUFFALO N. 


elephone: Cleveland 0913 
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Marshal of the December Happy Birth- 
day parade is Dean Foster, one of the in- 
dustry’s young executives, who will cele- 
brate with candles on his cake the day after 
Christmas. Mr. Foster is sales and advertis- 
ing manager of VyLactos Laboratories, Inc., 
Des Moines. 

A long time resident of Iowa, Mr. Foster 
has been with VyLactos since autumn of 
1948. Previously he served for six years with 
Viking Laboratories, also in Des Moines. 

Joining Mr. Foster in the ranks of Decem- 
ber birthday celebrants are: 

DECEMBER 1—Neal H. Begerow, Ray 
Ewing Co., Pasadena, Calif.; L. B. Feld- 
man, Strong-Scott Mfg. Co., Minneapolis; 
F. J. Holtby, T. E. Ibberson Co., Min- 
neapolis; L. C. Stevenson, Ralston Purina 
Co., St. Louis. 

DECEMBER 2—E. G. Horst, Calcium Car- 
bonate Co., Chicago; Mayme Hosney, 
George Corrado Milling Co., Frankfort, 
N: Y.. 

DECEMBER 3—James A. Peachey, Peachey 
Bros., Burnett, Wis. 

DECEMBER 4—James M. Kelly, National 
Distillers Products Corp., New York City. 


DECEMBER 6—Alan B. Cowley, Nopco 


DEAN FOSTER 


Chemical Co., Harrison, N. J. - 


DECEMBER 7—W. A. Boardman, Norris 
Grain Co., Toledo; George M. Brinker, 
Columbus, Ohio (National Distillers 
Products Corp.). 


DECEMBER 8—M. J. Sue, Pratt Food Co., 


Philadelphia; R. E. Rowland, Ralston 
Purina Co., St. Louis; Franklin E. Wal- 


This Carrousel Is a Convention Hit 


The merry-go-round exhibit shown above 
drew attention to the Iowa Poultry Improve- 
ment association convention display of Sar- 
gent & Co., Des Moines. Baby chicks “rode” 
the toy animals and poultry which are 
mounted on the turntable and got their Sar- 


gent chick starter “on the fly” from feed 
trays attached to the fence which enclosed 
the exhibit. 

The eye-catching display also was used 
at the Iowa State Fair during the past fair 
season. 


ters, Mulkey Salt Co., Detroit. 

DECEMBER 9—E. H. Kieser, Kasco Mills, 
Inc., Toledo. 

DECEMBER 10—J. Kirby Brown, Purina 
Mills, St. Louis; H. H. Goeltzer, Corn 
Products Sales Co., Chicago; W. L. Krapp, 
The National Ideal Co., Toledo. 

DECEMBER 11—Charles Van Horssen, 
General Mills, Inc., Chicago. 

DECEMBER 12—C. A. Mazzuchelli, Carus 
Chemical Co., Inc., Chicago; R. Stanley 
Nelson, Wayne Fish & Co., Minneapolis. 

DECEMBER 13—B. M. Crain, Rosendale 
Flour & Feed, Rosendale, Wis.; T. M. 
Curran, Currans’ Elevator Co., Bangor, 
Wis.; James F. Keegan, Keegan Bros., 
Inc., Richland Center, Wis.; Earl Pivan, 
Dawe’s Mfg. Co., Chicago. 

DECEMBER 14—Harry R. Devore, H. W. 
Devore & Co., Toledo. 

DECEMBER 15—E. A. Blasing, Pillsbury 
Mills, Inc., Clinton, Iowa; R. W. Blinkin- 
sop, Clinton Co., Clinton, Iowa. 

DECEMBER 16 — George C. Anderson, 
Fruen Milling Co., Minneapolis. 

DECEMBER 17—Frank J. Albrecht, Athens 
Co-op Produce Co., Athens, Wis.; Ralph 
Jacobson, Jacobson Machine Works, 
Minneapolis. 

DECEMBER 18—Alexis C. Barbeau Jr., 
S. Howes Co., Inc., Silver Creek, N. Y.; 
Sam W. Henn, S. W. Henn Co., Des 
Moines; Reinhold W. Hoth, J. Walter 
Rice, Inc., Milwaukee. 

DECEMBER 19—H. W. Bonnell, Kewanee 
Machinery & Conveyor Co., Kewanee, 
Ill.; George C. Thomas, Peter Hand Foun- 
dation, Fort Wayne, Ind. 

DECEMBER 20—J. A. Forrest Jr., J. A. 
Forrest Co., Minneapolis; Conklin Mann, 
Conklin Mann Advertising Agency, New 
York City; Monroe Meyer, La Budde 
Feed & Grain Co., Milwaukee; John 
Ruhm Jr., Ruhm Phosphate & Chemical 
Co., Mt. Pleasant, Tenn. 

DECEMBER 21 — Austin W. Carpenter, 
Eastern Federation of Feed Merchants, 
Sherburne, N. Y.; R. F. Merwin, Eriez 
Mfg. Co., Erie, Pa.; Oscar M. Straube, 
Pay Way Mills, Inc., Kansas City; Dr. G. 
Carroll Wallis, Standard Brands, Inc., 
New York City. 

DECEMBER 22—Franklin Fader, Franklin 
Fader Co., Newark, N: J.; Fred Thomas, 
McMillen Feed Mills, Fort Wayne, Ind. 

DECEMBER 23—L. D. Matchette, Nitragin 
Co., Inc., Milwaukee; A. L. Flanagan, 
Schlitz Brewing Co., Milwaukee; Richard 
R. Proctor, National Oats Co., Cedar 
Rapids, Iowa. 

DECEMBER 24—Robert H. Lamb, Ladish 
Malting Co., Milwaukee; Walter S. Leary, 
Leary Grain Co., Minneapolis; Harvey E. 
Yantis, Feedstuffs, Minneapolis. 

DECEMBER 25—Fred E. Bradberg, North- 
ern Milling Co., Wausau, Wis.; D. K. 
Lange, Lange Bros., St. Louis; Herman 
Nagel, Herman Nagel Co., Chicago. 

DECEMBER 26—T. C. Burchard, Murphy 
Products Co., Burlington, Wis.; Dean 
Foster, VyLactos Laboratories, Des Moines, 
Towa. 

DECEMBER 27—Edward B. Fishel, Val- 
ley Dehydrating Co., Kingsburg, Calif.; 
Walter Vye, Hales & Hunter Co., Min- 
neapolis. 

DECEMBER 28—W. J. Koenig, Marshfield 
Milling Co., Marshfield, Wis.; Ray J. 
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Lindquist, Minnesota Linseed Oil Co., 
Minneapolis; H. S. Vorhes, Virginia- 
Carolina Chemical Corp., Dubuque, Ia. 

DECEMBER 29 — Frank H. Jacobson, 
Jacobson Machine Works, Minneapolis. 

DECEMBER 30—G. Robert Peterson, Pills- 
bury Mills, Inc., Clinton, Iowa. 

DECEMBER 31—C. M. Saunders, Saun- 
ders Mills, Inc., Toledo. 


International Milling Will 
Buy Eagle Roller Mill Co. 


Controlling interest in the Eagle Roller 
Mill Co., New Ulm, Minn., has been con- 
tracted for by International Milling Co. of 
Minneapolis, officials of both firms have 
revealed. International is to purchase more 
than 90 per cent of outstanding common 
and preferred stock. 

Officials of the purchaser have indicated 
that Eagle will be continued as a business 
independent of International. The latter 
concern paid $280 a share for Eagle’s com- 
mon stock and $105 a share for the firm’s 
$100 preferred. 

Eagle Roller Mill operates a feed plant 
and mills flour, rye, and corn. Its daily 
capacity for formula feed is 155 tons. 


Cummings Quality Control 
Chief for Central Mills 


Appointment of Jack E. Cummings as 
head of its newly created quality control 
department has been announced by Central 
Mills, Inc., Dunbridge, Ohio. Mr. Cum- 
mings, who was formerly chief chemist for 
the firm, will have charge of blending meth- 
ods and installation and operation of labora- 
tories which are to be installed in Central's 
branch plants. 

Richard Hale has been appointed to suc- 
ceed Mr. Cummings as chief chemist. He 
formerly was a member of the company’s 
sales department. 

Named production manager of Central 
Mills’ main plant at Dunbridge was Harold 
Romaker. He formerly served as manager 


of the branch plant at West Liberty, Ohio. 


Frank Higgins Succeeds to 
Presidency of Exchange 


Frank H. Higgins is the new president 
of the Minneapolis Grain Exchange. He re- 
placed Arthur G. Hessburg only a few 
hours after Mr. Hessburg’s elevation to 
chief executive of the exchange. Physicians’ 
orders forced Mr. Hessburg to resign the 
top post shortly after his election. 

Mr. Higgins, last year’s second vice pres- 
ident, was named first vice president at the 
time Mr. Hessburg was elected president. 
Succeeding Mr. Higgins as first vice pres- 
ident in the new alignment is Ben McCabe 
of McCabe Bros. Co. A. M. Howard is the 


new second vice president. 


Mr. Higgins is a veteran of 39 years in 
the grain trade. He has headed his own 
firm, the Frank H. Higgins Co., since 1928. 
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ON 
NATIONAL 


CALF FOOD 


It’s good business all around when you sell 
National No-Milk Calf Food. It gets the calves 
off to a strong start. It builds rugged calves 
that grow into good producers. And it builds 
steady, profitable volume for you. 


Sell National No-Milk Calf Food, the dairy- 
men’s favorite since 1885. It’s good business 
for you. 


WRITE for full details. 


National No-Milk 
Calf Food and pel- 
lets are available in 
these handy, durable 
25 Ib. pails and in 25, 
50 and 100 Ib. bags. 


NATIONAL FOOD COMPANY 


FOND DU LAC, 
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Outside Salesman 


*He’s Highly Important in Maryland 


@ PERSONAL CONTACT through 
an outside salesman is the only promo- 
tion Thomas & Co. of Gaithersburg, 
Md., has ever given feeds, and to per- 
sonal contact the firm attributes its 
appreciable and steady gain in volume 
yearly despite the growing competition 
in this dairy cattle and poultry-raising 
area. Going from farm to farm within 
a 25-mile radius, Thomas’ one outside 
salesman makes sales for the products 
of the modern feed mill which has a 
25 ton daily capacity. 

Known in the area for many years, 
the salesman has access to the farmer’s 
attention on a personal basis. As one 
reared and close to farming, he talks 
their language and can sit down and 
discuss their problems before going 
into their needs. Schooled in courses 
in animal nutrition and informed in 
feed problems from department of agri- 
culture bulletins and the county agent's 
office, the salesman has had farm and 
livestock experience himself. He is 
understood and trusted, and known 
to be familiar with farming needs in 
his section. 


“We have always kept in close touch 
with the University of Maryland's 
Nutrition School and have our sales- 
man attend their 6-weeks courses an- 
nually to keep abreast of all develop- 
ments in animal nutrition,” stated 


FIELD promotion builds busi- 
ness for Thomas & Co., Gaith- 
ersburg, Md. Manager Maur- 
ice Chiswell is shown below 
serving a customer. 


out newspaper, direct mail, or radio 
promotion. Word-of-mouth promotion 
from satisfied customers helps step up 
the volume. 

Store meetings for the personnel are 
held twice monthly at which any prob- 
lems that may have arisen including 


Maurice C. Chiswell, manager of 
Thomas €& Co., “and in this way keep 
our feed products of highest quality 
and our representative on his toes in 
accordance with the latest findings.” 

Mr. Chiswell pointed out that the 
rest was persistence and hard work in 
farm-to-farm surveys at which their 
outside salesman did such a thorough- 
going job that other departments of the 
store realized a marked increase in sales 
volume as a result. 

Established in 1917 as a feed, grain, 
and fertilizer dealer supplying the 
needs of dirt farmers, Thomas €& Co. 
has changed and adjusted its stock to 
the changing population and economic 
trends of the surrounding country. 
With Montgomery county in a live- 
stock economy today, the feed mill of 
Thomas & Co. prepares 24 per cent 
protein and 16 per cent protein dairy 
feed for dairy cows and a variety of 
mash for young, growing, and laying 
poultry. Separate ingredients like brew- 
ers grain, soybean oil meal, cottonseed 
meal, corn gluten feed, bran, ground 
oats, and ground corn are prepared 
and for custom mixing. 

Dairy feed is sold in 100 pound bags 
while poultry feed is put up in 10, 25, 
and 100 pound bags under the brand 
name of Thomas & Co. Known for its 
high quality over the past 34 years, 
the feeds find a wide market even with- 
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feeds are threshed out. 


Thomas successfully solved one of 
its gravest problems arising from the 
handling of feeds, that of rodent in- 
festation. Dispensing all feeds former- 
ly from the main store, the company 
remodeled the store separating the mill 
and warehouse from the sales depart- 
ment, and revised its practice to have 
all feeds issued from the warehouse. 
A purchase ticket for feeds is given 
the customer in the store upon pay- 
ment, which he submits to the mill in 
the rear and picks up his feeds. Ad- 
joining parking space facilitates the 
loading. 

The shining clean appearance of the 
store attests to the success of the new 
practice. The sales staff in addition 
rotates jobs on cleaning assignments as 
one sweeps, another waxes and polishes 
floors, another dusts merchandise and 
maintains counters for a spick and 
span store. 

With the changing times and econ- 
omic trends, Thomas & Co. expanded 
its wares from grain and feeds to in- 
clude garden and farm supplies, hunt- 
ing and fishing supplies, appliances for 
the household, water systems, heaters, 
and hardware. 


“It is these departments which have 
felt the gain from our canvassing feeds 


(Concluded on page 70) 
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Purdue to Superior 


DR. J. E. BRIGGS 


Dr. J. E. Briggs has been appointed di- 
rector of nutrition and research by Superior 
Feed Mills, Inc., Oklahoma City, President 
B. D. Eddie has announced. Dr. Briggs for- 
merly served as assistant professor of ani- 
mal husbandry at Purdue University. In his 
new capacity, he will reside at the Superior 
experimental farm near Oklahoma City. 

A native of Iowa, Dr. Briggs holds de- 
grees from Oklahoma A & M College, 
North Carolina State College, and Cornel! 
University. 


New Directors Are Elected 
By Corn Products Refining 


James A. Moffett and Robert W. White 
have been elected members of the board of 
directors of Corn Products Refining Co., 
New York City, the firm has announced. 

Mr. Moffett is a veteran of 16 years’ 
service with Corn Products and has been 
a vice president of the company since 1949. 
He joined the firm in 1935 and was with 
the navy during 414 years of World War II. 

The other new director, Mr. White, is a 
member of Robert White Associates, busi- 
ness consultant firm. He is also a director 
of Giant Portland Cement Co. and Carolina 
Giant Cement Co. 


Honeggers’ Feed Mill Is 
Host to 28 Europeans 


Eleven European nations were represented 
by the 28 men who visited Honeggers’ & 
Co.’s feed mill at Fairbury, Ill., on Oct. 23. 
The group is visiting agricultural installa- 
tions throughout the country. It also stopped 
at Honeggers’ farm at Forrest, Ill. 

Nations represented by the visitors in- 
cluded Austria, Greece, France, Spain, Italy, 
Scotland, England, Luxembourg, Denmark, 
Belgium, and Norway. 
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Nothing like it . . . the results will amaze you 


Out of years of research comes the greatest discov- 
ery in dog nutrition... one that offers an entirely 
new approach in specialized feeding. Here in one 
food is combined the exact balance of amino 
acids, minerals, proteins and vitamins so necessary 


to the brood matron building her litter ‘ 


to the pup during the critical period of 
development and growth 


to the racer or field trial dog needing 
the extra reserve of power te stay in the race 
longer, put on that last burst of speed and not 
tire quickly. 


Gives your dogs a maximum amount of energy 
units. And here’s another “plus” you get in this 
amazing food. It can be fed instantly after water 
is added...no soaking necessary. Will not get 
soggy or muddy. Completely new—new appear- 
ance, new method of feeding, new formula. Noth- 
ing like it ever offered by Vitality Mills. Not like 
any other dog food. 


Recommended: for pregnant bitches to promote 
prenatal growth, for nursing matrons to keep in 
good flesh and in good milk flow, for pups to 
promote growth and health, for hard-running 
racing and field trial dogs when large amounts of 
energy reserve are needed, and for dogs who are in 
run-down condition to bring about fast recovery. 


ANOTHER VITALITY FIRST! 


No one else makes so complete a line enabling you to sell every type 
of dog owner—hunters, breeders, kennel and pet owners. No one else 
offers specialized diets that mean extra sales. Vitality’s nationwide 


reputation among professional dog people means 
“big ticket” sales that build tonnage fast. 


GET VITALITY’S 


_ DEALER PROPOSITION 


Write for details on Vitality’s Dog 
Food merchandising program. Let 
us show you how to sell Vitality, 
tons of it, as hundreds of success- 
ful feed dealers are doing through- 
out the cpuntry. 


VITALITY MILLS, INC. 


BOARD OF TRADE BUILDING 
CHICAGO 4, ILL. 
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—An Outside 


(Continued from page 68) 


salesman,” commented Mr. Chiswell, as he 
pointed out that where the salesman ob- 
served a need, he recommended a paint job, 
a new electric refrigerator, new milking 
equipment, and many hand tools required 
for farm building repair and construction. 
“These sales opportunities would be lost to 
us if not for our feeds salesman for the town 
itself has no local newspaper and the ten- 
dency of people is to go down toward the 
big town or large center, rather than drive 
up toward a tiny town. 

“So feeds work very much to our advan- 
tage in this way too. They let the country- 
side know that we are an up-and-coming 


store with the latest merchandise, and that 
we back up our sales of quality wares with 
repair servicing on appliances, water systems, 
and heaters,” he explained. 

Thomas €& Co.'s dealings in feeds with 
the farmers are largely on a short term credit 
basis. Before an account is put on the books 
the firm checks into an applicant’s paying 
habits, checks the local bank, credit bureau, 
to see whether he has enough security to 
warrant credit. Sixty days’ credit is extended 
when the record is found satisfactory. A 
monthly statement is sent the customer. If 
there is no response in 60 days, a personal 
visit is paid the customer. Telephone is 
never used because it is a poor approach 
for such a confidential matter. 

“We have been singularly successful in 
collecting even under such hard conditions 


RIDE THE 


Algona, lowa 
Monmouth, Ill. 


SARGENT PLANTS 


BANDWAGON 


FOR 
THESE 


VOLUME PROFITS 


Sargent dealers are riding high with 
MINRAL MEAL this year as al- 
ways. They know it means big, fast 
growing hogs. . . with feeding costs 
that are genuinely LOW. 

Ever-popular Sargent MINRAL 
MEAL gets RESULTS. Stepped up 
with Vitamin B-12, and antibiotics, 
this Protein-Vitamin-Mineral sup- 
plement builds customer satisfaction 
... And that means bigger cash sales 
for YOU. Get on the Sargent 
BANDWAGON now and ride 
along to bigger money. 


Ask your Sargent Dealer or 
write for dealer proposition 


Minral 
Meal 


DES MOINES 
IOWA 


Fremont, Nebr. 
Waverly, Mo. 
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as the last six months when the price of 
feeds went away up and the price the farmer 
got for milk was not increased,” Mr. Chis- 
well continued. “We feel that personal con- 
tact is most effective in collections and hav- 
ing an understanding talk with the cus- 
tomer usually leads to results. We do not 
apply pressure.” 

The warehouse is manned by five em- 
ployes and has a storage capacity of 15 car- 
loads of feeds. Thanks to its experienced 
outside salesman and its fine reputation for 
quality merchandise and courteous service, 
Thomas & Co. keeps its stock moving brisk- 
ly to farmers throughout a large section of 
Maryland. 


Eastern Distributor Guest 
At National Alfalfa Co. 


Recent visitors to southeastern Colorado 
were Ralph T. Fox Sr. and Mrs. Fox of 
Newfield, N. J., who were guests of J. C. 
Hearn, president of the National Alfalfa 
Dehydrating & Milling Co. at Lamar. Mr. 
Fox heads the Fox Co. at Newfield, which 
is Northeastern distributor for National 
Alfalfa. 

The easterners visited a number of Na- 
tional Alfalfa plants in Colorado and ad- 
joining states, observing storage, processing, 
and laboratory installations. 


Stonemo Grit Installs New 
Air Cleansing Machinery 


Installation of $50,000 worth of equip- 
ment to air clean Stonemo poultry grit be- 
fore it is sacked has been announced by 
Stone Mountain Grit Co., Lithonia, Ga. The 
equipment removes by suction dust which 
may collect on granite as it moves from 
crushers to the sacking department. 


Engineers who installed the new cleaning 
machinery in the screening area and crush- 
ing pits stated that the installation is the 
only one of its type now in operation. 

@ SCOTIA GRAIN & FEED CO., Scotia, 
Neb., has enlarged its- warehouse. 
SOYBEAN DATA 

Publication of its 1951-52 yearbook has 
been announced by the National Soybean 
Processors association. Trading rules are 
included in the annual. To obtain a copy, 
send $1 to the organization at 3818 Board 
of Trade bldg., Chicago 4. 


THE RED BOOK QUIZ ANSWERS 


Here are the answers to the questions on 
page 42. You'll find complete details on 
each in the 1951 edition of THE FEED 
BAG RED BOOK, on the pages shown in 
parenthesis. Count 20 for each correct 
answer. 

1—80 per cent (p. 169). 

2—55 per cent (p. 173). 

3—Poor growth, slipped tendon, and in- 

sufficient utilization of feed (p. 151). 

4— 1,645,290 bushels (p. 194). 

5—36.9 bushels (p. 187). 
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The Reader Service Page 


Pfizer Has New Antibiotic 
Veterinarian Products 


Marketing of three new veterinary prod- 
ucts containing antibiotics has been an- 
nounced by Chas. Pfizer & Co., Inc., of 
Brooklyn. Combiotic P-S and Pronapen are 
designed for injection into animals and 
terramycin ointment is sold for udder infu- 
sion in cattle. 

The latter product is designed to combat 
bovine mastitis. It is packaged in 7.1 gram 
tubes with each gram containing 60 milli- 
grams of the antibiotic. The ointment is 
claimed to maintain potency for a full year 
without refrigeration. 

Combiotic P-S is sold in vials containing 
300,000 units of procaine penicillin G; 
100,000 units of sodium penicillin G buf- 
fered with sodium citrate, and one gram 
of dihydrostreptomycin sulfate. 

For details on the three new antibiotic 
preparations, circle No. 14 on the Reader 
Service card. 


Grain Marketing Course Is 
Scheduled in Chicago 


A 20 week course in grain and the mar- 
keting of grain will begin in mid-November 
at the Chicago Board of Trade under the 
sponsorship of Grain Exchange Institute, 
Inc., a non profit organization founded by 
Chicago Board members. The course will 
consist of 20 lessons, each two hours in 
length, to be offered in the Board of Trade 
building. 

Younger members of feed and grains 
firms, particularly those who will ultimately 
head their businesses, will find the course 
valuable. For full details on the course, tui- 
tion for which is $17.50 including textbook, 
circle No. 24 on the Reader Service card 
and mail it immediately. 


New Weed Control Text Is 
Published By Du Pont Man 


A scientist from the Du Font organization 
and two college experts have teamed to 
write “Principles of Weed Control”, a new 
book published by John Wiley & Sons, Inc., 
New York City. The authors are Du Pont’s 
Dr. Dale E. Wolf, Prof. Gilbert Ahlgren of 
Rutgers, and Prof. Glenn Klingman of 
North Carolina State College. 

For information on the new volume, 
which sells for $5.50 a copy, circle No. 1 
on the Reader Service card. 


NEW SIDELINE ITEM 

Introduction of a new sideline item, Roost- 
No-More, has been announced by National 
Bird Control Laboratories, Chicago. The 
product is designed to be applied to ledges, 
eaves, and similar surfaces with an ordinary 
caulking gun. For full details and prices, 
circle No. 6 on the Reader Service card. 

ON MARINE PRODUCTS 

An attractive booklet describing its com- 
pany organization and the marine products 
it handles is offered to readers by Albumina 
Supply Co. of New York City. To receive 
a copy without obligation, circle No. 7 on 
the Reader Service card. 

BARREL HANDLING 

Barrels and drums can be handled easily 
and safely with the new barrel cradle it is 
manufacturing, according to General Scien- 
tific Equipment Co., Philadelphia. Con- 
structed entirely of steel, the cradle sells for 
$19.50. For descriptive literature, circle No. 
8 on the Reader Service card. 


All-Purpose Feedér 


This new 150 pound capacity all purpose 
feeder has just been marketed by Brower 
Mfg. Co. of Quincy, Ill. Designed for all 
age feeding, from two weeks to finished 
broilers or laying hens, the feeder is gal- 
vanized and has a roost proof top. 

For complete details and prices on the 
new feeder, circle No. 9 on the Reader 
Service card. 


Broiler Management Topic 
Of New McMillen Manual 


Late information on broiler management 
is included in a new 60 page manual pub- 
lished by McMillen Feed Mills, Fort Wayne, 
Ind. Profusely illustrated, the new booklet 
outlines breeding, nutrition, and manage- 
ment principles in a concise manner. 

Prepared for distribution to farmers, a 
sample copy of the booklet may be obtained 
by readers who circle No. 19 on the Reader 
Service card. 


Baby Pig Record Set by 


Producer in Minnesota 


Lederle Laboratories, Pearl River, N. Y., 
has reported what is believed to be a new 
record for raising baby pigs. The record is 
claimed by Wayne Hotson, a young farmer 
who lives near Austin, Minn. 

One of Mr. Hotson’s registered Chester 
White sows produced a litter of 12 pigs 
which weighed a total of 812 pounds at 56 
days of age. The farmer reported that the 
old record was 720 pounds, set in 1941 by 
a Poland China with a 12 pig litter. 

Part of the special attention given the 
litter was the feeding of aureomycin feed 
supplement, according to Mr. Hotson. At 
weaning time, the pigs weighed 67 pounds 
each. For further details on aureomycin in 


baby pig rations, circle No. 2 on the Reader 
Service card. 


Coryza Poultry Tablets 
Marketed by Dr. Hess 


Marketing of Coryza tablets for the treat- 
ment of coryza in poultry has been an- 
nounced by Dr. Hess & Clark, Inc., Ash- 
land, Ohio. The product is designed to be 
used in poultry drinking water. 


For complete details on the availability 
of Coryza tablets, circle No. 17 on the 
Reader Service card. 

EFFICIENT CALCULATOR 

How grain handlers can cut down on 
multiplication problems and prepare a per- 
manent record at the same time is explained 
in a new leaflet published by Remington 
Rand, Inc., New York City. The publica- 
tion explains the role of the firm’s printing 
calculator in making easier the work of grain 
handlers. To get a copy, circle No. 4 on 
the Reader Service card. 


Numerous Other Reader Service Items Appear in Pages Following 
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Veterinary, Feed Meet 


Illinois Group Explains Industry Aims 


@ MUTUAL UNDERSTANDING of each 
other’s aims and goals was the purpose of 
a joint meeting of the Illinois Feed asso- 
ciation and the Mississippi Valley Veterinary 
Medical association which was held at Pe- 
oria, Ill., Oct. 31. The session was held in 
connection with the veterinary group’s an- 
nual convention. 

Representing the feed industry on the 
program were A. J. McLoughlin, E. F. 
Dickey, C. W. Sievert, Walter C. Berger, 
Robert Zinn, Dr. Fred Dobbins, and E. F. 
Kraft, Illinois association president. 

The meeting, held at Peoria’s Pere Mar- 
quette hotel, got underway with joint greet- 
ings from Dr. William Munson, Cambridge, 
Ill., head of the veterinary group, and Mr. 
Kraft of Hebron, acting in his capacity as 
chief executive of the feed group. 

Then Mr. McLoughlin of Chicago’s Ar- 
cady Farms Milling Co. spoke on the sub- 
ject, “Bigger Profits for Livestock and Poul- 
try Producers.” Mr. McLoughlin outlined 
a five-ply program towards this goal. The 
phases are: (1) good or improved breeding: 
(2) proper housing; (3) proper care and 
management; (4) proper sanitation; and (5) 
feeding balanced rations. 

“We are production specialists and should 
look at our job with the same viewpoint that 
the production manager does in any of our 
modern plants,” Mr. McLoughlin declared. 
“It is our job to educate our farm customers 
to seek veterinary advice early, when un- 
thriftiness and disease appear, in order that 
conditions may be corrected as soon as pos- 


NUTRITION speakers at Pe- 
oria, Oct. 31 included, left 
to right, Robert Zinn, Allied 
Mills; Dr. J. A. Hoefer, Mi- 
chigan State College; and 
Dr. Fred Dobbins, Quaker 


Oats Co. 
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By BRUCE W. SMITH 


sible with the least loss of vitality and life.” 


Third to take the rostrum was E. F. Dick- 
ey, vice president of Honeggers’ & Co., 
Fairbury, Ill., feed manufacturer. “Whether 
we like it or not, we happen to hold a joint 
tenancy in the business of furnishing ad- 
vice and service to farmers and feeders pro- 
ducing the basic foods for the American 
family table,” Mr. Dickey asserted. “It is 
necessary to know enough about one an- 
other’s problems for the bone of contention 
in most quarrels is generally just a little 
above the ears of those doing the arguing.” 

Tracing the Illinois Feed association's 
support of the state college of. veterinary 
medicine, Mr. Dickey noted that it was im- 
portant for feed men to stay clear of pseudo- 
professional advising on animal health prob- 
lems and for veterinarians to avoid selling 
supplements and concentrates which would 
make them competitors to feed retailers. 


“It is for us to work together, to try and 
understand one another's problems, to speak 
well of one another, and to conduct our 
business and professional lives as to be a 
credit to our profession, our industry, our- 
selves, and our community,” Mr. Dickey 
concludéd. 

President Walter C. Berger of the Amer- 
ican Feed Manufacturers association traced 
the growth of the formula feed industry in 
his talk. He cited its expansion from a pro- 
duction of 10 to 12 million tons in 1930 
to 33 million tons annually as of today. Mr. 
Berger also noted the great progress of the 
feed supplement trade. 

“Farming is becoming more and more 
specialized,” Mr. Berger declared, “with 
poultry farms and dairy farms, as examples, 
having more animal units per farm than ever 
before.” He stated that a continued high 


ILLINOIS veterinary confer- 
ence speakers included these 
men. Top left E. F. Dickey, 
Honeggers' & Co.; top right, 
E. F. Kraft, Hebron, Ill. Low- 
er left, C. W. Sievert, C. W. 
Sievert & Associates; lower 
right, A. J. McLoughlin, Ar- 
cady Farms Milling Co. 


level of feed production is essential in order 
that agriculture can produce adequate food 
for a growing population and to meet the 
additional requirements brought on by de- 
fense activities. 


Michigan State College’s Dr. J. A. Hoefer 
discussed problems of nutrition, disease, and 


management as related to swine and Dr. S. 
W. Terrill of the University of Illinois talked 
on deficiency diseases in swine and the 
symptoms of these diseases. 

Dr. Hoefer stressed that no swine pro- 
ducer can be successful unless he pays close 
attention to the subjects of nutrition, man- 
agement, and disease. “There are many dis- 
ease of swine that have a nutritional basis,” 
Dr. Hoefer declared. “For this reason, the 
competent veterinarian is also a good nu- 
tritionist. Medicines alone will not get the 
job done and since the farmer respects the 
judgment of the veterinarian, he has a tre- 
mendous opportunity to do a great service 
to the swine industry.” 

Robert Zinn, a member of the research 
farm staff of Allied Mills, Inc., Chicago, 
discussed in detail swine management prac- 
tices. Mr. Zinn’s slide illustrated presenta- 
tion concluded with these summarizing 
points: 

At two weeks, start creep feeding. 
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Unity sensational new development 


in Silage Supplement! 


TRAIN LOAD! 


-Yes—A Complete Trainload 
of Honegger’s Amazing New 
Steer Popper Being Shipped 
at One Time. | 


Farmer, 
As Advertised in Fraime Developed from 


FEED CORN COBS, CORN SILAGE, GRASS SILAGE! 


Your Customers Will Want This Book. | 
Write for dealer franchise 
information today. 


HONEGGERS & CO., INC. 


Fairbury and Forrest, Ill., & Mansfield, Ohio 
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| 
Steer 
Fanmes Guide G Ohio | 
| 
| PURDUE CATTLE SUPPLEMENT "A" | = 
as described in August issue of COUNTRY GENTLEMAN and | na 
Other Leading FARM JOURNALS bay 
Coa aise PROD 
L foughagess N ACR | 


At four weeks, get the boar pigs cas- 
trated. 

At six weeks, get all pigs vaccinated. 

At eight weeks, wean the sows. 

At 10 weeks, worm if needed. 


At 180 days or less, take the hogs to 
market. 


The final feed industry speaker presented 
by C. W. Sievert, Chicago feed consultant 
who served as chairman, was Dr. Fred Dob- 
bins of Quaker Oats Co., Chicago. Dr. Dob- 
bins discussed antibiotics, vitamin B,,, and 
other requirements of swine. These were 
his conclusions: 

(1) Select a mixture of protein supple- 
ments to supply the essential amino acids to 
correct the amino acid deficiencies of the 


cereal grains. 


(2) Choose mineral supplements to sup- 
ply calcium, phosphorus, salt, iodine, iron, 
copper, manganese, and cobalt as needed. 


(3) Include adequate levels of essential 
vitamins, especially A, D, riboflavin, panto- 
thenic acid, niacin, and B,,. 


(4) For top results, include a good anti- 
biotic at a level of 53 milligrams per pound 
of ration from the time the pig starts to eat 
until he is marketed. 


Attendance at the joint session was 150, 
mainly veterinarians. The purpose of the 
meeting was mainly for the feed industry to 
tell its story to the veterinary group. It un- 
doubtedly accomplished its purpose effec- 
tively. 


POULTRY WATERING VALVE 

Marketing of a new heavy duty poultry 
marketing valve has been announced by 
Brower Mfg. Co., Quincy, Ill. Constructed 
of rustproof aluminum, the valve is said to 
be non splashing and double action. For full 
details on the product, circle No. 5 on the 
Reader Service card. 


PROTECTING GRAIN 

How its Tetrakil fumigant and Farm Bin 
spray aid in the protection of grain against 
insect damage is described in a new leaflet 
just published by Douglas Chemical & Sup- 
ply Co., North Kansas City, Mo. For a copy 
of this illustrated folder, circle No. 22 on 
the Reader Service card. 


Sell Your 


é 


Shell. 


PACKAGED IN BAGS 
Paper 

25 Ib. - 50 Ib. - 80 ib. 
Burlap 
100 Ib. 


P. O. BOX 784 


Cash in on a 


QUALITY PRODUCT 


NEW-iIMPROVED ‘ 


yo PURE REEF 


Your customers chickens need the calcium and other valuable 
trace mineral found in Mayo’s “Snow Flake” Pure Reef Oyster 


Mayo’s “Snow Flake” is 100 per cent usable—washed, crushed 
—kiln dried—air floated and correctly graded. Strictly a Qual- 
ity product for Quality Dealers. Write, wire or phone for prices. 


MAYO SHELL CORPORATION 


Customers 


‘ be 


NOW IN MAYO'S NEW 
10 Ib. “FEED-O-MAT" 
Something new—the “Feed-O- 
Mat” Package. A handy, econ- 
omical, 10 Ib. box that is an 


Automatic Feeder. You need 
this package. Packed (6) to case. 


HOUSTON 1, TEXAS 


STATEMENT OF THE OWNERSHIP, MAN- 
AGEMENT, CIRCULATION, ETC., RE- 
QUIRED BY THE ACTS OF CON- 
GRESS OF AUGUST 24, 1912, 
AND MARCH 3, 1933 


Of The Feed Bag published Monthly at Mii- 
waukee, Wisconsin for October 1, 1951. 
State of Wisconsin 
County of Milwaukee 

S.S. 


Before me, a Notary Public in and for the 
State and county aforesaid, personally appeared 
David K. Steenbergh, who, having been duly 
sworn according to law, deposes and says that 
he is the Publisher of The Feed Bag and that 
the following is, to the best of his knowledge 
and belief, a true statement of the ownership, 
management (and if a o> | paper, the circula- 
tion), etc., of the aforesaid publication for the 
date shown in the above caption, required by 
the Act of August 24, 1912, as amended by the 
Act of March 3, 1933, embodied in section 537, 
Postal Laws and Regulations, printed on the 
reverse of this form, to wit: 

1. That the names and addresses of the pub- 
lisher, editor, managing editor, and business 
managers are: Publisher, David K. Steenbergh, 
729 N. 11th St.; Editor, Bruce W. Smith, 
3171 N. 83rd St.; Managing Editor, none; 
Business Manager, Eldon H. Roesler, 6203 N. 
Bay Ridge Ave. 

2. That the owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and ad- 
dresses of stockholders owning or holding one 
per cent or more of total amount of stock. If 
not owned by a corporation, the names and ad- 
dresses of the individual owners must be given. 
If owned by a firm, company, or other unincor- 
porated concern, its name and address, as well 
as those of each individual member, must be giv- 
en.) Editorial Service Company, Inc., 1712 W. 
St. Paul Ave., David K. Steenbergh, 729 N. 11th 
St., Eldon H. Roesler, 6203 N. Bay Ridge Ave., 
Bruce W. Smith, 3171 N. 83d St. 

3. That the known bondholders, mortgagees, 
and other security holders owning or holding 1 
per cent or more of total amount of bonds, mort- 
gages, or other securities are: (If there are 
none, so state.) None. 

4. That the two paragraphs next above, giving 

the names of the owners, stockholders, and se- 
curity holders, if any, contain not only the list 
of stockholders and security holders as they ap- 
pear upon the books of the company but also, 
in cases where the stockholders or security hold- 
er appears upon the books of the company as 
trustee or in any other fiduciary relation, the 
name of the person or corporation for whom 
such trustee is acting, is given; also that the 
said two paragraphs contain statements embrac- 
ing affiant’s full knowledge and belief as to the 
circumstances and conditions under which stock- 
holders and security holders who do not appear 
upon the books of the company as trustees, hold 
stock and securities in a capacity other than that 
of a bona fide owner; and this affiant has no 
reason to believe that any other person, asso- 
ciation, or corporation has any interest direct or 
indirect in the said stock, bonds, or other se- 
curities than as so stated by him. 
_ 5. That the average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid subscrib- 
ers during the twelve months preceding the date 
shown above information 
is required from daily publications only.) 


DAVID K. STEENBERGH. 


Sworn to and subscribed before me this 30th 
day of September, 1951. 
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Monthly Weather Forecast 


with snow in Minnesota and the Dakotas. 


| 


The rest of the country will have warmer 
than normal temperatures. 

Dec. 8-15. The east coast will have 
warmer temperatures during this period 
with rain and snow. A cold air mass pushes 
down over the rest of eastern United States 


with snow turning to rain around the Gulf 
_ Coast. Central Kansas, eastern Nebraska, 
and western Minnesota will be cool as will 


RAIN: 


Marae! 


eastern Montana, Wyoming, eastern Utah, 
eastern Washington, and Oregon. Western 


Montana and Idaho will have snow which 
will become rain over California. 

Prof. Maxwell has prepared a paper on 
weather and human economy which explains 
the influence weather has on our economy. 
Circle No. 10 on the Reader Service card 
and a copy will be sent you without charge. 

IMPROVED CORN SHELLER 

C. O. Bartlett & Snow Co.’s Triumph 
Zip cob blowing corn sheller can help feed 
men boost their profits considerably, ac- 
cording to the Cleveland manufacturer. Full 
details on the Zip are included in illus- 
trated literature which will be sent feed men 
who circle No. 20 on the Reader Service 
card. 


Nt 
Al 


» 


Sy 

Nov. 16-23. The northwest coast will be 
cooler than normal during this period. A 
warm Pacific mass pushes from southern 
California northeast to western Montana 
with another arm extending to Minnesota. 
A Canadian air mass lies over the Dakotas, 
eastern Wyoming, and central Colorado. 
Another cold air mass lies over the upper 
Great Lakes, Iowa, and Missouri into Ar- 
kansas and central Texas. With the excep- 
tion of New England, the eastern part of 
the country will be cold. Precipitation areas 
are located in the northwest, central United 
States, and the Appalachian range. 

Nov. 24-30. The general overall picture 
will be cooler than normal temperatures for 
most of the country with warm areas located 
in the west central and Appalachian range. 
Extremes will be experienced in New Eng- 
land. Precipitation will occur throughout the 
central part of the country and the east 
coast, 

Dec. 1-7. The eastern part of the coun- 
try will have cooler than normal tempera- 
tures with snow occuring in the Appala- 
chian range and rain along the Gulf coast. 
A Canadian air mass pushes down over 
Minnesota to Kansas and over Montana 
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Your customer knows that time is money in hog feeding. He ts 
anxious to get his hogs ready for market in the least possible time. 


Mr. Feed Mixer - - - you can use the words above to close a sale, 
if your feeds are mixed with a Herman Nagel Mineral Concentrate. 
Recent work at lowa Agricultural Exp. Station shows that trace 
mineral feeding can save seven days time in reaching market weight. 


HER MAM MAGBEL'S 


TRACE MINERAL 


CONCENTRATE 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


For feeds containing phosphorus-rich in- 
gredients. Supplies eight trace minerals 
in pre-determined amounts . . . stabilized 
iodine, manganese, copper, cobalt, nickel, 
iron, zinc and boron. 


Contains five high-analysis, purified phos- 
phates—-“‘so soluble they melt on your 
tongue”—plus eight vital trace minerals. 
NO PREMIX NEEDED. 


DISTRIBUTORS 
Illinois 
Hall Sales Co. 
Evanston, III. 
Minnesota 
Blomfield-Swanson Brokerage 
Minneapolis 1, Minn. 


Eastern States 
The Amburgo Co., Inc. 
Philadelphia 7, Pa. 


Iowa and Nebraska 
Carroll Swanson Sales Co. 
Des Moines 9, Iowa 
Kansas and Missouri 
Bartels and Shores Chem. Co. 
Kansas City 7, Mo. 
South Texas 
The Big State Grain Co., Inc. 
San Antonio 5, Texas 
Oregon and Washington 
Leo Cook Co. 
Seattle 4, Wash. 
Portland 4, Ore. 


Colorado 
Roger Gormly 
Denver, Colorado 


Utah and Idaho 
Bader, Inc. 
Ogden, Utah 


The HERMAN NAGEL CO., 53 W. Jackson Bivd., Chicago 


| 
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Colorado Station Releases 
New Hard Spring Wheat 


Release of Lee, a new hard red spring 
wheat, has been announced by the Colorado 
agricultural experiment station. Adapted for 
both irrigated and non-irrigated lands, the 
new variety is expected to replace to a large 
extent Thatcher, Reward, Ceres, Marquis, 
and other hard red spring wheats currently 


planted in Colorado. 

Over a four year period, the Colorado 
A & M station reported, Lee averaged al- 
most 25 per cent higher yield than Thatcher 
on irrigated land and on drylands, higher 
than Thatcher in three of the past four 
years. 

Early maturing and bearded, Lee heads 
about the same date as Reward and matures 
five days earlier than Thatcher. Susceptible 
to loose smut, it is resistant to leaf rust and 
common strains of stem rust. 


Sales Rise 


when your product 


DAINTY PRINT BAGS 


Profits Soar 


is packed in 
MENTE 


Fast colors, pretty patterns, stur- 
dy fabrics —to please even your 
most particular customers . . . 


Special adhesives make 
labels easy to remove 


Write, wire or phone for quotations 
DEPT. FB 


Isaac T. Rhea, Pres. 


Box 690 
New Orleans 


Box 1098 
Savannah 


Sales Offices or Representatives: 


Box 204 
Houston 


New York, Chicago, Kansas City, St. Louis, 
Minneapolis, Denver, Cincinnati and other large cities 


Rowan Variety Gives Hope 
Of Bigger Lespedeza Crop 


Lespedeza yields may be increased with 
the planting of Rowan, a new variety of 
Korean lespedeza, according to the North 
Carolina agricultural experiment station, 
which has released Rowan. Said to be dis- 
tinctly superior to commercial Korean in 
resistance to powdery mildew and the root- 
knot nematode, Rowan is not, however, 
fully resistant to the nematode. 

In tests made on soil free of the nema- 
tode, Rowan has produced 5 to 20 per cent 
higher yields than Korean. It resembles com- 
mercial Korean in maturity and seed char- 
acteristics, 


Annual Pure Seed Show Is 
Set at Denver in January 


The state of Colorado’s 30th annual pure 
seed show will be held in Denver in January, 
Rodney H. Tucker, seed show manager, has 
announced. The exhibition will be held in 
conjunction with the National Western Stock 
Show. 

Denver's new multi million dollar stock- 
yards coliseum will be the site of the seed 
show. The event is Colorado’s certified seed 
program “show window,” according to Mr. 


Tucker. 


Foundation Seed Program 
Will Be Continued by CCC 


In order to increase the supplies of im- 
proved varieties for farmers, the department 
of agriculture has announced plans to con- 
tinue its program. begun in 1948, for the 
purchase and distribution of foundation seed. 
As has been the practice in the past, con- 
tracts for Commodity Credit Corp. purchases 
of specified 1952 crop foundation and regis- 
tered grass and legume seeds will be offered 
to eligible producers of these seeds. 

Breeder seed of these varieties will be 
bought from experiment stations and plant 
breeders who originate them. Seed acquired 
by CCC is to be sold to qualified foundation, 
registered, and certified growers at prices 
which will cover the cost of the program. 


Hybrid Corn Names to Be 
Affected by Label Law 


New names for old varieties of hybrid 
seed corn put in use after Oct. 20 will not 
be recognized under the federal seed act, the 
department of agriculture has announced. 
Varieties introduced since Oct. 21 may be 
labeled only under names: by which they 
were introduced, the department said. No 
synonyms will be recognized. 

The federal seed law requires that seed 
shipped between states must be labeled in 
a way which enables buyers to be guided 
in selecting seed for their particular needs. 
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Schedule Wisconsin Seed School 


Producers Sessions at Madison on Nov. 14-15 


@ THE FIRST seed producers school ever 
held by the University of Wisconsin is 
scheduled for the agronomy building on 
the campus at Madison, Nov. 14-15. Spe- 
cial housing has been arranged for seed 
and feed men at the University’s new short 
course dormitory, which is located just a 
few blocks from the meeting site. 

The conference will start at 10 a.m. on 
Wednesday, Nov. 14, with a message of 
welcome from L. F. Graber of the agronomy 


Southeastern Seed Analyst 


School Set for Dec. 3-14 


Seed analysts in the Southeast will go to 
school at Montgomery, Ala., Dec. 3-14. 
They will be attending a course sponsored 
by the department of agriculture in coop- 
eration with the southeastern states’ agricul- 
ture departments. 


The course will be held at the federal- 
state laboratory at Montgomery. Analysts 
and others interested in attending the course 
should write for details to L. N. Allen at 
525 Dexter av., Montgomery. 


Southern Seedsmen to Meet 
In Louisville Dec. 4-6 


Reserve early if you plan to attend the 
annual convention of the Southern Seeds- 
men’s association. That's the advice of the 
group's secretary, H. Meredith Jr. The 
meeting will be held at the Brown Hotel in 
Louisville, Ky., Dec. 4-6. 

The convention actually will get under- 
way on Dec. 3 with the association's tradi- 
tional “get-together” party. Meeting ses- 
sions start the following day. 


department. E. D. Holden will follow with 
a discussion of the role of the Wisconsin 
Agricultural Experiment association in the 
state’s seed improvement program. 

N. P. Neal will take over the rostrum at 
11 a.m. to discuss current date considera- 
tions in corn breeding. A luncheon will fol- 
low at the University cafeteria building. 

Henry Lunz, state seed official, will 
launch the Nov. 14 afternoon program 


with a talk on relations between seed pro- 
grams in Wisconsin and state and federal 
controls. Then K. P. Buchholtz will talk on 
“Weed Control in Corn and Small Grain.” 
Following an address by P. E. Hoppe on 
seed treatment and diseases of corn, the 
meeting will adjourn to a banquet session. 

On Nov. 15, the first speakers will be 
H. L. Shands and W. L. Vandervest, dis- 
cussing small grain varieties and diseases. 
The seed and feed men will then split into 
two groups, the first visiting a laboratory 
and the second observing grain cleaning 
equipment at West Hill farm. In the after- 
noon, Nov. 15, the groups will reverse, the 
first touring the farm and the second the 
laboratory. 


ANTIBIOTIC VITAMIN 
FORTIFICATION 


(NO FILLER) 
MY-T-MIX is designed strictly as a mixer product. When mixed at the rate of 


5 Ibs. per ton of complete feed, MY-T-MIX will ordinarily supply the Vitamin 
and Antibiotic fortification necessary to meet the National Research Founda- 
tion’s recommendations. Use MY-T-MIX in your own feeds. Recommend it 
for custom mixing. 


ECONOMICAL! . . . No need to buy big inventories of 


C. Robert Pommer Is New 


Missouri Group President 


New president of the Missouri Seedsmen's 
association is C. Robert Pommer of Cornelli 
Seed Co., St. Louis. He was elected at the 
organization’s annual meeting held at St. 
Louis recently. 

Other new officers include W. B. Ayres, 
Mitchelhill Seed Co., St. Joseph, and Fred 
Spicknall, Spicknall Seed Co., LaBelle, vice 
presidents; and Ed F. Mangelsdorf Jr., St. 
Louis, secretary. A. H. Meinershagen, Eagle 
Mill & Elevator Co., Higginsville, was re- 
turned as treasurer. 


SET CONVENTION DATES 
The Huntington Hotel, Pasadena, Calif., 
will be the site of the 1952 convention of 
the Pacific Seedsmen’s association, accord- 
ing to President Ernest Pate. The meeting is 
scheduled for May 18-20, 1952. 
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individual high priced ingredients. 
ACCURATE! . . . Always be sure you have the proper 


balance of Vitamins and Antibiotics. 


FLEXIBLE! ... 


for runt 


MY-T-MIX fortification may be increased 


pig formulas, turkey starter and 


other special feeds. 


TWO PRODUCTS 


ONE FOR SWINE 


ONE FOR POULTRY 


Free Formula Service 


aclos 


ABORATORIES, INC. 


901 East Euclid Avenue 


- Des Moines 13, lowa | 


: 
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—These Sales 


(Continued from page 36) 


continued, “the driver has to know in ad- 
vance just what amount to leave, in case 
the customer is not at home. These orders 
vary. Often a customer will either buy or 
sell and, hence, increase or decrease his 
feeders. And, invariably, a few will neglect 
to phone in. To take care of these even- 
tualities, the driver always includes a few 
extra sacks. And it is seldom these extras 
are brought back.” 

There is not a single customer on any 
ene of the four routes whose credit isn’t 
good for the amount of feed left. 

“Some insist they pay upon delivery,” 
said Glen. “They don’t like to run bills. 


But the others, if they are away when de- 
livery is made, drop in and pay before a 
week has passed. In fact, it often happens 
that the customer is in town the day of de- 
livery and pays before the truck has had 
time to reach his place.” 

Each route averages 50 miles in length. 
The routes are traveled in the afternoon. 
No route ties up a truck and driver for 
more than half a day. And the cost of op- 
erating a truck over a 50 mile terrain can 
easily be absorbed with $400 to $500 worth 
of business. 

But wouldn’t they get this business any- 
way? 

Glen Zieschang shook his head. “We 
didn’t before,” he said. “We had, say, 20 
per cent of our route customers. But we 
could not classify them as regulars. For, be- 


MAYVILLE 


BARNLIME 


Limedried 


FOR BARNS AND POULTRY HOUSES 
DEODORIZES * ABSORBS MOISTURE 


Every farmer wants a dry, clean-smelling barn. You can provide a 
simple method by supplying MAYVILLE Limedried BARNLIME. It is 
easy to use; will not gum or paste. On dairy farms, particularly, 
Mayville Barnlime is a valuable aid in the sanitation program. 
Mayville Limedried Barnlime is a scientifically prepared lime prod- 
uct, now used by thousands of farmers in the Midwest. Here are some 


of its most important benefits. 


DEODORIZES — Kills objectionable odors in barns and 
poultry houses. 


COARSE 


DRIES — Quick-blotting action absorbs moisture. 
floors, gutters and runways clean, dry and. sanitary. 
SCOURS — With Mayville Barnlime, dirt sweeps clean with 


barn broom, leaving only a fine coating of healthful 
white lime. 


Keeps 


DISINFECTS — Kills germs. Helps control poultry parasites 
and diseases. 

IMPROVES MANURE — Reduces ammonia loss — preserves 
nitrogen — adds calcium. 

KEEPS OUT INSECTS — Discourages flies. Helps control 
lice and worm eggs on poultry. 


Farmers who start using Mayville Barnlime 
usually continue as steady customers. Write 
for prices and full information. 


MAYVILLE WHITE LIME WORKS 


MAYVILLE WISCONSIN 


ing small users, when they would run out— 
or run short—they would buy from just any 
store. Because prices are universal for the 
small user, they buy where and when it is 
the most convenient for them.” 


Without any extra equipment and no ex- 
tra investment, the Zieschangs increased 
their monthly dollar volume nearly $4,000. 

“Of course,” Glen concluded, “we had 
to ferret out more small users to build up 
the routes. And this took a little time and 
involved some additional expense. But while 
we were digging up the small customers, we 
uncovered enough volume users to more 
than pay for the entire cost of time involved 
in canvassing. Therefore, we can safely 
charge our solicitation against the volume 
users, leaving our small user business as all 
plus business which we can depend upon 
from week to week, month to month, and 
year to year. 

“The customer turnover that harrasses the 
feed dealer is among the large volume users 
that every competitor is fighting for. We can 
depend on our small route customers . . . 
and collectively speaking, their combined 
monthly volume ‘ain't hay’,” Glen Zieschang 
declared emphatically. 


Les Brown New President 
Of California Feed Firm 


Election of Leslie M. Brown as president 
of the R-Way Feed Co., Santa Rosa, Calif., 
has been announced by the firm’s board of 
directors. Mr. Brown was associated with 
Nopco Chemical Co., Harrison, N. J., for 
20 years and was Pacific coast sales manager 
for Nopco when he retired last April. 

G. A. Wilcock is secretary-treasurer of 
R-Way Feed Co. and Lloyd Ellis is man- 
ager of the firm. 

@ RALPH SULLIVAN, Peru, Ind., is 
building a new $40,000 hatchery and feed 
store, 


LIGHTWEIGHT GOGGLES 


New one piece plastic goggles which 
weigh only 11%4 ounces have been marketed 
by General Scientific Equipment Co. of 
Philadelphia. Said to be widely adaptable 
in the milling trade, the goggles sell for 
$1.50. For full details on them, circle No. 11 
on the Reader Service card. 


NEW DISPLAY STAND 


Infra red heat bulbs and brooder tixtures 
manufactured by National Ideal Co. of 
Toledo can be effectively displayed in a 
new stand which the firm is now offering to 
its dealers. For details on the new display 
device, circle No. 12 on the Reader Service 
card. 


NEW PALLET ROLLER 


Development of a newly designed swivel 
pallet roller has been announced by Frank 
L. Robinson Co., Oakland, Calif. Equipped 
to roll a loaded pallet in a full 360 degree 
arc, the Ace swivel roller is said to be low 
in cost and highly maneuverable. For more 
details and literature on the Ace roller, circle 
No. 13 on the Reader Service card. 
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FERTILIZER 


BIG BUSINESS 


are you 


getting your share? 


Use of mixed fertilizer in the Midwest sets new sales 
records every year, and the trend shows no sign of 
slowing up. In Illinois, for example, fertilizer use was 
considerably more than doubled during the period 
1945 to “50. 


Many feed dealers and grain elevators are riding 
high in this growing business. If you are not selling 
fertilizer or if you are not fully satisfied with your 
present source of supply, we invite you to contact us. 


Smith-Douglass is one of the big names in the ferti- 
lizer industry. S-D is an established brand — already 
popular in the Midwest — and good dealers are still 
needed in some areas. 


WHAT DOES AN S-D DEALER GET? 


1 ADVERTISING PROGRAM Colorful ads in leading farm 
papers pave the way for sales. Folders, pencils and other 
advertising helps. 


2 RELIABLE DELIVERY We ship what we promise — so 
important in these days of uncertain supplies. 


3 COMPLETE PLANT Our Streator, Ill. plant is one of the 
very fewin the U. S. that makes its own superphosphate 
and sulphuric acid. 


4 EASILY ACCESSIBLE Located on good highways and 


railroads for rail shipment or truck loading. No waiting 
to load. Prompt, courteous service. 
5 MELLOW-AGED FERTILIZER Our blending and curing 


process makes free flowing, high analysis fertilizer — 
avoids complaints. 


INCREASE 


SHELLS up to 400 BU./Hr. of 
o machine picked corn. 


SEPARATES shelled corn from 
husks and cobs, with top shell out 
percentage. 

CLEANS the shelled corn of dirt, 
silks and chaff automatically and 
efficiently. 

REMOVES COBS, husks and dirt; 
blows them through 8’’ piping to 
an overhead bin or outside pile. 

* * 


CHEAPER. Just one entirely 
complete machine. No “Sepa- 
rators” or “Cleaners"—no “Cob 
Conveyors” to buy and install. 
Takes less space too. 
yY SAVES POWER. Just one motor 
does everything. 
SAVES UPKEEP. Less machinery 
means less upkeep. All moving 
parts mounted on just one through 
shaft. Only two bearings to 
lubricate. 


COB BLOWING CORN SHELLER 


shells, separates and air cleans the corn 
and removes cobs, husks, silk and dirt 


®@ You'll take care of more customers in less time, elimi- 
nate long line-ups and delays, and make more money — 
quicker — with these newly improved, more durable, 
more accessible Triumph Zip Cob Blowing Corn 
Shellers. They shell even poorly picked corn full of 
husks, or high moisture corn — separate out the cobs 
and husks with minimum corn loss—air clean the 
shelled corn, and blow the cobs, husks and dirt through 
piping to an overhead bin or outside pile. Just one 
machine does everything. There are no screens, no 
cleaners or cob conveyors to buy and install. No major 
building changes. No high millwright costs. All mov- 
ing parts are mounted on just one through shaft, and 
driven with just one motor. These new Triumph Zip 
Cob Blowing Corn Shellers, will give you years of 
profitable service. Don’t delay. Send the coupon today. 


THE C. O. BARTLETT & SNOW CO. 
6265 HARVARD AVE. © CLEVELAND 5, OHIO 


THE C. O. BARTLETT & SNOW CO. 
6265 Harvard Avenue, Cleveland 5, Ohio 


Please send me catalog, price and delivery information on 
the newly improved, more durable, more accessible Triumph 
Zip Cob Blowing Corn Shellers. 


I need capacity to handle about______bushels per hour. 


Name. 


Address. 


THINK! JUST ONE MACHINE THAT 
PROFITS 
7 
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Molasses Ceilings Are Established 


Dollars and Cents Prices Listed by the OPS 


@ SPECIFIC dollars and cents ceiling prices 
on industrial molasses were announced Oct. 
25 by the Office of Price Stabilization. 
Yearly use of industrial molasses in the 
United States is from 400 to 500 million 
gallons, more than half of which comes 
from American territories and foreign coun- 
tries, principally Cuba. 

Ceiling price regulation 89 was made 
effective Oct. 26. Cane molasses ceilings 
range from 4 to 37 cents a gallon and beet 


molasses ceilings from 10 to 30 cents a 
gallon. Ceilings for cane molasses in the 
Louisiana-Florida area are 30 cents a gallon 
f.o.b. factory for producers and 33 cents 
per gallon f.o.b. shipping point for distribu- 
tors. Distributor ceilings apply to molasses 
brought in from offshore sources as well as 
to domestic supplies. 

North of Cape Hatteras, N. C., to New 
England, producer ceilings are 32 cents per 
gallon, with the distributor ceiling 3 cents 


The 
SOFT-SPOKEN 
GIANT OF 
EFFICIENCY 


Features: 


Instant Screen change 
from work floor 


Small floor space 
Low feed hopper 


Improved collector 
system 


Non-choking fan 
Reversible Rotation 


Engineering data and 
Installation diagrams 
Sent on Request 


1074 TENTH AVE. S. E. 


Custom 
HAMMERMILL 


Write for Bulletin 1104 


JACOBSON MACHINE WORKS 


50 — 130 HP. 


MINNEAPOLIS 14, MINNESOTA 


higher. In New England, producer ceilings 
are 324 cents and distributors’ 35% cents. 


Everywhere else, the ceiling is $48 a 
ton, or about 28 cents a gallon for pro- 
ducers and $51 a ton for distributors. 


A flat price ceiling for domestic produc- 
ers has been set, $48 per ton f.o.b. factory, 
on beet molasses. The distributor ceiling is 
$3 higher, also f.o.b. 


The producer ceiling for citrus molasses 
has been set at $31 a ton f.o.b. factory and 
the distributor price at $34 f.o.b. shipping 
point, about the same as GCPR ceilings. 
Hydrol has been given a producer ceiling 
of $48 a ton and a distributor ceiling of 
$51 a ton. 


The ceiling price for cane molasses pro- 
duced in Puerto Rico and the Virgin Is- 
lands or Hawaii, is 23 cents a Brix gallon 
(sugar content measured) f.o.b. factory and 
24 cents f.o.b. vessel. The distributor ceiling 
price for sales in Puerto Rico, the Virgin 
Islands, and Hawaii is 26 cents a gallon. 

However, producers of molasses in Puerto 
Rico, the Virgin Islands, and Hawaii may 
sell their molasses in continental United 
States ports at the producer prices which 
prevail for the port of entry. 


Furthermore, importers of foreign mo- 
lasses may not pay more, including trans- 
portation costs, than the producer ceiling 
prices which prevail in the U. S. port of 
entry. 


Edward Brenner New Head 
Of Georgia Feed Group 


New president of the Georgia Feed asso- 
ciation is Edward Brenner of Puritan Mills, 
Atlanta. He succeeds Joe Dekle, Ever Best 
Feed Mills, Atlanta. Hal B. Hatcher, Hatch- 
er Feed Mills, Forsythe, was elected vice 
president. 

Continuing as secretary and treasurer is 
Will L. Kinard. Headquarters of the Georgia 
association are at 601 Trust Company of 
Georgia bldg. in Atlanta. 


— THE FEED BAG 


"Ain't seen that much bounce since | 
drove a buckboard through Eagle Pass!" 


CARTOON BY BURTEEN 
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—In the Mill 


(Continued from page 25) 


in that country as part of the defense system. The state department 
was ready to accept this shake-down but members of congress were 
tipped off by the military and an amendment to the mutual security 
act now prohibits the use of any funds provided in the bill for 
the payment of taxes. The gall of some people and the subservience 
of the state department to other governments is beyond description. 


WAR - SPENDING - TAXES 


War in Korea and the preparation for war all over the world 
requires outlandish spending which calls for more and more taxes. 

Now in retrospect we can view the important events of legislative 
action. Appropriations by this congress reached a peacetime high 
—a record of $97,696,326,891. Only on two other occasions has 
a congress ever appropriated more and that was in World War II. 
Most of the money is for the re-armament program at home and 
in other parts of the world where we have commitments to furnish 
military supplies and men to fight if necessary. Continued appro- 
priations like this could lead to economic collapse. 

The other important event was the tax bill which was defeated 
in the house when it was returned by the senate. Later it was 
approved. Mr. Truman asked for 10 billion in new tax money 
and congress gave him 5.4 billion. A look at the appropriations 
and then at the new tax levy means a substantial deficit on June 30, 
1952, the end of the present fiscal year. The new tax bite started 
Nov. 1. It will hurt everybody. 


NATIONAL BANKRUPTCY? 


A charge of economic collapse or national bankruptcy is always 
met with jeers by the New Dealers in congress. They cite un- 
limited prosperity and unlimited resources in reply. It is of con- 
siderable interest that a recent Gallup poll showed that 61 per cent 
of the people polled are fearful of national bankruptcy. Gallup 
reports that only one Democrat in four thinks the Truman adminis- 
tration is trying to cut down on unnecessary government expenses. 
Ninety-five per cent of the Democrats in the house support the 
New Deal spending program; and quite a few Republicans in the 
East have been guilty of the same offense. 


ABSOLUTELY NO CONFIDENCE 


Congress buzzed last week over the MacArthur speech at the 
Legion convention in Miami. Some kind of a record was made 
when the convention delegates interrupted the speech 49 times. 
Nothing like it has ever happened at a Legion convention before. 
Former Secretary of Defense Louis Johnson was there to applaud 
Gen. MacArthur. 

But the act that caused most of the buzzing was the adoption 
of a resolution demanding the immediate removal of the policy- 
making leaders in the state department who they charged with 
incompetency, indecision and defeatism. It was a resounding reso- 
lution revealing the grass roots sentiment of thousands of Legion 
posts throughout the country. The administration cannot laugh 
off that action. The real surprise is that Democratic politicians and 
office-holders who are influential in the Legion did not prevent 
the adoption of the resolution. The vote on the resolution: FOR 
2,881 and AGAINST 131. Now Mr. Acheson will walk the plank 
for he is a political liability and with a presidential election only 
12 months away the Democratic politicians will be demanding 
his resignation. Mr. Truman is on the spot. 


RESULTS OF PRESIDENTIAL POLL 


The results of the presidential poll which appeared in the 
last issue are as follows: 


REFUBLICANS DEMOCRATS 
Taft 209 Byrd 16 
MacArthur 151 Truman 1 
Eisenhower 55 Eisenhower 3 
Stassen 22 Douglas 1 


About 450 ballots were received. There were a few scattering 
votes for Dirksen (4), Warren (4) and Dewey (2). I believe this 
represents a fair cross-section of opinion in my district. The Mac- 
Arthur strength is surprising and so is the lack of it for Eisen- 
hower and Stassen. 
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— Biggest 


(Continued from page 26) 


a antibiotics to runt pigs. He reported on 
a MSC work concerned with building pigs up 
“ to 65 and 70 pounds, work which he said 
had been especially requested by Michigan 
farmers. 
: Dr. Luecke outlined three causes of runt 
d pigs. These, he said, are: (1) poor breeding 
stock; (2) disease problems — influenza, 
pneumonia, gastroenteritis, and others; and 
(3) poor nutrition. 
“It’s far easier to prevent runts than to 
cure them,” Dr. Luecke concluded. 
First guest speaker on the program was 
the University of Wisconsin’s Dr. W. W. 


Cravens. Presenting sound material which 
has won him a deserved reputation as an 
outstanding convention speaker, Dr. Crav- 
ens asserted that, “Laying rations, in some 
cases, are being made too good.” 

The Wisconsin scientist declared that the 
laying hen needs 10 vitamins in its diet. 
However, he stated that antibiotics do not 
increase egg production. (For additional 
material by Dr. Cravens, see page 32 of 
The Feed Bag’s October issue.) 

The research director of General Mills’ 
feed division was the first afternoon speaker 
Oct. 25. Dr. H. Ernest Bechtel discussed 
“Better Dairy Calves.” 

Artificial insemenination was Dr. Bech- 
tel’s first topic. He pointed out that 17 per 
cent of Michigan dairy cows had been bred 
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artificially and that the national average was 
10 to 11 per cent. 

Dr. Bechtel praised identical calf twins 
as making far easier many of the problems 
of dairy research. He stressed that good 
stock is essential to good milk production. 

Beginning dairymen, Dr. Bechtel pointed 
out, often overfeed milk. Calves should be 
fed short on milk so that they always are 


The Calumet became and will remain the prime 
favorite of elevator operators everywhere because 
of its proven superiority. 
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The patented Logarithmic Curve design of the Calumet Cup 
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Winnipeg, Calgary, Toronto 


GIVE YOU TOP QUALITY VALUE 


If you want enduring, properly constructed, complete eleva- 
tor legs, heads, boots and elevator legging . . . screw con- 
veyor troughs . . . bins and sheet metal work to specifica- 
tions ... buy Biwelco. The Biwelco seal on any metal product 
assures you of the best possible buy. 

Cost estimates and advice of our trained engineers free upon 
request. 


B. I. WELLER CO. 


327 S. LaSalle St. Chicago 4, Ill. 
37 Years of Service to the Grain Trade 


hungry, he stated. Newborn calves should 
get their mothers’ milk for three to four 
days after birth, he recommended, with 
good quality legume hay available free 
choice from birth. Then grain concentrates 
should be fed free choice, with unlimited 
water, easy to drink, available at all times. 
Milk should be dropped from the calf’s diet 
altogether at five weeks. 

Dr. Carl F. (Shorty) Huffman followed 
with a humor-spiked talk on unidentified 
factors in milk production. Largely presented 
with the use of charts, Dr. Huffman’s pre- 
sentation did not lend itself to reporting. 
One of his major points, however, was that, 
“Ruminants’ nutrition problem is how to 
balance roughages.” 

Windup speaker Oct. 25 was Dr. A. C. 
Groschke, who discussed chick nutrition 
developments. A nutrition panel discussion 
followed, with Prof. Russell Jenkins, Michi- 
gan State speech and literature faculty mem- 
ber, presiding. Panel members were Dr. 
Frank Thorpe and Drs. Luecke, Groschke, 
Huffman, Bechtel, Hoefer, and Cravens. 

Following a movie entitled “Science Serves 
the Farmer,” the Oct. 26 program got 
underway with a talk by Clyde Hendrix, 
vice president of Pillsbury Mills, Inc. His 
subject was “The Feed Man’s No. 1 Prob- 
lcm.” 

Mr. Hendrix discussed the world situa- 
tion as regards food and clothing in open- 
ing his talk. “Problems of one nation are 
the problems of all nations,” he asserted. 
Stressing that the mounting world popula- 
tion demands greater food production, Mr. 
Hendrix stated that 40 per cent of the 
global peoples already are starving nutri- 
tionally. 

More food must be produced with the 
existing facilities, Mr. Hendrix stressed. 
The world’s No. 1 problem today is what 
will happen inside the United States in the 
next decade, he said. 

Mr. Hendrix condemned inefficient feed 
dealers who are reluctant to be progressive. 
Unless these men clean up and wisen up, 
others will take their business, he declared. 
Mr. Hendrix concluded with the sugges- 
tion that the feed industry as a whole ac- 
cept tested research and then go out and do 
something about it. 

The role of feed in the world economy 
was the subject of Dr. T. K. Cowden, head 
of Michigan State’s agriculture economics 
department. Presiding estimates and predic- 
tions of MSC staff members on prices in 
economics in general, Dr. Cowden noted 
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that present price levels are the highest in . 


history and reflect “a boom atop a boom.” 


Next year, he said, should be another 
prosperous one for farmers. National in- 
come and employment will continue to gain, 
he claimed. A truce in Korea will not end 
the need for higher production, Dr. Cowden 
stressed, because the national defense pro- 
gram will continue to be expanded. 


Final convention speakers were Prof. 
Alvin E. Oliver, who conducts Michigan 
State’s top notch elevator training program, 
and Allan B. Kline, president of the Amer- 
ican Farm Bureau Federation. Their solid 
presentations closed one of the best organ- 
ized conferences conducted anywhere in re- 
cent years. 


—Feed Man 


(Continued from page 23) 


they have constructed a new 10,000 capacity 
broiler house on their grounds. Three to 
four turnovers a year are planned, with the 
birds being marketed at approximately a 34 
pound average. The plant is used for dem- 
onstration purposes as well as for feed ex- 
periments on large flocks. 

Mr. Edwards hopes that more poultry 
raisers will take the cue from his venture and 
expand. That's part of the idea—to help cut 
down on imports from other areas when the 
birds could as well be raised locally. 

Located on a busy highway at the edge of 
town, Wooster Feed maintains no elaborate 
salesroom at the mill, but instead has a 
downtown store where customers can get 
one stop service on all incidentals in the 
feed and equipment line. Heavy buyers usu- 
ally stop at the mill; others make their pur- 
chases at the store. Then there is the truck 
delivery, of course, servicing routes every 
two weeks. 

The manager of the store, William Chap- 
man, a veteran of 17 years’ sales experience, 
reminisces wistfully over the change in 
consumer desires. “Today,” he said, “you've 
got to carry everything from canary seed to 
tulip bulbs. Feed alone is not enough.” But 
he added that the incidentals not only 
heighten the interest of the job, but help 
increase the profits as well. 

Although their main line is Gold Star 
poultry feed, Mr. Edwards points with 
pride to the splendid sales volume on a 
patented item known as Candied Copra. 
This is a 50 per cent molasses mixture used 
for sweetening feeds. 

Mill equipment is of the continuous mix- 
ing type, using a Draver feeder system and 
bulk raw materials. At the moment, Mr. 
Edwards is awaiting shipment on a new 
bulk feed truck which will service some of 
the heavier buyers. 

Discussing his radio programs, Mr. Ed- 
wards explained, “It’s only a small part of 
my day, really. I'm usually thinking about 
what I want to say from morning ‘til night, 
but the actual writing of the programs takes 
only a couple of hours.” 

He became convinced of the effectiveness 
of radio advertising last summer when he 
engaged Prof. Richard Lanman of the Col- 
lege of Wooster psychology department to 
conduct a systematic survey of six surround- 
ing countries. The thoroughness of the re- 
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Two or three years ago, important sales appeals that were imparted 
to a product through the use of Vitamin Oil cost you 50%-75% more 
than they do today. Along with the important Vitamins A & D, the 
cil still imparts the same extra qualities to your product. Today these 
extra qualities are more important than ever, for extra, powerful sales 
appeals can mean more business to you. For instance, the appearance 
of your feed to a customer, and to his birds, can well determine how 
long he may trade with you. It has been proven time and time again 
that feed containing oil is more attractive to birds and more efficiently 
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All good Vitamin Oil imparts these extra qualities to your feed, There 
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port made an ordinary Hooper rating chart 
look like kindergarten activity. 

“They even told me that 19 per cent of 
the farmers have radios in their barns so 
they can listen to the early morning pro- 
gram. But the figure I liked best,” he chuck- 
led, “was that 77 per cent of my listeners 
buy Gold Star feeds. That convinced me 
that radio advertising can pay off hand- 
somely if it’s geared to the needs and think- 
ing of intelligent farmers.” 

In the meantime, at least until or if tele- 
vision takes over completely, the Gold Star 
farm shows will continue to be a vital factor 
in the marketing of Wooster Feed’s many 
products. 


Efficient, Cheap 


The simple yet efficient reserved parking 
sign shown above has proved extremely 
valuable to Spaulding & Sons, Nashua, 
N. H., feed and grain firm. Customers of 
the company were hard pressed to find park- 
ing space for their cars while shopping be- 
cause the public in general was using 
Spaulding parking spaces. 

Simple in construction, this “‘no parking” 
warning is made by partly filling a nail keg 
with sand. Next a short section of pipe is 
placed in the keg and concrete is poured 
around it and atop the sand until the keg is 
filled. When the concrete has hardened, the 
keg is broken off and the stand is complete, 
except for the bolting of the warning sign 
to the pipe. 

Inexpensive to make, the stands are easily 
replaced should customers’ trucks accidental- 
ly knock them over or run over them. 
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Name Dr. Millard Burg to 
Sperti Products Staff 


Dr. Millard Burg has been named man- 
ager of the animal feed division of Sperti 
Froducts, Inc., Hoboken, N. J., the firm 
has announced. 

Dr. Burg holds a degree in veterinary 
medicine and has been active in the animal 
and biological divisions of the pharmaceu- 
tical industry for the past three years. 

@ ANDERSON & MANDLE, Milan, IIl., 
is the new name for the Highland Seed & 
Feed Store, which has been moved from 
Moline, Ill. Owners are Stanley Mandle 
and Clifford Anderson. 


@ FRANK BOWER, Olney, Ill., has opened 
a modern, new feed mill and has changed 
his company’s name from DoubleR Feed 
Co. to Bower Mills. 


@ RAY HELLER, Grand Rapids, Mich., 
has purchased the Cash Coal & Feed Co., 
Decatur, Ind., fro-a Jack Holt. He has re- 
named it Heller Coal, Feed & Supply Co. 
DIAMOND TO EXPAND 

Diamond Alkali Co., Cleveland, plans to 
expand its capital from 30 to 55 million 
dollars by authorizing a 25 million dollar 
preferred stock issue, President Raymond 
F. Evans has announced. Already approved 
by the board of directors, the proposal will 
be voted on by stockholders on Nov. 15. 


Greater grist output with less power 
consumed! That’s the daily experience 
of Schutte Hammer mill operators. That’s 
the profit-making, cost-saving reason so 
many are converting to Schutte. 

How is this possible? One of the an- 
swers is the fan. By the very nature of 
its design it assures maximum tonnage 
at minimum use of power. Another is 
the screen, with its high percentage of 
open area that produces a heavier flow 
of grist. And still another is the patented, 
adjustable hammer, which by reason of 
its 10 working surfaces makes “down- 
‘time” negligible. 

For feed or flour, for soybean, meat 
scraps or alfalfa, Schutte is the hammer 
mill for you. Complete design data in 
Catalog No. 36. Write. 
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— Straight Thinking 


(Continued from page 15) 


eaten by most of the world’s population, is 
produced in ever increasing quantities. And 
so it goes with other edibles. Can we con- 
tinue a price support program which ignores 
the international supply and demand pic- 
ture? It seems that our exports currently 
are almost entirely dependent upon give- 
away programs which can’t continue indefi- 
nitely. I grant you that they seem to be 
working with some degree of success at the 
present time but I believe we will agree 
that there will tend to be some stopping 
point. 

Now no one representing the American 
marketing system can claim that the mar- 
keting system itself can cause either high or 
low prices. The level of prices in a free 
market is determined by the many divergent 
forces of supply and demand. We can only 
claim, and with complete validity and proof, 
that free markets are the most perfect ra- 
tioners of supply invented by man, that 
they give the lowest possible marketing 
costs, and that they are completely compat- 
ible with personal freedoms and _ liberty. 
Free markets are not a political system and 
cannot out-bid artificial political price systems 
for public favor. But farmers will come to 
realize that tax dollars which go to Washing- 
ton only come back—if they don’t go to Eur- 
ope or elsewhere—with the political commis- 
sions deducted. Someone has compared this 
arrangement with taking blood from a man’s 
left arm, spilling some, and returning the 
remainder in the form of a transfusion into 
his right arm. 

Some theorists argue that the government 
should take action to stabilize prices. They 
say that speculation results in greater price 
fluctuations. Just the reverse is true. Elimi- 
nation of futures trading would not pre- 
vent price changes on grain either up or 
down. In fact, price changes would become 
violent as they did during World War I 
when futures trading in wheat was sus- 
pended. As a result, fluctuations in cash 
wheat prices became violent and there were 
many days when spot wheat declined or 
advanced 25 to 30 cents a bushel. 


Every competent study of futures trading 
for the past 100 years has emphasized the 
stabilizing effect on prices resulting from 
these contracts. Elimination of futures trad- 
ing in grain would result in much less ability 
of the markets to absorb heavy harvest sales 
by farmers at stable prices, would mean 
wider price fluctuations, would eliminate 
the advantages of a hedging market, and 
would inevitably mean higher marketing 
costs. This would work to the obvious dis- 
advantage of both producers and consumers 
of foodstuffs. 

The U. S. department of agriculture itself 
in technical bulletin No. 934 published in 
August, 1947, records results of a survey 
which found the primary cost of marketing 
grain to be less than the similar charge for 
any other agricultural commodity. The 
study revealed that only 1.7 cents out of 
the consumer's dollar which is spent for 
bakery and other cereal products pays all 
such marketing costs for grain which goes 
into such products. The bulletin states, “The 
marketing and physical handling from the 
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farmer to the first processor is probably 
more efficient for grain than for any other 
farm product.” 

Hedging and speculation helps to make 
this possible. Our membership at the Chi- 
cago Board of Trade includes officers of 
such firms as Allied Mills, Armour & Co., 
Corn Products Refining Co., Central Soya 
Co., General Mills, Pillsbury Mills, Quaker 
Oats Co., Spencer Kellogg, Standard Brands, 
Standard Milling Co., Swift & Co., and 
many, many others. These gentlemen are 
registered for their firms and hedge their 
inventories and futures sales of products in 
futures contracts on the Chicago Board of 
Trade. Our organization has been in exis- 
tence for more than a century and I chal- 
lenge anyone to prove that the price insur- 
ance available and almost universally used 


by the grain trade through the hedging 
medium does not make for marketing effi- 
ciency, higher prices for farmers and lower 
costs to consumers. Other industries less 
fortunate, working with products not ideally 
adapted to hedging through futures trading 
are required to set up contingent reserves 
for price changes. And the cost of the main- 
tenance and use of these reserves must be 
passed on to the producer and consumer. 

There are those who argue piously that 
hedging is helpful but speculation harmful. 
Those who so contend are either uninformed 
or mischievous. 

What are the functions of futures mar- 
kets? Futures markets have two basic func- 
tions (1) the registering of prices and (2) 


(Continued on page 90) 
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animals are kept for breeding, fewer feeder 
cattle will be available. 

Sheep and lambs: A slight increase in 
numbers is forecast. Severe drought in the 
Southwest will limit the amount of increase 
which otherwise might have been possible. 
A lack of wheat pasture, notably in Kansas, 
will see a greater than usual number of 
lambs fed in drylot. Generally inferior hay 
quality will cause feeders to increase their 
usage of high protein feeds. 

Horses and mules: Their numbers will 
continue to decline, although the future de- 
cline rate should be slackened because of 


horses retained for recreation, sport, and 
ranch work. 


FEED SURVEY COMMITTEE MEMBERS 


From state universities: R. B. Becker, 
Florida; E. W. Bell, Massachusetts; M. H. 
Campbell, Rhode Island; J. B. Fitch, Min- 
nesota: W. P. Garrigus, Kentucky; N. W. 
Hilston, Wyoming; F. E. Mussehl, Nebras- 
ka; F. D. Reed, Maine; S. W. Terrill, Illi- 
nois; and C. W. Upp, Louisiana State. 

From state colleges: D. A. Broadbent, 
Utah State; D. V. Catron, Iowa State; F. 
H. Herzer, Mississippi State; J. H. Hilton, 
North Carolina State; F. F. McKenzie, Ore- 
gon State; J. E. Parker, Oregon State; E. D. 
Parnell, Texas A & M; and A. D. Weber, 
Kansas State. 


the amazing new digestive stimulant found only in 


HUBBARD’S SUNSHINE CATTLE FEEDS 


*What a difference it makes in the value of the feed... 
*What a difference it will make in your sales volume! 


RUMEN-AID is the result of years of research and experimentation 
by the expert chemists at The Hubbard Milling Company. It is now 
found exclusively in HUBBARD’S SUNSHINE 36% DAIRY CONCEN- 
TRATE, HUBBARD’S SUNSHINE 41% STEER CONCENTRATE, and 
HUBBARD’S SUNSHINE 30% BEEF SUPPLEMENT. 

Only in HUBBARD’S SUNSHINE will you find RUMEN-AID...a 
special combination of ingredients which aids digestion and supplies 
the nutrients which give greater production from dairy cattle and 
more economical growth of feeder cattle. Not only that—RUMEN-AID 
furnishes the digestive stimulant which allows better utilization of 
roughage and saves valuable grains! 


Boost your profits with feeds 


TheHUBBaRD SUNSHINE 


From other universities: W. M. Beeson, 
Purdue; L. C. Cunningham, Cornell; and 
K. L. Turk, Cornell. 

From agricultural experiment stations: I. 
B. Johnson, South Dakota, and W. L. 
Robison, Ohio. 


Dr. Walter Glista Joins 
Chas. M. Cox Co. Staff 


Appointment of Dr. Walter A. Glista as 
an assistant director of research has been 
announced by Chas. M. Cox Co., Boston. 
Mr. Glista will direct nutrition work at the 
Wirthmore feeds research laboratory and 
farm. 

A native of Massachusetts, Dr. Glista 
holds degrees from the Universities of Mas- 
sachusetts, Connecticut, and IIlinois. He 
earned his doctorate at the latter institution. 

During World War II, Dr. Glista served 
as a navy fighter pilot. He is a lieutenant 
in the naval reserve. 


Malcolm Chace Jr. Elected 


To Commercial Sol Board 


Malcolmn G. Chace Jr. has been elected 
to succeed his father on the board of di- 
rectors of International Faper Co., New 
York City, the firm has announced. Mr. 
Chace Sr. resigned his board position Oct. 
23 after 29 years’ service. He also served 
on the company’s executive committee for 
many years. 

Mr. Chace Jr. is president and director of 
Berkshire Fine Spinning Associates and a 
director of a number of other firms. 


Maury Hall Will Represent 
Pacific Molasses Firm 


Maury Hall will represent Pacific Mo- 
lasses Co., Ltd., San Francisco, in the Chi- 
cago territory, Fresident James M. Ferguson 
has announced. Mr. Hall previously was as- 
sociated with Thompson-Hayward Chemical 
Co. 

His new territory includes the states of 
Illinois and Indiana plus southern Wisconsin. 
Mr. Hall will make his headquarters in 
Chicago. 
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"Frankly, Mother, Jim and | have had a 
little spat." 


CARTOON BY DENNIS—————— 


THE FEED BAG — November, 1951 


\ 

esse 


Wisconsin Drug Decision 
Favorable to Feed Men 


The feed industry won a victory over the 
druggists Oct. 1, 1951, in Wisconsin when 
Attorney General Vernon W. Thomson 
ruled that the sale of animal health drugs 
was not limited to registered pharmacists. 

The Central Retail Feed association, 
through its executive secretary, David K. 
Steenbergh, who is also publisher of The 
Feed Bag, had challenged a ruling issued 
in August by the Wisconsin board of phar- 
macy. The board had sent inspectors into 
feed stores and hatcheries advising the own- 
ers that they were not permitted to sell sulfa 
drugs, antibiotics, penicillin, and other simi- 
lar items to treat animals. 

The Central association hired a leading 
Milwaukee law firm to write an opinion on 
the matter and in the meantime conferred 
three times with the office of the attorney 
general. Finally, a request was made by 
Director D. N. McDowell of the Wiscon- 
sin department of agriculture for clarification 
of the matter and the opinion dated Oct. 1 
was the result. 

The attorney general ruled that drugs 
used to treat animals come under sections 
95.64 and 95.68 rather than under chapter 
151 (the drug law). The ruling in effect 
declared that all drugs properly registered 
with the state department of agriculture for 
use to treat animals and maintain their health 
were under the jurisdiction of the depart- 
ment of agriculture and not the board of 
pharmacy. 

The controversy was in part started by the 
wording of the 151 chapter which refers to 
drugs for humans “and other animals.” 
The opinion points out “that the legislature 
in enacting section 151.07 was thinking of 
drugs for human rather than animal or 
poultry use, since livestock and poultry are 
not addicted to ‘self medication’. In the 
statutes, a dangerous drug is defined as “one 
unsafe for self medication.” 

In the opinion, the attorney general 
points out that the dangerous drug provi- 
sion could not be applied equally to animals 
and humans. The opinion says: 

“For instance we are informed that nico- 
tine, except in very small quantities, is 
highly toxic to man, whereas it may be used 
in very large quantities with no ill affects 
in effectively treating certain diseases in 
poultry. On the other hand, alcohol, on 
which certain humans seem to thrive, is 
highly toxic to poultry even in small 
quantities.” 

The ruling was hailed throughout Wis- 
consin by feed men, hatcheries, and farm- 
ers because a natural resentment was built 
up against the drug trade by this case. The 
druggists never really attempted to get the 
animal health product business until they 
saw the volume being built by the feed 
trade and then they attempted to legislate 
the business into their stores through use of 
an opinion written in 1948. In addition, 
it is generally conceded that the druggist 
steps on the toes of many other merchants 
by selling a thousand and one items besides 
drugs, yet if some businessman such as a 
feed dealer tries to improve the service to 
the farm customer, they attempt punitive 
action. 
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: BUYS OUT BARTH 

R. H. Braun, Black Creek, Wis., has an- 
nounced the purchase of the Lee J. Barth 
Mills from Mr. Barth. The firm name will 
remain unchanged and Mr. Braun will con- 
tinue to operate the Barth branch at Shioc- 
ton, Wis. 

@ RASSI & PLATTNER, Goodfield, IIl., 
have purchased Goodfield Grain & Feed 
Co. from Ira Rokey. The new owners are 
Sol Rassi and. Pete Plattner. 
ELEVATED CHAIRMAN 

New board chairman of the Grain Deal- 
ers Mutual Insurance Co. is Fred A. Derby, 
president of the Derby Grain Co. at Topeka, 
Kan. Mr. Derby succeeds the late P. E. 
Goodrich. A native Kansan, he has been ac- 
tive in the grain trade since 1897. 


CRITIC Feeds benefit from 76 
years of feed making experience 
and research. At the CRITIC 
Feed Laboratory, ingredients 
and finished feeds are checked 
for uniform quality and maxi- 
mum feeding value. The most 
modern equipment is provided 
for analyzing the latest develop- 
ments in poultry and livestock 
nutrition. Efficient, large scale 
production facilities assure top 
quality feeds at lower cost for 
your customers . .. more sales 
and profit for you. 


Long Active in Industry, 


James Gambrill Is Dead 


James H. Gambrill Jr., 85, head of Diet- 
rich & Gambrill, Inc., Frederick, Md., died 
of a heart attack Oct. 17. A longtime leader 
in the Maryland feed industry as well as in 
civic affairs, Mr. Gambrill was known to 
his many friends as Capt. Jim. 

Besides his active interest in Dietrich & 
Gambrill, Inc., which he founded, Mr. Gam- 
brill took an active role in Frederick civic 
life and was a director of the Citizens Na- 
tional bank there. Mr. Gambrill died at the 
Church home and hospital in Baltimore. 

@ GEORGE GEARHART, Twelve Mile, 
Ind., has leased Thomas Price’s feed store. 


Our Feed Selling Plan offers you an excel- 
lent business opportunity. Write for details. 
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— Straight Thinking 


(Continued from page 87) 


the shifting of risks. Grain prices should 
reflect both current and anticipated values. 
Buyers and sellers must make estimates of 
total supplies and the demand for them, 
and form expectations of the average prices 


that will prevail at future times. If current 
prices are above the average prices expected, 
the quantities offered for sale are increased, 
if they are below, quantities are decreased. 
This is a process of discounting the total 
supply-demand conditions into current 
prices. The free price mechanism is there- 
fore essential in regulating the flow of grains 
onto the market at a rate that will make 


FOR YOUR 


MIXED CARS AT CAR PRICES 
PULVERIZED OATS OR BARLEY 
CRIMPED OATS OR BARLEY 
ROLLED OATS OR BARLEY 
FEEDING OATMEAL 
CUSTOM PELLETING-CUBING 


ow 


Teletype 14 


FLAMBEAU MILLING CO. 


Tel. LD 44 


supplies last the full year but at the same 
time have them all consumed. Current prices 
are related to expectations of future prices. 
If the supply-demand conditions change so 
that expectations are changed, these changes 
should be immediately registered in current 
prices. The extent to which they are so 
registered depends upon the effectiveness of 
the system which in turn depends upon 
the level of speculative activity. Futures mar- 
kets with an extensive speculative interest 
are singularly good discounting markets and 
especially useful in rationing supplies over 
time periods. 

Price risks in grain marketing are exten- 
sive. Crops are harvested during a few weeks 
of each year and are consumed at a fairly 
even rate. Part of the stocks must be owned 
for as long as twelve months. Speculators in 
futures markets assume much of the risk 
in marketing grain. Risk premiums must be 
paid to get risks assumed; anyone purchasing 
for deferred delivery must be able to buy 
cheaper than he expects to be able to sell 
later. 

A good risk-shifting or hedging market 
must: (1) provide a liquid market so that 
hedges can be placed and removed instantly 
without price penalty and (2) get risks into 
the hands of those persons who require the 
smallest risk premiums. 

What is the necessary volume of trading? 
The specific volume of trading necessary 
for a good hedging market under a given 
set of conditions is not known. We only 
know that the daily volume of trading in 


PHILLIPS, WISCONSIN 


some commodities is at least large enough 
and in others is not. From a hedging point 


Ath Ws 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


zx & 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BREWERS’ GRAIN 
MALT SPROUTS 
CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


Another WENGER IMPROVEMENT 


All 600 and 700 Series are now furnished with 
the motor mounted on top of the mixer tank. 


WENGER 700 SERIES 


Now acclaimed by those who have 
purchased and operated them to be the 
FINEST, MOST EFFICIENT MOLASSES MIXER 
on the market. Extremely accurate, smooth 
running, fool-proof, and sturdily built, this 700 
is becoming America's 

favorite. 


MOLASSES IS 
ONE OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 

6 Different Series in 9 
Different Models 

For Meal Feed and 
Hi-Molasses Pellets. 


Will Also Mix Fish Solubles 
and other liquids. 


Write for Details 


WENGER MIXER CO. 


SABETHA, KANSAS 
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of view, too large a volume of trading is im- 
possible. There seems to be no objective 
evidence that a given amount of trading is 
the minimum necessary. Whether the mini- 
mum is just equal to the size of the crop, 
5, 10, or 15 times the size of the crop is not 
known. Neither is it known that 10, 15, or 
20 times the size of the crop is more than 
necessary. Volume in relation to the size 
of the crop is not the appropriate measure. 

A large volume of trading is essential to 
an uncontrolled and sensitive price adjust- 
ment. A small volume of trading by a few 
people results in prices that are infrequently 
adjusted by relatively large amounts while a 
broad market with many traders results in 
prices that change more often and by smaller 
amounts. A broad market is less susceptible 
to influence by one or a few traders than a 
narrow market. How large a volume of trad- 
ing is necessary to assure uncontrolled prices 
is not known. Volume cannot be too large 
for this purpose. Much speculation helps 
assure free prices. 

What about volume of trading and prices? 
Increases in the volume of trading and er- 
ratic price changes seem to occur at the 
same time. This does not mean that erratic 
price changes are caused by a large amount 
of speculative activity. A more logical line 
of reason is that erratic price changes cause 
a large volume of trading. There is no logic 
in speculating in prices that do not change. 

Speculators buy when they think that 
prices are too low and sell when they think 
prices are too high. They differ in their 
opinions about what is too high and what 
is too low. The actions of individual specu- 
lators in buying and selling tend to bring 
prices to the average expected by the -mar- 
ket participants. If the judgment of specu- 
lators were perfect, prices would change 
only when the underlying economic condi- 
tions changed. 

Speculation cannot affect prices very much 
in a liquid market. Cash and futures prices 
are tied together by the delivery feature. 
Grains must move onto the market for what 
the market can afford to pay. They cannot 
be held above nor will they remain below 
that level. 

There has been much hue and cry relative 
to the fact that the control of the level of 
margins required on grain trades remains 
in the hands of the commodity exchanges. 
Some are insistent that margins should be 
determined in government bureaus. 

In grain trading a margin is merely earn- 
est money to insure performance of a con- 
tract for later delivery of grain. By hedging 
grain on relatively low margins, the proces- 
sor might not only obtain price insurance on 
his inventory but may also obtain a much 
more liberal loan from banks, often up to 
90 per cent of value, than would otherwise 
be possible. The principle of shifting risks 
is to get them in the hands of those people 
who will carry them for the smallest pre- 
miums. Low margin requirements broaden 
the market for risk and reduce its cost; effi- 
ciency of marketing is increased. Such sav- 
ings result in higher farm prices and lower 
consumer prices. 

Should margins be used in an attempt to 
control prices? The argument for federal 
control of margin requirements is that exces- 


(Concluded on page 94) 
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FOR POULTRY 


Our policy for thirty years has been to make 
Pilot Brand the purest and most economical 
crushed oyster shell that experience, superior 
raw material, loyal employees and manage- 
ment can jointly achieve, and then to sell 

it to consumers through national con- 

sumer advertising in the leading farm papers 
and over the radio. 


This unfailing support has constantly stim- 
ulated sales in the feed store and profitable 
repeat business for them—each year increasing 
over the previous year. 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. St. Louis, Mo. 


MILL AND ELEVATOR EQUIPMENT 


Bucket Elevators 
Spouting 
Hoppers 
Bins 
Screw Conveyors 
Screw Feeders 
Conveyor Troughs 
Special Size and 
Pitch Conveyors 


L. BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 
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— Holland 

(Continued from page 17) 
pocketing his profits and passing on his 
losses to the customer! 


In fairness, however, it should be pointed 
out that rationing has had some favorable 
effects. It virtually forced Dutch farmers to 


buy mixed feeds, some for the first time, 
since they could not get coupons for indi- 
vidual ingredients. There are those who be- 
lieve, in fact, that the government has re- 
tained rationing only because it forces more 
balanced feeding upon farmers and results 
in greater yields. 

The independent merchant usually stocks 
three brands of feed mixes to give his cus- 


“Retailing 


Write for details 


P. O. Box 2059 


LABORATORY SERVICES 


Effectiveness of vitamin By2 and antibiotic 
feed supplements in finished feeds evalu- 
ated by practical chick feeding studies 


Vitamin D; assays by the A.O.A.C. chick method 
U.S.P. XIV or A.O.A.C. vitamin A assays 


Proximate analyses of commercial feeds, mineral two. 
determinations, and other vitamin assays. 


WISCONSIN ALUMNI RESEARCH FOUNDATION © 


Madison |, Wisconsin 


~The World. 


tomers a selection. He carries about a two 
weeks’ stock, the amount depending upon 
his turnover, which averages between 200 
and 300 tons a year. If he is progressive, he 
calls on his customers at least every two 
weeks. (There are still some old-timers who 
wait to see their farmers at market.) De- 
liveries are made by truck within a day or 


The average dealer allows his customers 
five weeks to pay. And often, through lack 
of ready cash, the retailer takes five weeks 
himself to pay the manufacturers. Some pro- 
ducers give 1 per cent for payment in 14 
days but discount terms are unusual because 
of keen price competition. Everyone is on 
guard for bad debtors, the only weapon 
against them being a stoppage of supplies. 

Feeds are sold net weight. Brickets are 
packed in cardboard cartons of about 55 
pounds. Other feeds are dispensed in jute or 


Three Products You Can 
Wee with Confidence 


1. pratr's Sol-O-Wleena —the favorite of feed 


manufacturers every where. A free-running 


necessary antibiotics. Replaces all fish meal 
and animal protein in your formulas. 


2. PRATT'S VITA-MASTER—a complete vitamin con- 
centrate and fortifier especially designed for custom 
mixing in your own feeds. Contains high vitamin lev- 
els, fish solubles, fish meal, carotene, liver and glan- 
dular meal, vitamin B12 and other necessary factors. 


3. PRATT'S TRIPLE-FIFTY—new star in the W. C. 
Pratt line. 50% soybean oil meal, 50% con- 
densed fish solubles on a dry basis producing 
a product with a minimum protein guarantee of 
50%. Especially designed for manufacturers 
who can incorporate their own antibiotics. 


Write for Information on Our Personalized 
Formulas for Custom Mixers 


W. C. PRATT COMPANY, INC. 
20 NORTH WACKER DRIVE 
CHICAGO 6, ILL. 


Warehouse Stocks at 


Grain Products Company New Century Co. 
St. James, Minnesota 3939 S. Union Ave., Chicago, Ill. 


United Distributing Co. Green Bay Flour & Feed, Inc. 
116 24th Ave. North 1011 S. Broadway 


Minneapolis, Minn. Green Bay, Wis. 


fish soluble supplement plus vitamin B12 and 


Qou't NEGLECT 
ELEVATOR LEGS 


They Start Fires 


Never Force a Choke—Dig it Out. 


Inspect the Head and Boot Bearings 
Regularly According to Instructions. 


Check Pulley and Cup Belt Align- 


ment. 7 
Do Not Operate Idle Legs. 
Watch Drive Belt Tension. 


Clean Space Under Head Pulley 
Regularly. 


MILL MUTUAL FIRE 
PREVENTION BUREAU 


400 W. Madison Street Chicago, Ill. 
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paper sacks of about 110 pounds. Paper 
packing is more expensive and the price of 
cotton bags is prohibitive at present. By 
government order, jute sacks are invoiced 
separately. As a result, almost 100 per cent 
are returned for a money refund. 

Sidelines are of great importance. Most 
retailers sell seeds, disinfectants, fertilizers, 
fuel, and cheese. (One cheese byproduct, 
whey, used for pigs, is an important sideline 
especially in the many dairy farm areas.) 
The average merchant does not carry farm 
machinery. Most tractors are sold by auto- 
mobile dealers. Such items as milking ma- 
chines are normally sold through agents, not 
merchants. 

Most of the outlets are two-man affairs. 
There is the clerk who keeps records, waits 
on customers, and toils over the paper work 
of rationing. And there is the boss h‘:n-elf 
who drives his own truck when he makes 
his rounds. 

And how much money does the Dutch 
merchant make? Before the war he reckoned 
on a gross profit of about 10 per cent. Now 


This article was prepared with 
the help of several persons in the 
“compounds” business in Holland. 
Special acknowledgement should be 
made of the great amount of assis- 
tance given by Roy H. Grimes, a 
young Englishman who is com- 
pounds marketing manager for 
Calve-Delft. Many of the facts and 
figures here are taken from an ex- 
tensive report compiled by Mr. 
Grimes. He was also instrumental 
in obtaining the accompanying pho- 
tographs, 


it is about 74 per cent net profit less than 
3 per cent. It is not a get-rich-quick business. 
Figuring an average annual turnover of 250 
tons a year, the income from feeds runs be- 
tween $650 and $800 a year. Even adding 
income from sidelines, it is a difficult income 
on which to make both ends meet. 

Calve-Delft, the largest feed manufac- 
turer, aggressively promotes its “quality and 
service” campaign in many ways. It pro- 
vides technical, advisory booklets on a score 
of subjects, from hygiene to poultry raising. 
The company holds farmers’ parties regu- 
larly and conducts a busy schedule of visits 
by farmers to its vast mill “so they'll know 
they're not getting sawdust in their feeds.” 

All these things are offered indirectly. It 
is the retailer who issues the booklets to his 
customers as well as the invitations to all 
these events. The manufacturer also prints 
a series of letters reviewing the current agri- 
cultural situation. These are printed under 
the individual retailer’s letterhead, and the 
producer is mentioned only incidentally in 
the text. 

The company also advertises extensively, 
“but not with such ads as you have in 
America,” as an official said recently. ““Amer- 
ican-style advertising would be too aggres- 
sive here. Ours must be restrained for the 
Dutch are suspicious of anything that smacks 
of high pressure. 

“The big dailies are not of much use to 
us as advertising media,” he continued. “We 
place our ads in small local papers and the 
agricultural magazines. These are read care- 
fully by just the audience we want to reach.” 
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Commercial Solvents Forms 
New Production Divisions 


Commercial Solvents Corp., New York 
City, has announced the forming of three 
geographical production divisions in its pro- 
duction and engineering department. Each 
will control manufacturing activities in its 
particular area. 

Manager of the ‘new central division is 
Homer Kieweg. Plants in the area are at 
Peoria, Ill.; Terre Haute, Ind.; Newark, 
N. J.; and Carlstadt, N. J. J. E. Wheeler 
will manage the dixie division, with plants 
at Sterlington, Westwego, and Harvey, all 
in Louisiana. R. B. Crowell will manage the 


western division, in which plants are located 
at Agnew, Calif. 

All three new managers are veterans of 
many years of experience with Commercial 
Solvents. Their appointments were an- 
nounced by Maynard C. Wheeler, CSC vice 
president. 

DPA APPOINTMENT 

William C. Truppner has been named 
assistant administrator in charge of produc- 
tion and distribution controls by the De- 
fense Production Administration. DPA Chief 
Manly Fleischmann said that Mr. Truppner 
would be charged with integration of the 
National Production Authority, DPA, and 
other mobilization agencies. 


LITTER 


KRAFT PAPER BAGS | 
FOR RE-PACKING © 
(Il to 3 bu.) 
BIG-VALUE BALES 


(6 sizes) 


BETTER QUALITY e BETTER SERVICE 
- BETTER SALES HELPS e BETTER PACKAGING 
Ask about our “Pack In the Profits” Plan SN 
Premier Peat Moss Corp., 535 Fifth Ave., New York 17 y 
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A tested and depend- 
able mineral supplement 
for poultry, hogs and 
all farm animals. Ryde’s 
Nutritive Minerals pro- 
mote faster growth, 
greater productivity and 
resistance to disease. 


RYDE’S 


NUTRITIVE 
MINERALS 


RYDE & COMPANY 


5425 W. Roosevelt Rd. FB-5! 


@ LIVESTOCK 


Ryde’s Nutritive Min- 
erals contain calcium 
from cooked and ground 
egg shells, egg albumen 
and other health-giving 
minerals. Can be self- 
fed or mixed in for- 
mulas. 


—More Profit 


Chicago 50, Illinois 
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— Straight Thinking 


(Continued from page 91) 


sive price changes are caused by excessive 
speculation and that the volume of specula- 
tion can be controlled by adjusting margin 
requirements. Principal criticisms have been 
leveled against price increases and the mar- 
gins required by the exchanges. The impli- 
cation is that if margins and the volume of 
trading can be controlled, excessive price 
changes can be prevented. When it would 
be judged that prices were too high, mar- 
gins would be increased and when prices 
were too low, margins would be decreased. 
That is, to control margins, it is argued, is 
to control prices. The use of margins for any 
purpose other than the guarantee of con- 
tracts is a violation of the principle of com- 
petitive pricing of commodities and would 
take pricing out of the hands of economic 
forces and submit it to more administrative 
decision. Further, I believe political juggling 
of margins would tend to increase and make 
more erratic price swings, instead of stabiliz- 
ing prices. 

There are two principal ways to effect the 
distribution of economic goods. One way is 
our traditional method of using money— 
good solid money—to ration the fruits of 
our labor and ingenuity through price. You 
pay your money and you take your choice. 
The money system does ration goods. If 
there is a short corn crop, the price goes 
high, people use less, do without, find sub- 
stitutes. This automatically, efficiently, and 
effectively spreads consumption of the crop 


over the 365 days of the year. Under some 
other systems used throughout history, the 
crops were used up in less than a year and 
many starved. Under our price system of 
rationing, even an unusually large, bumper 
crop is rationed out. The price falls, the 
product moves freely into consumption stim- 
ulated by the attractive price and tends to 
be consumed by the next harvest. 

And in the long run nothing is more in 
the producing farmer's interest than to get 
his products consumed. When farm surpluses 
remain unused in dead storage year after 
year, these supplies hanging over the mar- 
ket eventually will depress the price level. 


Furthermore, price supports which en- 
courage the production of greater surpluses 
are only one link in a chain which will fas- 
ten farmers to ever tightening government 
controls. Acreage controls, marketing quo- 
tas and endless other regimentation must 
inevitably follow. It is a package deal and 
farmers will find that they cannot take the 
large ripe apples without accepting the 
small rotten ones in the same basket. We 
just don’t want to be like the boy who 
received a new boomerang and went crazy 
trying to throw the old one away! 


I want to point out that the farmer and 
the farm community should support and en- 
courage the continuation and improvement 
of the free marketing system which has 
served him successfully for so many years 
—-economists agree it is the lowest cost sys- 
tem of marketing. A better knowledge and 
understanding of its workings and functions 
will dissipate many of the fears and preju- 
dices which have grown up through the 


years. The farmer will gain by this know- 
ledge of how our markets serve him. I plead 
with this group to foster efforts for a better 
knowledge and understanding of our great 
free marketing system—you need it in your 
operations. It is good for you and for your 
farmer patrons. 

We know that changes are occurring. 
Some are good; some are bad. We shall 
continue to adjust to constructive changes. 
But we shall vigorously oppose all efforts 
to destroy the fundamentals of our free 
markets which have had so much to do with 
making and keeping America great. 


@ PURVIS TABOR, Decatur, Ill., and his 
associates have purchased the Macon Grain 
Co., Macon, Il. 


HAND TRUCK CATALOG 
Publication of a new 12 page condensed 
catalog describing its line of hand trucks 
has been announced by Howe Scale Co., 
Rutland, Vt. Two and four wheel trucks 
for a wide range of uses are featured in 
the new catalog. To obtain a copy, circle 

No. 15 on the Reader Service card. 

HARD HITTING TALK 
A challenging address which President 
Crawford H. Greenewalt of duPont deliv- 
ered before a meeting of the Illinois Cham- 
ber of Commerce is now available in book- 
let form. Titled “What Kind of Incentives?”, 
the talk vigorously defends the ideals of 
American founding fathers. For a copy, 
circle No. 23 on the Reader Service card. 


Johnny 


Says: 

"Increase Your 
Profits With 
STONEMO Hard 
Granite Grit'' 


“You can buck that line for 

‘touchdown sales’ when you 

include STONEMO Hard 

Granite Grit in your poultry 
feeding program.” 


Des Moines, lowa 


distributor for adjoining states. 


STONEMO’S extra grinding surfaces grind 
feeds better — make them more useable. This helps 
poultry grow faster and produce more eggs. 


Order STONEMO today in 10 pound Hopper-Paks, 
in 25 pound bags or in the economy 80 pound bags. 


IOWA LIMESTONE COMPANY 


Makers of ALDEN Calcium Carbonate, DAIRY-WHITE 
Sweet Barnlime; and exclusive distributor for 
STONEMO in Iowa, Minnesota and Nebraska; also 


Wausau 


BIG FOUR 


“High Efficiency” 
MASH or CRUMBLES 


MORE EGGS at LESS COST 


AS 


More Egg Producing Power in Every Bag 


Packed in usable dress print or plain white bags 
Coupons for valuable premiums in every sack 


NORTHERN MILLING CO. 


Produces 


The WISCONSIN Feeding 
Program is a Money-Mak- 
ing Program —all the way 
Extra Eggs in every Bag 
Extra Money from the Flock 


Extra Margins for the Dealer 


Since 1883 Wisconsin 
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Artificial Rain Research Urged 


More Study Needed, Colorado Scientist Says 


@ ONE OF THE MANY scientists in this 
country who are not entirely sold on present 
artificial rain making devices has some con- 
crete suggestions on what he thinks should 
be done before millions more are spent to 
encourage rainfall. 

Dean T.H. Evans of the Colorado A & M 
College engineering school declared re- 
cently, ““Without any real proof whatever, 
farmers and ranchers have spent millions 
of dollars in the hope that weather control 
was possible.” He urges longtime scientific 
study and evaluation of artificial rainmaking 
methods before more money is spent in 
their use. 

“Not only scientists in general, but those 
who work closely in the interests of the 
farmer and rancher, are calling for the need 
of real and impartial proof of artificial pre- 
cipitation before they can recommend it as 
having economic worth and not a potential 
danger because of floods through lack of 
adequate control,” Mr. Evans asserted. 

The Colorado engineer was closely asso- 
ciated with the evaluation of a northern 
area in his state which had been seeded 
during a three month period in the spring 
of 1951. The conclusion reached after the 
study was completed stated in part that 


there was “no apparent increase in precipi- 
tation as a result of cloud seeding.” 

“Many years of properly conducted, im- 
partial evaluations are needed to determine 
the real worth, if any, of artificial cloud 
seeding,” Mr. Evans stated. “It will take 
considerable time—possibly a minimum of 
10 years—to gain a measuring stick which 
would separate widely varying natural rain 
increases from the artificial.” 

The dean continued, pointing out that 
economically successful cloud seeding would 
affect all water supplies—agricultural and 
also industrial and domestic. “It will be felt 
in engineering, law, economics, transporta- 
tion, hydroelectric power, agricultural prac- 
tices, and almost every human activity. Thus, 
although the farmers and ranchers are the 
principal sponsors of projects today, the 
entire public has a stake in knowing the 


” 


answers. 
DIAMOND NET 

Net sales of Diamond Alkali Co., Cleve- 
land, for the first three quarters of 1951 
totaled more than 60 million dollars com- 
pared to 38 million a year earlier, the firm 
has reported. Net income for the first nine 
months of this year was $5,662,112. 


PEANUT MEAL, SOYBEAN MEAL, 


77 OTHER COMMODITIES. 


Under one roof 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
Pickup—We Protect Legitimate 

Feed Dealers 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED ALFALFA MEAL, CODLIVER OIL 
CONCENTRATE, REGROUND OATFEED, DAIRY FEED, 
COLLOIDAL PHOSPHATE, FOX AND MINK FEEDS, DOG 
RATIONS, KILLER-DILLER RAT & MOUSE EXTERMINATOR, 
LINSEED MEAL, 
BREWERS GRAINS, MALT SPROUTS, DISTILLERS DRIED 
SOLUBLES, WHEY POWDER, SKIMMILK, BUTTERMILK 
POWDER AND MILLFEED, BEET PULP, MOLASSES AND 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


1316-J SHERMAN AVE. 


GOODBYE TO GOLF 


The final 1951 golf outing of the St. Louis 
Milling & Grain Club, held recently, at- 
tracted 130 members and guests. Accepted 
for membership at the business meeting held 
in connection with the outing was George 
Wiegers of the Wabash railroad. The club’s 
next meeting is set for Nov. 27. 


Dawe’s Mfg. Co. Holds Its 


Annual Sales Conference 


The Windy City’s Morrison Hotel was 
the site Oct. 15-17 of the annual national 
sales conference of Dawe’s Mfg. Co., Chi- 
cago. A highlight of the three day meeting 
was an air trip to Michigan, where the con- 
ferees inspected the firm’s fermentation plant 
and laboratory. 


Plans for extensive production expansion 
of Dawe’s plants in Newaygo, Mich.; Pe- 
oria, Ill.; and Auburn, Wash., were revealed 
at the meeting by Sam Tepper, vice presi- 
dent in charge of production. Fermentation 
cepacity is to be doubled at Newaygo, where 
production began for the first time early in 
1951. 

At Peoria, additional warehouse space 
is being provided. Work at Auburn is ex- 
panding blending capacity to supply Dawe’s 
customers along the west coast, in the North- 
west, and as far east as Minneapolis. 

@ WILSON & ORTMAN, Kokomo, Ind., 


have purchased the J. C. Phillips Elevator 
at Star City. 


BEATS 


YOU HAVE 
EVER SEEN 


In The Way 
Of A Bagging 
Scale 


The most highly perfected low 
priced, completely self-con- 
tained bagging unit ever pro- 
duced. This remarkable new 


APEX BAGGING SCALE 


For Grain, Feed, Seed and Other 
Free Flowing Materials 


Combines speedy filling and accurate weighing in one 
simple semi-automatic operation. Four to six 100 Ib. 
bags per minute. Easy to operate. Requires small installa- 
tion space. Quickly attached to any wood or metal hopper. - 


GIVES YOU MANY ADVANCED AND EXCLUSIVE FEATURES 


Including; one-piece over and under indicator; incom- 
parable bag clamp; 


2 to 1 leverage system; extra large trouble-free 
simple slide control gate. 


Write for literature. Exclusive distributors: 


protective dust evacuating shield; 


ash pot; 


WU 


EQUIPMENT COMPANY 


EVANSTON, ILL. 
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CSC REPORT WINS 

The best annual report published in the 
chemical industry during the past year was 
that of Commercial Solvents Corp., New 
York City, according to Financial World 
magazine, which sponsored the competition. 
CSC received its “Oscar of Industry” in 
ceremonies in Manhattan, Oct. 29. 


HE HAS SWITCHED 

Theodore Rosenak has been named ad- 
vertising director of Blatz Brewing Co., Mil- 
waukee, the firm, a division of Schenley In- 
dustries, has announced. Mr. Rosenak for- 
merly held a similar position with Jos. Schlitz 
Brewing Co. He is a 1922 graduate of the 
University of Chicago. 


Now we can supply you with NEW 


ofc? PAPEER BAGS 
in am A new division established to broaden our 
three P service to our customers. We can supply you 
| with paper bags in any weight, any craft, any 


nearest you. 


ply, printed or plain in 50, 80, 


MIDWEST 


BURLAP & BAG COMPANY 
* 213 THIRD + PHONE 2-8355 * DES MOINES, IOWA 


PROCESSORS AND CONVERTERS CF USED BAGS 


BRANCH Minneapolis, Minn 1716 Ist St.N. JU- 4638 


100 Ib. sizes. 


Your inquiry will get our prompt attention. Write wire or 
telephone to Midwest Paper & Bag Co. at the plant 


PLANTS ° Westville, Illinois * N. State St. * Phone 7031 , 


YOU GAIN 
new friends for your Feeds | 
when using these tested | 
A & D sources of quality: 
(1) Devold 
Vitamin A & D Feeding Oils : 


(2) Devolked Vitamin Oils 
(Cod Liver Oil withadded VitaminsA &D) 


(3) Sontind Cod Liver Oil U.S.P. | 
Non-destearinated 


(4) Devold Vitamin A Oils 


(5) Dry D, 
1500 & 3000 I.C.D./gm 


Please send your inquiries to 
47-M Clinton Avenue 
Brooklyn 5, New York 


PEDER DEVOLD OIL COMPANY 


DIVISION OF CHAS. L. HUISKING & CO., INC. 


BOB WHITE & CO. 


200! Board of Trade Webster 9-7730 
Chicago 4, Ill. 


Fast, Confidential Brokerage Service 
to Feed Ingredient Buyers 


y FULL LINE OF 
FEED INGREDIENTS 


VITAMIN PRODUCTS 


Call or Wire Us Today 


NEED PHOSPHATE? 


USE 
pont” With Colloidal 
Clay 
_ Produced By 
LONCALA PHOSPHATE CO. 
HIGH SPRINGS, FLA. 


SOFT 
PHOSPHATE 


Distributed By 


BOB WHITE & CO. 


2001 Board of Trade Bldg. 
CHICAGO 4, ILL. 


Use of Corn Stover Mulch 
Can Boost Soybean Yields 


Use of a corn stover mulch in fields where 
soybeans will follow corn next spring will 
make possible greater yields, according to 
Purdue University researchers. They re- 
ported that the yield could be increased 
three to six bushels an acre, based on tests 
made at Lafayette and elsewhere in Indiana. 


Yield increases were caused by lighter soil 
moisture content, according to the gradu- 
ate student who conducted the experiments. 
The mulched soil contained considerably 
more moisture than that which was not 
mulched. 


Samuel Sorenson Is Named 
Member of ADM’s Board 


A veteran of 28 years’ service with Archer- 
Daniels-Midland Co., Minneapolis, has been 
elected to the firm’s board of directors. He 
is Samuel O. Sorensen, who joined ADM 
as a chemist back in March of 1923. Since 
1947, Mr. Sorensen has been vice president 
in charge of research. 


Named to the company’s executive com- 
mittee was E. A. Olson, a vice president of 
the firm since April, 1947 and a member 
of the board of directors since November 
of that year. He originally joined ADM 
in 1942. 


At the stockholders’ meeting in early 
October, approval was given an amendment 
to the company’s certificate of incorporation 
which ends pre-emptive rights which stock- 
holders previously have held to subscribe 
for or to buy new issues of stock. 


Sales Training Offered by 
New Eastern Organization 


Establishment of the Empire Farm Serv- 
ice Training Center at Buffalo has been an- 
nounced by Ralph Everett, who resigned 
recently after five years’ service with Ral- 
ston Furina Co., St. Louis. Mr. Everett said 
that the new organization was set up to offer 
sales and service training to employes of in- 
dependent feed merchants. 

To launch the training center’s program, 
a series of 12 meetings is being conducted 
throughout New York state and Pennsyl- 
vania during the month of November. For 
additional information on the services of- 
fered by the new organization, circle No. 3 
on the Reader Service card. 

@ ROSEBURG GRAIN CO., Marion, Ind., 
has remodeled its plant and installed a new 


20 ton scale. 


FERTILIZER MEETING 
Subjects under consideration at the 1951 
fall meeting of the National Fertilizer asso- 
ciation, currently underway in Atlanta, in- 
clude current research and supply problems 
which face the industry today. Speakers in- 
clude W. M. Myers, USDA director of field 
crops research, and J. E. Totman, chairman 

of the NFA board of directors. 
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Murphy an Allied Director, 


Griffin New Vice President 


A new board member of Allied Mills, Inc., 
Chicago, is L. T. Murphy, the firm’s vice 
president in charge of production. Mr. Mur- 
phy, who has been with Allied and its pre- 


L. T. MURPHY 


decessors for 30 years, formerly managed 
the company’s plant at Omaha until his 
election as an officer five years ago. 

E. D. Griffin, general sales manager of 
Allied, has been elected a vice president of 
the company. Mr. Griffin has been with 


E. D. GRIFFIN 


Allied for a quarter century and becamé 
general sales manager three years ago. 

Other officers of Allied Mills include 
President and Chairman H. J. Buist, Secre- 
tary & Treasurer E. W. Lenz, and J. J. 
Quinlan, vice president and assistant secre- 
tary & assistant treasurer. 


@ CASSIDY FEED MILL, Richardson, 
Tex., suffered a $110,000 fire loss recently. 
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@ QUINCY SOYBEAN PRODUCTS CoO., 
Faris, Mo., has completed a new 80,000 
bushel elevator. 

@ MANNING'S FEED STORE, Bradford, 
Ill., sponsored a float in that town’s first 
Farmers’ Day parade. 
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WINS HIGH HONOR 
Bemistory, employe publication of Bemis 
Bro. Bag Co., St. Louis, has received an 
award of excellence from the Society of 
Associated Industrial Editors, the organiza- 
tion has announced. The award recognized 
editorial, makeup, and production quality. 


OD 

SX of the GRAIN, FEED and MILLING INDUSTRIES! <x 
High sides follo 

es 
N ITS PERFORMANCE IS UNEQUALED! 
Nu-Hy Buckets have proven 
to Elevator and Mill Opera- ORK 
tors everywhere that their 
design and construction pro- 
mote the highest efficiencies 2X 
in any size leg and operating xX 
at any speed. rove. 
OO 
Long life is assured through Petes 
durable construction . . . 
High tip wpe Buckets never fall 
Ends welded to body for greater fill ond they pay for themselves over 3X 
flonges provide great corrying copocity. d 
strength and added and over again. 2, 
life, 
Write forfree FORM 


No. 76 to enable us 
to analyze your op- 
erations and make 
recommendations. 


Scvew Conveyor Corporation 
719. HOFFMAN ST. HAMMOND “HAMMOND, IND. 
[ENGINEERS | MANUFACTURERS 


TRADE REC. PRODUCTS 


U.S. PAT, OFFICE 


Most Effective RAT and 
Mouse KILLER Known 


Feature BANARAT, the pioneer warfarin 
rodenticide that’s fully guaranteed to 
ban all rats and mice. It’s sure to please 
your customers. 


IN 2 FORMS: 


New! BANARAT BITS 
ready-to-use death deal- © 
ing pellets; also home 
size for mice. 
BANARAT PREMIX a 
concentrate your custo- 
mers mix with any pre- 
ferred bait. 


Localized National Advertising 
Powerful, continuous advertising that’s 
read by your customers in their favorite 
local publications. Merchandising helps 
sent free, 


Order From 


Your Wholesaler 


There are dozens of war- 
farin products but only 
one BANARAT. Insist on 
it from your jobber or 
write American Scientific 
Laboratories, Madison I, 
Wisconsin, 


DEPENDABLE 


Make Your Customers 
Good Customers... 
All Year Round 


Condensed 


BUTTERMILK 


HERBERT K. CLOFINE 


MILK PRODUCTS 
612 Bulletin Bldg. Phila. 7, Penna. 


| 
| 
Sold Only 
| Thru Regular (23244 
: 
annels 

Genuine ASL % 
BANARAT 3 

made 
| 

WN 
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Ny SY SSS 
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SINCE 1921 


SPECIALIZED 
SERVICE 


for the DEALER TRADE 
L.C.L. and Carloads 


ALL FEED INGREDIENTS 
F.O.P & QUAKER FEEDS 
ARCADY FEEDS 
STONEMO GRIT 

PILOT BRAND Oyster Shells 
CALF MANNA 

@ NATIONAL CALF FOODS 
@ NOPCO A&D Feeding Oils 
@ PEAVEYS MINERALS 


BADGER 
FEEDS, INC. 


Truax Field Phone 4-2419 
Whse. 3406 Madison, Wis. 


more Profits for You 


Contains Cobalt, lron, 
Copper, Manganese, 
 lodine. Needed for 
Health and Thrift... 
to prevent Trace 
Mineral Deficiencies 


MORTON SALT COMPANY 
CHICAGO 3, ILL. 


An Old Friend of the Industry 


This Polaroid photo by The Feed Bag 
was taken at the October meeting of the 
Association of American Feed Control Offi- 
cials in Washington. At the left is a warm 
friend of the industry, now retired, L. F. 
Brown. Lou formerly served the state of 
New York as feed control official. 


Later he served as secretary of the Amer- 


United Feed Products Co. 


CENTRAL 6-1623-24-25-26 
205 WEST WACKER DRIVE 
CHICAGO 6, ILLINOIS 
M. WRIGHT DICK REICH 


The nominal market today, in 
carlots, bagged Chicago basis un- 
less otherwise specified. 


COTTONSEED OIL MEAL 
LINSEED OIL MEAL 
HOMINY FEED 
STANDARD BRAN 
STANDARD MIDDS 
50% MEAT SCRAP 
60% DIGESTER TKGE. 
PULVERIZED WHITE OATS 
BREWERS GRAINS 
SOYBEAN OIL MEAL 
CALCIUM CARBONATE 
OAT GOODS 
FISH MEAL 

QUICK, CONFIDENTIAL SERVICE 


e 


ican Feed Manufacturers association. Shown 
with him here is Walter C. Berger of Chi- 
cago, the AFMA president. 


Parasite Fly Is Helping to 
Cut Down Corn Borer Loss 


Mother Nature herself is providing a 
means of killing European corn borers in 
the Corn Belt and elsewhere across the 
country, the department of agriculture has 
reported. The natural control is a parasitic 
fly, known by the technical name Lydella 
stabulans grisescens. 

Resembling the common housefly except 
that it is larger, narrower, and has longer 
legs, the parasite’s use in corn borer con- 
trol has been studied for 30 years by the 
department of agriculture. 

Lydella flies became established in the 
Lake Erie area in the early 1920's. They 
killed 5 to 15 per cent of the borers in that 
area. While parasites such as these flies sel- 
dom completely wipe out a plague, their use 
is considered a positive factor in borer con- 


trol, USDA said. 


Dickey, Wascher Appointed 
VP’s of Honeggers’ & Co. 


Appointment of Ed F. Dickey and Erwin 
C. Wascher as vice presidents of Honeg- 
gers’ & Co., Inc., Fairbury, IIl., has been 
amnounced by Sam R. Honegger, chairman 
of the board of the firm. Mr. Dickey will 
continue to direct sales and advertising and 
Mr. Wascher procurement and production. 

Messrs. Dickey and Wascher have worked 
together in these assignments for the past 
three years. The former has been with Hon- 
eggers’ since 1949 and the latter since the 
close of World War II. 


THE FEED BAG — November, 1951 


Help Your 
ge 
LIvesto make 
‘ 
i = = \ 
=\¥ NS 
ERALITED \— 
TRAC 
= 
i 
| 


Blood Tests to Diagnose 
Vibriosis Are Reported 


New blood tests which have proved rea- 
sonably accurate in determining vibriosis in 
cattle are now being made for Illinois farm- 
ers by the college of veterinary medicine at 
the University of Illinois. According to Dr. 
H. S. Bryan of the college, blood samples 
must be submitted by accredited veterin- 
arians. 

Through extensive testing, the program 
has shown considerably accuracy, although 
Dr. Bryan has pointed out that it is still 
considered as being in the experimental 
stage. 

Vibriosis causes abortions and breeding 
failures and often is indicated by abortions 
which occur during the first six months of 
pregnancy. 


Graham McMillan to Head 
CSC’s Newest Division 


Named to head the newly created produc- 
tion development & quality control division 
of Commercial Solvents Corp.’s production 
department is Dr. Graham W. McMillan. 
His appointment was announced by May- 
nard C. Wheeler, vice president of the New 
York City firm. 

Dr. McMillan will headquarter at Terre 
Haute, Ind. He has been associated with the 
company since 1940 and has been a member 
of its production department for the past 
five years. 


Don’t Burn Soybean Straw, 
Advice Given to Farmers 


Soybean straw is an extremely valuable 
aid to crop production, according to Purdue 
University extension agronomists. They have 
pointed out that soybean growers who burn 
their straw after combining lose fertility 
elements and organic matter in so doing. 

Because burning the straw destroys all 
the nitrogen, the loss on a 25 bushel crop 
of beans is almost $3 an acre at current 
fertilizer prices, Purdue reported. 
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“Careful! They always wrap a sample of 
topsoil in them!" 


CARTOON BY BURESCH 
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America’s LARGEST - SELLING 
RAT AND MOUSE KILLER 
650 NEWSPAPERS 
570 RADIO STATIONS 
250 MAGAZINES 


all carry d-CON advertising 


write for full details 


d-CON COMPANY, INC. 
112 E. WALTON — CHICAGO, ILL. 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 


LAMAR, COLORADO 
Merchants Exchange 
ST. LOUIS, MO. 


Look to Amburgo for a complete Formula 
Feed Program. From the interpretation of 
the latest scientific and research develop- 
ments into every-day language by our 
skilled field representatives, to final dis- 
tribution of outstanding vitamin and min- 
eral trates—with the prime objective 
of increasing the quality of formula feeds 
and lowering teed costs. Contact your near- 
est Amburgo trained field representative— 
he can aid you in obtaining this “Maximum 
Feed Efticiency” and the ultimate in profits; 
for both the feed monufacturer and the 
livestock raiser. 


THE 


1315-17 WALNUT STREET 
PHILADELPHIA 7. PENNSYLVANIA 


— 


HIGHEST QUALITY * UNEXCELLED SERVICE 

Bivsatsteam Atlantic & Gulf | Ports 

will contact us for your 
M. A. ROSEMAN & CO. 


15th Street. Philadelphia 


EXTRA PROFITS! 


Mix Your 
Own Brand 
Of Feeds 
With The 


BROWER 


"WHIRLWIND" 


MIXER 


We appreciate your 
continuing use of our 


RED W BRAND ie 

Animal Protein Concentrates ANI MAL Pp 
R 

as approval of our CONCeNT, OTEIN SELLING 
efforts to preserve TRATES 

the unusual attri- MIXER 
butes of this im- e 

60% Digester 

portant by-product 

of the Animal Indus- agape Quer 9,000 
try for the betterment 50% Meat & Bone satisfied 
of feeding. The con- Scraps users 


tinuous services of 70% (B. P. L.) 


our packing plants Special Prepared Many feed dealers are now increasing their 
are at your command. Steam Bone Meal profits 50c per bag and more. A perfect blend 


X i 1] mixed in 10 to 20 minutes—at a power cost 

aa Nae se from 3c to 5c per ton. Heavy welded construc- 

WILSON & CO tion. Gives years of trouble-free service. Five 

= sizes for mixing 700 to 4000 Ibs. per batch. A 

money-making investment for any dealer. 30- 

MEAT PACKERS AND PROVISIONERS Day Money-Back Trial Guarantee. Write for 

Chicage ° KensesCity Los Angeles details, prices. 

Oklahoma City * Albert Lea Omaha Denver BROWER i 

MFG.CO. 452N. 3rd, Quincy, Ill. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 


805 DUN BUILDING Distributors of: BRANCH OFFICE 
BUFFALO 2, N. Y. Hubinger (Keokuk) MIDDLETON, N. Y. 
Corn Gluten Feed 

CANE FEEDING Kellogg's Hominy Feed 
MOLASSES Hercules Dried Whey SUNSET BRAND FEED 
. Agents for Wheat Germ Oil (an exclusively milk product) 
acific Molasses Co., Ltd. Wh High in flavin, milk albumen. 
‘Alb Bal eat Germ 
Buffalo New Gell Beane and milk minerals. 


Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


Western Grain & Feed Association, 
Hotel Fort Des Moines, Des 


Montana All-Industry Poultry School 
& Show, Montana State College, 
Bozeman Dec. 3-5 


American Dehydrators Association, 
Hotel Soreno, St. Petersburg, Fla. 
Jan. 15-16, 1952 


Indiana Grain & Feed Dealers Asso- 
ciation, Hotel Claypool, Indian- 
Jan. 20-22, 1952 


Northwest Retail Feed Association, 
Hotel Nicollet, Minneapolis 
Jan. 21-22, 1952 


Institute of American Poultry In- 
dustries, Municipal Auditorium, 
Kansas City........... Feb. 10-12, 1952 


Midwest Barley Improvement Con- 
ference, Hotel Nicollet, Minne- 
apolis Feb. 12, 1952 


Colorado Grain, Milling & Feed 
Dealers Association, Shirley-Savoy 
Hotel, Denver...... Feb. 24-26, 1952 


California Hay, Grain & Feed Deal- 
ers Association, Ambassador Ho- 
tel, Los Angeles... May 1-3, 1952 


Kansas Grain, Feed & Seed Dealers 
Association, Hotel Broadview, 
Wichita May 2-3, 1952 


Texas Grain & Feed Dealers Asso- 
ciation, Plaza Hotel, Galveston 
May 9-10, 1952 


Missouri Grain, Feed & Seed Asso- 
ciation, Elms Hotel, Excelsior 
Springs... May 25-26, 1952 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee 

June 2-3, 1952 

Eastern Federation of Feed Mer- 


chants, Statler Hotel, New York 
Res June 5-6, 1952 


Ohio Grain, Mill & Feed Dealers 
Association, Deshler-Wallick Ho- 
tel, Columbus.....June 16-17, 1952 


Postel Opens New Soybean 
Plant at Norris City, lll. 


Ph. H. Postel Milling Co., Mascoutah, 
Ill., has begun operation of its new soybean 
processing plant at Norris City, Ill., J. W. 
Huegely and John W. Cripe, operators of 
the firm, have announced. The concern also 
has soy processing operations at Nashville, 
Ill., and Mascoutah. 

The firm also is doubling the capacity of 
its formula feed plant at Mascoutah with 
the installation of new milling machinery, 
the owners have revealed. 


@ DAVIS MILLING CO., Seymour, Ind., 
has begun construction of a new mill and 
store. 
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Borden Group Meets at Des Moines 


Shown here is the group which attended 
the third in a series of sectional meetings 
held by the feed supplements department 
of the Borden Co., New York City. The 
session was held at Des Moines, with earlier 
meetings at New York and Indianapolis. 

Clockwise, from the left front, the pho- 
tos shows William Sperry, Minnesota; J. K. 
Olsen, New York sales office; Robert Rice, 
Bert S. Gittins Advertising, Milwaukee; H. 
Leigh Woehling, Pennsylvania; L. J. Kraft, 
special products division ad manager; C. W. 
Northrup, small mixer section manager in 
the feed supplements department. 

H. L. Waack, plant superintendent at 
Waterloo, Iowa; E. M. O'Connor, president 
of Borden’s Soy Processing Co.; E. J. Bru- 
baker, feed and soy supplements department 


Colorado Feed Conference 
Is Scheduled for Dec. 1 


Western feed men have been extended a 
cordial invitation to attend the 1951 Colo- 
rado feed conference scheduled for Dec. 1 
on the Colorado A & M College campus at 
Fort Collins. The school and the Colorado 
Grain, Milling & Feed Dealers association 
co-sponsor the meeting. 

Chairman of this year’s meeting is Dr. 
S. S. Wheeler, head of the Colorado agri- 
cultural experiment station and the college's 
animal husbandry department. 

Special emphasis is to be given to Future 
Farmers’ and 4-H feeding projects on the 
Dec. 1 program. 

@ MANHATTAN GRAIN CO., Manhat- 
tan, Ill., is running a large scale swine feed- 
ing demonstration project. 

RESIGNS ACCOUNT 

Campbell-Mithun, Inc., Minneapolis, has 
announced that it has resigned from the 
Russell-Miller Milling Co. advertising ac- 
count. The announcement was made by the 
agency's president, Ray O. Mithun. 
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general manager; H. H. Havner, sales man- 
ager of the department; Walter Hibbits, 
Illinois. 

D. M. Smith, Iowa; Roscoe Shay, sales 
supervisor of Alameda, Calif.; Russell Car- 
ter, California; J. C. Fritz, nutritional re- 
search laboratory director; G. A. Lee, Ne- 


braska; and Fred Pfaff, nutritionist at Elgin, 
Ill. 


THE FACT 
STILL REMAINS 


that 
SUPERIOR 
“GE. 
ELEVATOR CUPS 
are 


MADE STRONGER 
will 
LAST LONGER 
have 
GREATER CAPACITY 


and will operate more 

efficiently at less cost 

than other elevator cups. 
WRITE TO: 

K. |. Willis Corporation 


for names of distributors and capacity 
analysis form No. 20 


for 


Minneapolis 


CAMEL 


WHEAT MIXED FEED 


Poultry-Dairy Cows-Pigs 


EXCELSIOR MILLING COMPANY 


“All in 
one bag” 


Minnesota 


Selected Quality 


NATIONAL MOLASSES CO. 


EXECUTIVE OFFICES: ORELAND, PA. - OGONTZ 8337 
SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 
TANK CARS e TANK TRUCKS e DRUMS 


\ 
= | 
| 
q 
e 
Rich in Carbohydrates 
PLANTATION 
“s Par oF 
} 
e101¢ 


CONSULTANTS 


TO THE 
FEED INDUSTRY 


C. W. Sievert and Associates 


Room 1336, 221 No. La Salle St. 
Chicago |, Ill. 
Phone State 1-0008 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Oats 


Des Moines Oat Products Co. 


2000 E. Grand Avenue @ Des Moines, Ia. 


* Call the POLKA DOT FOLKS for: ° 


e Alfalfa Meal — Linseed Meal 
Cottonseed Meal — Pulverized Oats 
e Reground Oat Feed e 
Bran — Shorts — Molasses 
e Soybean Meal — Fish Meal ° 
Distillers’ Grains — Screenings 
e Brewers’ Grains — Hominy Feed 


BOARD OF TRADE 
Vi. 8459 TWX-KC20 
Kansas City 6, Mo. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Fortify Your Feeds With 


DIAMOND 


“SS 
Live YEAST cCUuLTURE 
“THE SPARK PLUG of the RATION" 
Makes Good Feeds Better 
For Cattle, Hogs, Chickens, Turkeys 


Live yeast enzymes, B vitamins and other 
unidentified factors are an important aid 
to appetite, digestion, better health and 
growth. Increases feed utilization with 
lower feed cost. 

Specially Prepared for Dry Mix 


Feeding 
Write DIAMOND V MILLS, Inc. 


CEDAR RAPIDS, IOWA 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Go. 


Produce Exchange @ New York City 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


1203 Williamson St., Madison, Wis. 


“MILLFEEDS ALL KIND" 
an 
FEEDS OF ALL KIND... 


MALTSPROUTS 

BREWERS GRAINS 

26% DARK CORN DISTILLERS 

WISCONSIN DISTRIBUTORS 
STALEY’S 50% HI PRO CON 
STALEY’S SOYBOILMEAL 
STALEY’S GLUTENFEED 
STALEY’S CORN OILMEAL 
PILOT BRAND OYSTER SHELLS 
HARRY MCADAMS DRY OIL 


Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 


Tracy Deputy Administrator 
Of NPA Chemical Division 


Osgood V. Tracy’s appointment as deputy 
director of its chemical division has been 
announced by the National Production Au- 
thority. On leave as general manager of 
Esso Standard Oil Co.’s chemical products 
department, Mr. Tracy has a wide back- 
ground in the chemical field. 

A native of New York state, Mr. Tracy 
is a graduate of the United States Naval 
Academy, Annapclis. He has been with 
Standard Oil since 1930. 


Plant Industry Bureau in 
5Ist Year of Operation 


Fifty years of service to the nation by 
the bureau of plant industry was observed 
in a special celebration at the Beltsville, 
Md., experiment station, Oct. 24-26. The 
bureau cooperates with experiment stations 
in 45 states towards improving American 
crops. 

Speakers at the three day observance in- 
cluded Dr. Robert M. Shalter, chief of the 
bureau, and a number of retired USDA 
employes who were with the bureau when 
it was founded in 1901. 


CSC Names DeFarkas Export 


Division General Manager 


T. P. DeFarkas has been named general 
manager of Commercial Solvents Corp.'s 
export division, H. J. Henry, vice president 
of products divisions of the New York City 
firm, has announced. Previously he was as- 
sociated with E. R. Squibb & Sons. 

Appointed assistant general manager was 
William D. Ticknor Jr. He has been with 
CSC since 1946. Commercial Solvents plans 
to expand its export sales of agricultural 


feed supplements and other products. 


@ MAYER GRAIN CO., Denver, Ind., 
played -a key role in the annual fall festival 


held recently in that town. 


@ OZARK FEED & SEED CO., Clinton, 
Ark., has been started by six Clinton busi- 
nessmen. Joseph Bowling has been named 
manager. 


CARUS MANGANESE 


STOPS 
PEROSIS 


Add Carus Man- 
ganese to Mash- 
es you mix and 
sell. Stock Carus 
Manganese for those who mix their own. 
It's the anti-perosis element absolutely need- 
ed in all growing and breeding mashes to 
prevent Perosis, short legs, short wings, par- 
rot beak. Write for free bulletin and prices. 


Box FB-37 
CARUS CHEMICAL CO., ‘ni. 
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e “The Polka-Dot Folks” 
— 
Full Oct 


RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


HAMMER MILL—Has 50 HP motor—used 
only short time. Like new. Bargain for cash. 


e 
Write BA-120, c/o The Feed Bag, Milwaukee 3, 
is. 


FEED MIXER—One ton capacity—floor level 
feed has motor—latest style machine—used short 
time. Write K-D-15, c/o The Feed Bag, Mil- 
waukee 3, Wis. 


CORN CUTTER—grader—polisher—aspirator, 
3000 lbs. per hr. A-1 condition, guarantee. Write 
LE-21, c/o The Feed Bag, Milwaukee 3, Wis. 


REBUILT PRATER corn cutter, 1% ton 
feed mixer, 10 foot drag elevator, priced to sell. 


Nelson Farm Supply & Hatchery, Lemont, 
Illinois. 


BUSINESS FOR SALE 


EQUIPPED feed mill in southwest Minnesota. 
Large potential. Reasonable offer. Write Box 
NV 49, The Feed Bag, Milwaukee 3, Wis. 


MISCELLANEOUS 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 


hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn, 


COLLECT Delinquent Accounts. Manage your 
credit department the same as large corporations. 
Pay no commissions. Install a ten-for-one com- 
plete collection system for collecting slow pay- 
ing and delinquent accounts. All payments are 
made direct to you. Does not offend customers. 
Easy to operate. A $7.50 system is guaranteed to 
collect at least $75.00. A $15.00 system is guar- 
anteed to collect at least $150.00. A $30.00 sys- 
tem is guaranteed to collect at least $300.00. 
The system has collected as high as 90 per cent 
of average accounts. Order your size system 
from this advertisement. Walter M. Winiecki, 
Box 87, Attica, N 


ON GRAIN HANDLING 

Feed and grain dealers will be interested 
in ““How to Handle Grain for More Profit”, 
a new publication of Douglas Chemical & 
Supply Co., North Kansas City, Mo. This 
illustrated 12 page booklet covers several 
subjects including insect control, grain con- 
ditioning, and elevator storage. For a copy 
without charge, circle No. 21 on the Reader 
Service card. 


Reliable Grain 


Commission Merchants 


W. M. BELL CO. 


629-635 Grain Phone 


Exch Bldg. 
Milwaukee 2, Wis,  DAly 8-5135 


Branch Offices at 


Sioux Falls, S.D. Cedar Rapids 


and 
Red Wing, Minn. Algona, Iowa 


Vernon Dawe, vice president of Dawe’s 
Mfg. Co., Chicago, is shown at right dis- 
playing the firm's famed Capodimonte por- 
celain rooster to a Canadian visitor, D. Mc- 
Laren, past president of the Canadian Feed 
Manufacturers association. Mr. McLaren 
manages the feeds and fertilizer division of 


Burns & Co., Ltd. The firm produces ViGoR 
feeds, fortified with Dawe’s Vitamelk pro- 
duct. 

The Dawe rooster was made early in the 
19th century in Italy. Only 100 pieces of 
Capodimonte are known to exist outside 
Italy, according to Mr. Dawe. 


EDWARD R. BAC 


BOSTON e 


SNOW WHITE OYSTER SHELL 


Softer and More Digestible 


Terminal Elevators in United States and Canada Since 1852 
PORTLAND 


ON GRAIN CO. 


CHICAGO 


MINNEAPOLI 


WHEN IN THE MARKET FOR—Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings—write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


S. MINNESOTA 


SPECIAL TRUNK LINE 


KEN MILLER 


DURING TRADING HOURS 


MAIN 1513 } MAIN 6212 
MINNEAPOLIS 15 374 GRAIN 
MINNESOTA McCABE BROS. COMPANY EXCHANGE 


Get a Cross-Section of the Best Prices Through 
Milwaukee's Only Feed Broker 


RODE FEED SERVICE Milwaukee, Wis. 


Broadway 2-4580 TeletypeMI-177 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., INC. wv 


JAMESTOWN, N. Y. 
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Allied Mills, Inc. 27 
Amburgo Co., Inc. 99 
American Dry Milk Institute, Inc. 
American Scientific Laboratories, Inc.... 


Arcady Farms Milling Co. 14 
Arid-Aire Mfg. Co. 48 
E. R. Bacon Grain Co. 103 
Badger By-Products Co., Inc. -.............---.--- 105 
Badger Feeds, Inc. 98 
79 
W. M. Bell Co. 103 
Bemis Bro. Bag Co. 16 
Blatchford Calf Meal Co. neha Inside Front Cover 
Borden Co. 11 
Brower Mfg. Co. 100 
Bunge Corp. 99 
L. Burmeister Co. 91 
Burrows Equip t Co. 95 
Calcium Carbonate Co. 18 
Carus Chemical Co. 102 
Cereal Grading Co. 102 
Chase Bag C 32 
Herbert K. Clofine, Inc 97 
Commercial Solvents Corp. 7 
Corn Products Refining Co. 106 
Dawe’s Mfg. Co. 52 
d-Con Company, Inc. 99 
Des Moines Oat Products Co. ..............-....--- 102 
Deutsch & Sickert Co. 102 


Peder Devold Oil Co. 96 
Diamond V Mills, Inc. 
Distillers Feed Research Council 
E. F. Drew & Co., Inc. 49 


Dreyer Commission Co. 104 
& Co. 13 
Eagle Roller Mill Co. 105 
Excelsior Milling Co. 101 
Farmers Friend Mineral Co. ...........--.------------ 86 
Feed Supplies, Inc. 95 
Flambeau Milling Co. 90 
Franke Grain Co. 12 
Fredman Bag Co. 106 
Gorton Pew Fisheries, Lid. ...................--..----- 84 
Dr. Hess & Clark, Inc. 40 
Hiawatha Grain Co. 103 
Honneggers’ & Co. 73 
Hubbard Milling Co. 88 
T. I. Ibberson Co. 12 
International Minerals & Chemical Corp. -.. 86 
International Paper Co. 22 
Iowa Limestone Co. 94 
Jacobson Machine Works 80 
J-M Trading Corp. 104, 105 
Max Katz Bag Co. 104 
King Midas Flour Mills -.............-.-..---- Back Cover 
La Budde Feed & Grain Co. .........--..------------+- 90 
Lederle Laboratories 50 
Loncala Phosphate Co. 96 
Maney Bros. Mill & Elevator Co. -............... 104 


Mayo Shell Corp. 74 


McCabe Bros. Co. 103 
McMillen Feed Mills 8 
Mente & Co., Inc. 76 
Merchants Creamery Co. .................-...----...-- 62 
Merck & Co., Inc. 9, 54, 55 


Midwest Burlap & Bag Co. ............--....-..--.-------- 96 
Mill Mutual Fire Prevention Bureau.. ee 

Milwaukee Feed & Grain Co. 
Minnesota Linseed Oil Co. 


Morton Salt Co. 9 
Murphy Products Co. ................ Inside Back Cover 
Herman Nagel Co. 75 
National Alfalfa Dehydrating & Milling Co..... 99 
National Cottonseed Products Assn................. 12 
National Distillers Products Corp................. 63 
National Food Co. 67 
National Molasses Co. 101 
New England By-Products Corp. ................ 84 
Nopco Chemical Co. 45 
North East Feed Mill Co. 104 
Northern Milling Co. 94 
Oyster Shell Products Corp. -.............-....-------- 91 
Philip R. Park, Inc. 29 
Chas. Pfizer & Co. 39 
W. C. Pratt Co., Inc. 92 
Premier Peat Boss Corp. 93 
Quaker Oats Co. 6 


Charles Dawson Named 
By Calcium Carbonate Co. 


Appointment of Charles Dawson as a 
feed sales representative has been announced 
by Calcium Carbonate Co., Chicago. E. G. 
Horst, feed sales manager, announced the 
appointment. 

Mr. Dawson, who resides at Bettendorf, 
Iowa, replaces T. P. 
Black Jr., who re- 
signed recently to 
join Badger Feeds, 
Inc., Madison, Wis. 
Mr. Dawson's terri- 
tory will include east- 
ern Iowa, northern 
Indiana, Wisconsin, 
and Illinois. 

A chemistry gradu- 
ate of Monmouth 
College, Mr. Dawson 
served as a naval offi- 
cer during World 
War II. He once was a feed control chem- 
ist for Pillsbury Mills, Inc., Minneapolis. 


Charles Dawson 


Wisconsin Alumni Research Foundation........ 92 
Woodbach, Inc. 104 
Woodard & Dickerson, Inc. -.....2.....--.-----e0-0----= 83 


Save $$$ on your molasses needs 
use ... 
@ Sweet-CoLass (in dry form) 
@ SWEETALL (in dry form) 
Fortified with faster digesting Sugars. 
Write for prices and literature. 
SWEETALL MFG. CO. 


Dept. 102 Williamstown, N. Y. 


INGREDIENTS 


SOYBEAN MEAL... MILLFEEDS 


LINSEED MEAL 
A. L. Stanchfield, Incorporated 


93 500 Corn Exchange Bldg. Minneapolis 
Dr. Salsbury’s Laboratories, Inc. ................ 35 
Sargent & Co. 70 
Schult, Boujan & 89 Buy SUPERI 
chultz, aujan oO. 
NOWI- y OR S-PU RE 
crew Conveyor Corp. 
Eugene L. Selders Co. 102 Mect and Bone Scraps 
jemes Seley Co. Digester Tankage 
anzer Co. 
J. Sma 
prout, aldron 
A. E. Staley Mfg. Co. 60,61 & St. Paul, Minn, 
A. L. Stanchfield, Inc. 1 — 
Standard Brands, Inc. 30 
Strong-Scott Mfg. Co. 87 
Sunset Feed & Grain Co. 100 
Superior Packing Co. 104 
Sweetall Mfg. Co. 104 & UFFS 
Inc. Both Cash and Futures 
nion Ba 
United Feed Products Co. ...........--...--------------- 98 (At it since ‘92) 
414-415 Merch. Exch. Bidg., St. Louis 2, Mo. 
Val-A Co. 105 B 
VyLactos Laboratories, Inc. ......................----- 77 card of Trade Bldg. Kansas City, Mo. 
Vitality Mills, Inc. 69 
. Weller Co. 
Wenger Mixer Co. 90 H 
Condensing 4 © 
Bob White & Co. 96 of all Kinds 
ilber Fee oO. 10 
K. 1. Willis Corp. aa North East Feed Mill Company 
Wilson & Co. 100 


J-MTC 
GENUINE GERMAN 
Imported 
MOSS PEAT 


Write, Wire or Phone 
Requirements Today! 


J-M Trading Corp. 


111.W. Jackson Blvd. Phone: 
Chicago 4, Ill. Wabash 2-2065 


( 
( 
( 
( 
( 
( 
( 
( 
( 
( 
( 
( 
( 
( 


Minneapolis 13 Minnesota 


PLAIN or PRINTED 


INDIANAPOLIS, IND. 


A Complete Assortment of 


HIGH QUALITY INGREDIENTS 
e 


MANEY BROTHERS 


MILL and ELEVATOR COMPANY 


MINNEAPOLIS SINCE 1884 MINNESOTA 
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| "| PACKING HOUSE BY-PRODUCTS 
WOODBACH, INC.% 
BROKERS 
PHONE HOpkins 3517, MPLS., MINN. 
BURLAP, COTTON 
and PAPER 


(There’s a foot of snow on the ground 
—it’s still coming down—so the writer of 
Custom Mix hereby declares this seventh 
day of November, 1951 as a holiday from 
column writing.) 


Squibb, With New Afsillin, 
Is Back in Feed Field 


With the appointment of Charles Bow- 
man & Co., New York City, to handle mar- 
keting of its new product Afsillin, E. R. 
Squibb & Sons, New York City, has again 
entered the poultry and animal nutrition 
field. 

Afsillin is a procaine penicillin prepara- 
tion designed for use as an antibiotic feed 
supplement. Kenneth M. Walters, well 
known throughout the feed industry, will 
handle sales of Afsillin for the Bowman 
firm. 

Exhaustive feeding tests at a nationally 
recognized independent clinical laboratory 
show Afsillin to have a protein sparing ef- 
fect and to promote substantially growth 
rate increases as compared with other chick- 
ens on an equal food consumption basis. 

Tests conducted at the Iowa experiment 
station found that procaine penicillin in- 
creased the growth rate of pigs up to 18 
per cent, compared to a basal ration of corn 
and soybean oil meal fortified with vitamins 
and minerals. 

The re-entry of E. R. Squibb & Sons into 
the feed field through Bowman Feed Prod- 
ucts, Inc. is interesting to the industry be- 
cause Squibb has not merchandised to the 
feed trade in the past four or five years. 

Feed dealers and manufacturers who want 
full data on Afsillin should circle No. 31 


on the Reader Service card. 


@ FARMERS ELEVATOR & SUFPLY, 
Morrison, Ill., had an exhibit at that town’s 
first industrial products show which was held 
recently. 
TEN FOOT TROUGH 

Pruden Products Co., Janesville, Wis., is 
now producing a new 10 foot sanitary 
watering trough for poultry. The item is 
similar in design to the Pruden automatic 
feeder. For full details on the new trough, 


circle No. 28 on the Reader Service card. 


CONVEYOR CATALOG 
Fublication of a new 28 page catalog 
covering its line of conveyors, trucks, and 
industrial casters has been announced by 
Rapids-Standard Co., Inc., Grand Rapids, 
Mich. To obtain a copy without obligation, 
circle No. 26 on the Reader Service card. 


GRAIN CONDITIONER 

Marketing of a new prefabricated grain 
conditioner that retails for less than $600 
has been announced by Illinois Wire & 
Mfg. Co., Joliet, Ill. Dealers who would like 
data on the new conditioner should circle 
No. 29 on the Reader Service card. The 
equipment can handle 1,500 bushels of ear 
corn. 
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Get: Vau Camp 
SEA PEP 


Brand 
PRODUCTS 


Improved Con- 
densed Fish Solubles 
Fortified with Fish 
Glandular Hydroly- 
sate...Regular Con- 
densed Fish Solubles 
... Fish Meals... 
Vitamin A and D Oils 


From: J=M 


TRADING CORP. 
111 W. Jackson Blvd. 
Chicago 4, Ill. 
Telephone:WAbash 2-2065 


Also at your service with Genuine 
Imported Moss Peat. Write - Wire - 
Phone - Today! 


JALA 


Makes Patching and Repair 
Work Easy On Any Material It 
Can Penetrate 


VAL-A COMPANY 


700 W. Root Street CHICAGO 9, ILLINOIS 


Tried @ 
Tested @ 
Proved 


THE ORIGINAL 


FABRIC CEMENT 


Repairs all types of bags, bur- 
lap, cotton or paper. Bags 
easily repaired whether in 
a pile, filled or empty. Also 
repairs all types of cloth, can- 
vas and leather goods. A 
tough versa- 
tile adhesive 
with thou- 
sands of uses 
in home, 
repair shop 
and farm. 


everywhere. 
e 


Write for 
Trade Prices 


Immediate 
Delivery 


BIG CHIEF 
Meat Scraps and Tankage 


Zuality Brands 


50% BIG CHIEF MEAT SCRAPS 


60% BIG CHIEF TANKAGE 


BADGER BY-PRODUCTS COMPANY, INC. 


511 E. Menomonee St. 
Milwaukee 2, Wis. 


Badger Br Proaucts 
Wis, 


DAly 8-8448 


New Ulm, Minn. 


Since 1856 


EAGLE ROLLER MILL CO. 


Manufacturers of 


DANIEL WEBSTER and GOLD COIN 
Wheat and rye flours, Cereals, Corn Goods 
and a complete Line of 


EAGLE and GOLD COIN 


Poultry and Livestock Feeds 


3 
| 
| 
Sold by Tehr-Greesil 
leading FABRIC CEMENE. 
jobbers 
> 
BIG CHIEF BIG CHIEF 
| Cis 
MEAT SCRAPS 
f 
a 


COMPLETE SERVICE ON ALL 
FEED INGREDIENTS 


Jobbers and Wholesalers 
of 


CARLOADS 
MIXED CARS 
TRUCKLOADS 


Company 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 2-6289 


YEAR 


BAGS. 


A 

BURLAP AND COTTON 
VACUUM CLEANED FOR 
ECONOMY . . . PRINTED 
FOR INDIVIDUALITY. 


HYDROL 


(feeding corn sugar molasses) 


A Higher in total digestive nutrients, 


2 Total sugars higher, 
3 Does not crystallize. 
CORN PRODUCTS 


320 REFINING COMPANY 
17 BATTERY PLACE NEW YORK 4, NEW YORK 
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Sixteen years ago I bought an abandoned mill in 
a small rural village off the main highway. I took 
on the Murphy line—and I have found that 
Murphy’s Concentrates and Minerals pay me 
extra profits that I didn’t realize. They give my 
customers extra profits and save them money too. 

I find that by pushing Murphy’s I not only 
make a profit on the Concentrates that I sell 
straight,but that I have built up my custom-mixing 
and grinding business. Also, I sell more 
related items, supplements and mill 


" MURPHY'S CONCENTRATES feeds. I also mix complete mashes and 


livestock rations in my own mill using 


ad M RALS PAY Murphy Concentrates. This saves money 


for my customers and adds to my 

PR Ve y (AT profits. I supply my customers with 
ao al their mineral needs also. 

v a” I have had to continually enlarge 

7 , and remodel my buildings to several 


times their old capacity, and have had 
to install two new grinders and three 
mixers. My customers benefit for I can sell them 
better feeds at lower cost—and they keep coming 
back to me even if it is out of the way for many 


of them.”’ 
LOUIS LADER, JR., Proprietor 
AVALON FARMERS SUPPLY CO., 
AVALON, WISCONSIN 


complete feeds for your customers’ special needs. 


profits with lower inventories. 


YOU TOO CAN MAKE EXTRA PROFITS by handling 
Murphy’s Concentrates and Minerals and at the same time 
your customers can make extra profits. You can make a 
profit on the Concentrates and Minerals you sell outright 
to the farmer who self-feeds. You can build a profitable 
custom-mixing business, profit from related items such as 
soybean oil meal, wheat middlings, etc., and you can supply 


WRITE US TODAY about the profitable Murphy Sian: 
chise in your town. You stock only six different products 
that make more than twenty different feeds. You get nigunr’ 


BS i 
ai 
. 
i 4 
> 
09 100 LBS. 
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@ King Midas Egg Mashettes (and King Midas 
Egg Mash) are manufactured with only one 
purpose in mind - - - to provide your customers 
with a poultry feed that will assure peak egg 
production and help keep hens healthy. 


Only the highest quality ingredients are used 
in King Midas Egg Mashettes and Egg Mash. 
The ingredients provide all the essential ele- 


ments in the correct proportions and proper 
mix to assure successful profitable poultry 
raising for your customers. 


Whichever type of feed your customers pre- 
fer, mashettes or regular mash, you can recom- 
mend King Midas with the confidence that each 
will promote and maintain good health and 
high production for your customers’ flocks. 


KING MIDAS FEED MILLS 


MINNEAPOLIS 


MINNESOTA 
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